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spurs  protest 
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(See  page  17) 


David  Peterson  on 


quality  photojournalism; 

"As  journalists  we  have  to  be  responsible  to  our  communities 
and  readers.  As  a  photojournalist  I  have  something  important  to 
communicate.  People  still  believe  the  camera  tells  the  truth,  no 
matter  how  unpleasant.  If  I  can  make  the  reader  embrace  the 
subjects  and  feel  with  them,  then  attitudes  and  biases  can  change. 


David  Peterson 

Staff  Photographer 
The  Des  Moines  Register 
A  Gannett  Newspaper 
Winner  of  the  1987  Pulitzer  Prize 
for  Feature  Photography 


News  Just  happens 
Newspapers  don't. 


It's  easy  to  promise  the  pursuit  of  excellence  in  journalism.  It's  tough 
to  deliver. 

At  the  Seattle  Post-Intelligencer  we've  tried  to  create  an  environment 
that  allows  our  editors,  reporters,  columnists  and  photographers  to  excel 
and  to  make  our  newspaper  more  meaningful  to  its  readers.  For  instance, 
Washington  Correspondent  Joel  Connelly  sorts  out  what's  going  on  in  the 
nation's  capital  and  what  it  means  to  Western  Washington.  David  Horsey's 
editorial  cartoons  are  among  the  most  popular  features  in  the  paper.  John 
Owen's  column  provides  a  well  written,  widely  read  perspective  on  the  world 
of  sports.  These  and  some  of  the  best  writers  in  the  newspaper  business 
make  the  Seattle  Post-Intelligencer  a  pleasant  morning  habit  for  more  than 
half  a  million  people. 

Hews  happens.  But  you  know  and  we  know  that  it  takes  a  special  effort 
to  make  a  great  newspaper  happen.  We  re  up  to  the  task. 


Seattle  Post-Jntelli^encer 


Voice  of  the  northwest  since  1863. 


1987  The  Hearst  Corporati 
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. .  .jmt  in  time 


NAPPflex® — the  first  ready-to-use  newspaper  flexo¬ 
graphic  printing  plate,  manufactured  on  state-of-the-art 
production  equipment  to  the  closest  tolerances  of  any 
photopolymer  plate  sold  anywhere,  is  now  available  for 
your  evaluation.  Using  steel  backing  and  water  washout 
in  simple,  reliable  processing  equipment,  the  NAPPflex 
system  is  both  the  easiest  to  use  and  highest  quality 
newspaper  flexographic  system. 


If  you  are  considering  a  flexo  decision,  please  contact 
Vince  Lapinski  at  (619)  744-4387  and  stop  by  Booth 
#2472  at  ANPA/TEC  in  June.  We’ll  show  you 
NAPPflex — a  printing  plate  that  will 
take  you  into  the  21st  Century. 
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MAY 

20- 22— Catholic  Press  Association  of  the  United  States  and  Canada,  Annual 

Convention,  Hyatt  Regency  on  the  Riverwalk,  San  Antonio. 

24-27— 40th  World  Congress  and  General  Meeting,  International  Federation 
of  Newspaper  Publishers,  Helsinki,  Finland. 

JUNE 

2-5 — National  Association  of  Advertising  Publishers,  Annual  Convention 
and  Exposition,  Tropicana  Hotel,  Las  Vegas. 

4- 5— New  York  State  Advertising  &  Marketing  Executives,  Spring  conven¬ 

tion,  Bonnie  Castle  Resort,  Alexandria  Bay,  N.Y. 

5- 7 — Foundation  for  American  Communications,  Conference  for  Journal¬ 

ists,  Competitiveness  &  the  American  Economy,  Cosponsored  by  the 
Gannett  Foundation,  Hyatt  Regency,  Dearborn,  Mich. 

6- 10— American  Newspaper  Publishers  Association,  Technical  Exposition 

and  Conference,  Convention  Center,  Las  Vegas. 

9-12 — Associated  Press  Sports  Editors,  Annual  Convention.  Contemporary 
Resort,  Orlando. 

10- 13— Georgia  Press  Association,  Annual  Convention,  Hilton  Head,  S.C. 

11- 12— Inland  Daily  Press  Foundation,  Marketing  Conference,  Westin  Hotel- 

O’Hare,  Chicago. 

11-13— Oklahoma  Press  Association,  Summer  Conference.  Wagoner. 
11-13— Wisconsin  Newspaper  Association,  Annual  Convention,  Concourse 
Hotel,  Madison. 

11- 14— Florida  Press  Association,  Annual  Convention,  Pensacola. 

12- 14 — Foundation  for  American  Communications,  Economic  Redevelop¬ 

ment  in  Colorado,  Conference  for  Journalists,  Cheyenne  Mountain 
Inn.  Colorado  Springs. 

18-20— Invitational  Conference  on  Minorities  and  Communications,  Howard 
University  School  of  Communications  and  the  University  of  Texas 
Austin  College  of  Communication,  hosts;  at  Howard  University, 
Washington  D.C. 

18-20— Kentucky  Press  Association,  Summer  convention,  Lexington. 

21- 24— Association  of  Newspaper  Classified  Advertising  Managers,  Sales 

Conference,  Hotel  del  Coronado,  San  Diego. 

21-26— Gannett  Center  for  Media  Studies,  Leadership  Institute  for  Journal¬ 
ism  and  Mass  Communication  Education,  Gannet  Center,  Columbia 
University,  New  York  City. 

24-26— Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 
ence,  Fairmont  Hotel,  San  Francisco. 

Seminars!  WorkshopsIClinics 

MAY 

28- 30— Inland  Daily  Press  Foundation,  Personnel  Seminar,  Westin  Hotel  — 

O’Hare,  Chicago. 

29- 30— California  Polytechnic  State  University,  Graphic  Communication 

Dept.,  Four  Color  Litho  Press  Workshop,  San  Luis  Obispo. 

31-6/5 — American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Reston,  Va. 

JUNE 

5-6— California  Polytechnic  State  University,  Graphic  Communications 
Dept.,  Quality  Control  in  Screen  Printing  Workshop,  San  Luis  Obispo. 
5-7— Mid-American  Press  Institute,  Special  Sections  and  Weekend 
Papers,  Clarion  Hotel,  Downtown  St  Louis. 

7- 10 — SNPA  Foundation  Seminar,  Terrorism  and  the  Press,  Atlanta. 
7-12— The  Poynter  Institute  for  Media  Studies  Graphic  Center:  National 

Teaching  Awards  and  Community  College  Publications  Advisers,  St. 
Petersburg 

7-12— The  Poynter  Institute  for  Media  Studies  Ethics  Center;  National 
Teaching  Awards,  St.  Petersburg. 

7-12 — American  Press  Institute,  Suburban  and  Community  News  Cover¬ 
age,  Reston,  Va. 

13- 14 — American  Press  Institute,  Developing  Management  Skills,  Reston, 

Va. 

14- 24 — American  Press  Institute,  Management  and  Costs,  Reston,  Va. 
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By  Doug  Borgstedt 


AWUT  TO  FACE  W  REAL  W0RU>-  ” 


In  Brief 


NAU  offers  Fol  data  base 

A  new  computerized  data  base  at  Northern  Arizona 
University,  Flagstaff,  went  into  operation  in  April,  giving 
journalists  and  the  public  instant  access  to  freedom  of 
information  archives  and  current  Fol  cases. 

Journalism  department  chairman  Cliff  Brock  said  the 
data  base  will  include  information  from  Arizona’s  First 
Amendment  Coalition,  a  non-profit  group  founded  by  the 
Arizona  Newspapers  Association  and  other  media  groups. 

Nine  other  informational  categories,  including  terms 
and  definitions,  confidentiality  and  access  will  also  be 
available,  according  to  Brock. 

Journalists,  attorneys,  scholars,  students  and  others 
with  a  microcomputer  and  modem  can  use  a  standard 
phone  line  to  reach  the  computer. 

Initially,  the  data  base  will  include  information  for 
Arizona  only,  but  Brock  said  an  expansion  is  planned  that 
will  make  the  system  a  national  project. 

There  is  no  charge  for  the  service.  Funding  is  provided 
by  the  NAU  School  of  Communication  and  a  grant  from 
Scripps  Newspapers. 

WSJ/Europe  goes  on  satellite 

Dow  Jones  &  Company  Inc.  has  announced  that  the 
Wall  Street  JoiirnaliEurope  has  begun  printing  a  portion  of 
its  circulation  at  a  plant  owned  by  Ringier  A.G.  in 
Adligenswill,  Switzerland,  beginning  May  4. 

The  Wall  Street  Journal/Europe  will  transmit  full-page 
images  of  each  issue  via  the  ECS/F2  satellite  from  its 
printing  center  in  Heerlen,  the  Netherlands,  to  the  Ringier 
plant,  located  just  outside  Lucerne.  The  plant  will  serve 
subscribers  and  newsstand  buyers  in  Switzerland,  Italy, 
Austria  and  southern  Germany. 

The  paper  claims  to  be  the  first  publication  to  use 
satellite  technology  to  transmit  full-page  facsimile  images 
within  Europe. 
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The  Voyager^  anempted  round-the-world  unrefueled  flight  began  at  Mojave,  CaiH.  Flying  west,  the  pl¬ 
over  intema&onai  waters  for  95  percent  of  its  25,000  mite  voyage. 


Virue-poetth^ 

mu.s. 

Vlru»-po*itive 


Ail  haichM  on  the  feny  are  seeled.  Air 
is  pumped  in  end  water  out. 


The  435-foot  ferry. 
Herald  of  Free 
Enterprtse.  cepeizad 
leal  Friday  about  orre 
mile  from  Zeebrugge 
en  route  to  Dover. 
Englarrd.  Filty-three 
people  died:  81  rrrora 
are  missing  and 
presumed  drowrred. 


ENGLAND 


KNIGHT-RIDDER  GRAPHICS  NETWORK 


Draw  on  our  resources 


W hy  miss  those  daily  visual  opportunities 
to  interest  your  readers?  Invest  in  Knight- 
Ridder  Graphics  Network,  the  first  fully 
computerized  graphics  service  available 
24  hours  a  day  via  Macintosh  computers. 


Here  is  the  Surgeon  Generafs  prolection  of  the  I\..RGN  will  balance  yOUr 

cumuiative  number  of  people  who  wiiideveiopAiDS  in  u  j  »  -..i-  i.  i- 

-the  United  States  by  1991.  The  latency  period  between  neWS  DUClget  With  breaking 

intectionandovertAIDSaveragesaormoreyears.  features,  and  SportS 

graphics,  as  well  as  special 
packages  to  accompany  KNT 
News  Wire  stories. 

And  KRGN  graphics  are 
easily  transferable.  You  can 
modify  them  to  fit  your  news- 
paper’s  individual  style, 
update  them  as  the  news 
teas  1SS7  19SS  iMt  unfolds,  and  add  color  as  it’s 
•  available. 

Open  an  account  with  us 
and  receive:  •  Daily  breaking  news  graphics  •  Base 
map  library  •  Indexed  graphics  archive  •  Macintosh 
training  •  Hardware  and  software  information  •  Elec¬ 
tronic  mail  •  National  networking ‘Technical  support. 


RAISING  THE  CAPSIZED  FERRY 


J oin  more  than  60  newspapers  that  currently  count  on  us, 
among  them:  ■  Albany  Times-Union  ■  Detroit  Free  Press 
■  Houston  Chronicle  ■  Lexington  Herald-Leader  ■  Los 
Angeles  Daily  News  ■  Philadelphia  Daily  News  ■  San  Jose 
Mercury  News  ■  The  Arizona  Republic  ■  The  Baltimore 
Evening  Sun  ■  The  Boston  Globe  ■  The  Charlotte 
Observer  ■  The  Columbus  Ledger  and  Enquirer  ■  The 
Dallas  Morning  News  ■  The  Indianapolis  Star  ■  The 
Miami  Herald  ■  The  Montreal  Gazette  ■  The  Norfolk 
Ledger-Star  ■  The  Philadelphia  Inquirer  ■  The  Providence 
Journal  ■  The  Seattle  Times  ■  The  Toronto  Star  ■  Wiscon¬ 
sin  State  Journal. 

Knight-Ridder  Graphics  Network.  Check  us  out! 

Call  Walter  Mahoney  today  at  1-800-322-3068. 

Represented  worldwide  by 


HOnca  tha  fany  ii  upright,  whch  will  taka 
talwaga  aawt  savaral  waaks.  tugboats 


Tribune  Media  Services  •  Robert  S.  Reed,  President/CEO 


64  East  Concord  Street  •  Orlando,  Florida  32801  •  305/422-81 81 


% 
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IN  BRIEF 


districts  of  Winnipeg  and  inserted  in  I  ists  from  the  U.S.S.R.  are  expected  to 
the  Free  Press’  Sunday  edition.  |  arrive  later  this  year  for  similar 

The  move  follows  Southam’s 
purchase,  through  its  subsidiary 
Flyer  Force,  of  three  small  Winnipeg 
weeklies  a  month  ago,  and  their 
announced  intention  to  start  a  fourth 
newspaper. 

Arthur  Wood,  who  took  over  as 
publisher  of  the  Free  Press  on  April  1 , 
said  starting  the  tabloids  hinges  on 
agreement  by  the  newspaper’s  union 
to  lower  salary  scales  for  the  week¬ 
lies’  news  staff. 

NESNE  and  Soviets 
reschedule  program 

The  New  England  Society  of 
Newspaper  Editors  will  resurrect  its 
dialogue  between  American  and 
Soviet  journalists  during  a  weeklong 
conference  slated  for  Sept.  20-26  at 
the  Breadloaf  campus  of  Middlebury 
College  in  Vermont. 

In  addition,  the  first  part  of  an 
exchange  of  U.S.  and  Soviet  working 
journalists  has  begun,  as  Alan 
Cooperman  of  the  Berkshire  Eagle 
and  Linda  Roe  of  the  Christian  Sci¬ 
ence  Monitor  arrived  in  Moscow  on 
April  3  to  begin  three  months’  work 
for  the  Moscow  News.  Two  journal-  |  rates. 


Nobody  reports  the  w'orkings  of  inter-  professionals  in  106  bureaus.  They'  translate  inter¬ 
national  business  and  finance  more  clearly  national  business  news  into  useful  information  for 

than  Reuters.  your  readers. 

And  right  now',  understanding  complex  i.ssues  No  wonder  thousands  of  key  decision-makers 

like  the  trade  differences  betw'een  Japan  and  the  in  the  marketplace  rely  on  Reuters  to  .stay'  on  top. 

r.S.  is  of  \  ital  importance  to  your  readers.  What  Right  new,  you  can  get  a  free,  firsthand  kx)k 

happens  in  international  markets  directly  affects  at  what  we  can  do  for  your  business  pages.  For 

American  jobs.  y'our  free  test  of  the  Reuter  Business  Report,  call 

That’s  why  we  created  the  Reuter  Business  ( 212 )  603-3576. 

Report,  drawing  on  the  experti.se  of  over  1,000  news  You’ll  improve  your  economic  outlook. 


assignments  on  New  England  news¬ 
papers.  Both  Cooperman  and  Roe 
speak  and  write  Russian  fluently. 

The  journalists’  journey  to  the 
Soviet  Union  and  the  Union  of  Soviet 
Journalists’  1986  visit  to  New 
England  for  a  conference  were  post¬ 
poned  last  year  in  the  wake  of  the 
arrest  in  Moscow  of  American 
reporter  Nicholas  Daniloff.  NESNE, 
like  many  national  and  international 
press  organizations,  protested  the 
Daniloff  arrest  on  charges  of  spying 
and  withdrew  its  invitation  to  Soviet 
journalists,  as  well  as  delaying  the 
departure  of  its  own  journalists.  The 
invitations  were  renewed  after  Dani¬ 
loff  was  freed. 

National  ad  breaks 
are  offered  by  DMN 

The  Dallas  Morning  News  is  offer¬ 
ing  a  new  incentive  program  for 
national  advertisers  called  the  News- 
plan  Plus  Incentive  Program. 

The  program  encourages  advertis¬ 
ers  to  increase  1987  volume  levels  in 
the  Morning  News  by  allowing  them 
to  qualify  for  performance  contract 


Worcester  papers 
combine  on  Sat. 

The  Worcester  (Mass.)  Telegram- 
Gazette  newspapers,  acquired  last 
fall  by  the  Chronicle  Publishing  Co.  of 
San  Francisco,  have  combined  the 
morning  Telegram  and  afternoon 
Gazette  editions  on  Saturdays,  effec¬ 
tive  May  1. 

President  and  publisher  Robert  C. 
Achorn  said  that  the  Evening  Gazette 
editions  on  Saturdays  will  be  discon¬ 
tinued  as  of  July  25,  and  said  he  knew 
of  no  plans  to  use  the  new  Saturday 
combination  as  a  first  step  toward  a 
joint  issue  on  a  daily  basis. 


Winnipeg  paper  to 
publish  5  weeklies 

The  Winnipeg  Free  Press,  owned 
by  Toronto-based  Thomson  News¬ 
papers  Ltd.,  plans  to  publish  five 
weekly  tabloids  to  build  circulation 
and  suburban  advertising  in  the  face 
of  a  threat  by  rival  Southam  Inc. 

The  Canadian  Press  reported  that 
each  tabloid  is  to  be  tailored  to  the 
interests  of  readers  in  five  suburban 
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Media-bashing 

The  Gary  Hart  episode  has  launched  a  new  era  of  media-bashing. 
Readers  and  editors  are  choosing  sides  on  whether  the  Miami 
Herald  was  right  or  wrong  in  the  way  it  pursued  Hart.  There  are 
almost  as  many  sets  of  ethical  values  being  applied  as  there  are 
letters  to  the  editor  and  newspaper  columnists.  Many  of  the  latter 
have  stated  the  Herald  was  right  in  going  after  the  story,  but  it 
shouldn’t  have  done  it  that  way.  No  one  has  suggested  an  alternative 
way  although  many  have  acknowledged  that  rumors  about  Hart  have 
been  prevalent. 

It  is  the  changed  moral  climate  we  live  in  that  made  it  possible  for 
the  Herald  to  report  that  story.  Twenty-five  years  ago  the  story 
probably  would  not  have  been  printed.  The  press  knew  of  the  private 
affairs  of  a  President  then — in  fact,  they  were  believed  to  be  common 
knowledge  in  Washington — but  it  was  unthinkable  to  report  them. 
The  extramarital  affairs  of  other  Presidents,  known  to  many  at  the 
time,  have  only  come  to  light  after  their  deaths.  The  public  generally 
was  unaware  of  these  things  before  and  after  the  election  of  these 
men.  The  American  people  may  some  day  be  willing  to  accept  such 
private  activities  in  their  elected  officials.  But  apparently  not  yet. 

The  Herald  has  been  accused  of  acting  poorly  journalistically  for 
the  way  it  covered  the  story  and  rushed  into  print.  We  think  it  would 
have  been  criticized  for  reporting  the  story  whenever  it  decided  to 
print  it.  The  Herald,  in  our  opinion,  would  have  behaved  poorly 
journalistically  if,  after  substantiating  the  information  it  had  re¬ 
ceived,  it  did  not  publish  it. 

Fiorida  ad  tax 

As  details  of  Florida’s  new  5%  sales  tax  on  advertising  begin  to 
unfold  it  becomes  more  and  more  apparent  that  it  is  discriminatory 
and  unenforceable. 

The  Florida  legislators  want  to  tax  all  advertising  messages  as  well 
as  advertising  material  that  crosses  its  borders  as  well  as  that  which 
is  generated  within  the  state.  One  need  only  contemplate  the  number 
of  radio  and  television  broadcasts,  national  magazines,  trade  papers, 
newspapers  and  direct  mail  pieces  that  bombard  Florida  residents 
from  outside  the  state  to  realize  the  impossibility  of  enforcement. 

Representatives  of  some  large  national  advertisers  have 
announced  they  will  boycott  the  state  of  Florida  rather  than  pay  the 
tax  or  do  the  paperwork.  E&P  noted  April  25  similar  taxes  in  Iowa 
and  Arizona  were  so  detrimental  to  the  states’  economies  they  were 
rescinded.  Florida  officials  believe  the  tax  will  produce  $100  million  a 
year  in  revenues.  They  will  probably  discover  it  will  cost  that  much  to 
enforce. 

Biame  the  press 

Richard  Secord’s  opening  statement  at  the  congressional  hearings 
on  the  Iran-Contra  affair  provides  an  insight  on  how  the  press  is 
blamed  for  reporting  what  others  do.  He  noted  the  “incredible  misin¬ 
formation  and  speculation  in  the  media”  but  later  admitted  it  was  the 
attorney  general  who  “went  public  with  his  grossly  inaccurate  dis¬ 
closures  about  our  operations.”  Apparently  the  press  should  have 
known  better  than  to  report  the  attorney  general’s  statements. 
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Letters  to  the  Editor 

USIA  official  responds  to  Gartner 


The  April  4  issue  of  Editor  & 
Publisher  printed  an  advertisement 
containing  excerpts  from  a  speech  by 
the  then  president  of  the  American 
Society  of  of  Newspaper  Editors 
Michael  Gartner  at  the  National  Press 
Club. 

I  would  like  to  clarify  a  few  points 
made  by  Mr.  Gartner  in  reference  to 
USIA  and  the  Afghan  Media  Project. 

Mr.  Gartner  states,  “.  .  .  most 
appalling  of  all  you  cannot  get  —  at 
least  you  cannot  copy  —  information 
that  the  United  States  Information 
Agency  broadcasts  daily  to  persons 
who  aren’t  in  the  Free  World 
.  .  .  The  U.S.  government  will  not 
give  you  copies  of  the  material  it 
broadcasts  on,  say,  the  Voice  of 
America  .  .  .  .” 

Mr.  Gartner  is  right.  The  Smith- 
Mundt  Act  of  1948,  which  is  one  of 
USIA’s  basic  authorizing  laws,  does 
prohibit  the  dissemination  in  this 
country  of  material  used  by  the  U.S. 
Information  Agency  in  its  overseas 
programs.  One  of  the  principal  rea¬ 
sons  for  this  part  of  the  law  is  that  the 
Congress  did  not  want  to  establish  a 
domestic,  government-run  agency 
which  could,  at  least  potentially, 
propagandize  the  American  people. 
In  addition,  it  avoids  any  competition 
between  a  government  media  opera¬ 
tion  that  encompasses  television, 
radio  and  print,  and  the  private  media 
of  America. 

The  law,  however,  does  allow  jour¬ 
nalists  and  scholars  to  examine  all  of 
USIA’s  materials  on  the  agency 
premises,  including  Voice  of  America 
radio  scripts.  In  other  words,  there  is 
nothing  secret  about  the  information 
that  USIA  is  sending  overseas,  and 
journalists  regularly  examine  USIA 
products  simply  by  requesting  to  do 
so. 

In  his  speech  Mr.  Gartner  went  on 
to  criticize  the  Afghan  Media  Project, 
saying  that  USIA,  “had  contracted 
with  the  School  of  Communications 
at  Boston  University  to  set  up  a  proj¬ 
ect  to  teach  Afghan  rebels  how  to 
disseminate  propaganda  that  is  aimed 
for  Third  World  nations  but  that  could 
well  end  up  disguised  as  legitimate 
news  in  the  information  pipeline  of 
the  world.’’ 

The  facts  concerning  this  project 
are  as  follows:  In  1985,  the  U.S.  Con¬ 
gress  appropriated  $500,000  to  the 
U.S.  Information  Agency  for  “the 
development  of  an  independent 
Afghan  media  service  by  the  Afghan 


people  and  to  provide  for  the  training 
of  Afghans  in  media  and  media- 
related  fields’’  (May  29,  1985,  Con¬ 
gressional  Record). 

In  August  of  1985,  the  Federal 
/Jeg/s/er  published  a  USIA  announce¬ 
ment,  soliciting  concept  papers  to 
implement  the  Afghan  Media  Project. 
A  senior  USIA  panel  was  established 
to  evaluate  the  23  concept  papers  that 
were  submitted  by  the  Sept.  30  dead¬ 
line.  At  the  time,  USIA  invited  five 
organizations  to  submit  full  grant 
proposals.  The  panel  then  evaluated 
these  proposals,  selecting  Boston 
University  and  the  Hearst  Corpora¬ 
tion  and  recommending  that  USIA 
award  grants  to  each. 

Why  should  the  Congress  of  the 
United  States  and  the  United  States 
Information  Agency  be  concerned 
with  the  training  of  Afghans  in  media? 
In  the  March/April  issue  of  the 
Columbia  Journalism  Review, 
Christina  Dameyer  wrote  of  the  diffi¬ 
culties  of  covering  the  war  in  Afghan¬ 
istan,  stating,  “Because  no  Western 
news  organization  maintains  a 
bureau,  or  even  a  permanent  corre¬ 
spondent,  in  Peshawar,  most  of  the 
news  of  the  fighting  inside  Afghani¬ 
stan  is  reported  by  the  wire  services  in 
Islamabad,  the  Pakistani  capital,  and 
is  largely  based  on  reports  from 
embassies  in  Afghanistan.” 

Ms.  Dameyer  went  on  to  say. 


“Placing  more  reliance  on  Afghan 
journalists,  it  has  been  suggested, 
would  reduce  the  need  for  Westerners 
to  go  into  Afghanistan  and,  at  the 
same  time,  provide  more  consistent, 
timely,  on-the-spot  reporting.” 

USIA  is  not,  by  giving  a  grant  to 
Boston  University  to  train  Afghan 
journalists,  feeding  these  journalists 
with  propaganda  which  will  find  its 
way  back  to  American  newspapers. 
The  Afghans  need  no  one  to  tell  them 
what  to  say.  As  a  people  in  exile  from 
their  own  land  —  a  land  invaded  by 
an  outside  nation  —  they  need  no  one 
to  supply  the  words  for  their  outrage. 
What  the  Boston  University  is 
attempting  to  do  is  provide  them  with 
the  skills  needed  to  tell  their  story  in 
their  own  words. 

No  one  will  force  the  American 
media  to  use  these  stories,  produced 
by  the  Afghan  journalists  and 
disseminated  by  an  Afghan  News  Ser¬ 
vice.  Anyone  with  a  respect  for  the 
American  free  press  must  believe  that 
our  media  is  capable  of  determining 
the  accuracy  of  stories  before  they  are 
published  or  aired  and  able  to  evalu¬ 
ate  what  is  truth  and  what  is  propa¬ 
ganda. 

Mr.  Gartner  says  that  “Information 
should  always  be  the  one  great,  free 
commodity  .  .  .”  We  agree.  We  also 
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Would  you  trust  the  video  reviews 
of  a  man  who  owned  a  VCR 
before  he  owned  a  blender? 

...Millions  do. 

Other  pertinent  facts  about  Richard 
Zacks,  author  of  the  weekly  HOME 
VIDEO  column: 

WORST  NIGHT  OF  HIS  LIFE;  When  he 
discovered  that  the  VCR  remote  control  had 
been  sent  to  the  laundry  along  with  the  sheets. 

FAVORITE  FIB:  “Grew  up  on  ‘Gilligan’s 
Island.’  ” 

For  a  FREE  month’s  trial  and  a  FREE  copy  of 
Richard  Zacks’  film  quiz  to  run  in  your  paper,  call 
Dan  Barber  at  800-972-3550  or  (212)  645-3000. 
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Good  journalism  or  snooping? 

Controversy  over  its  Gary  Hart  expose  puts  Miami  Herald  at  the  eye 
of  a  media  storm  over  the  way  presidential  candidates  are  covered 


Gary  Hart,  the  Democratic  pres¬ 
idential  candidate  who  has  dismissed 
allegations  of  womanizing,  spent  Fri¬ 
day  night  and  most  of  Saturday  in  his 
Capitol  Hill  town  house  with  a  young 
woman  who  flew  from  Miami  and  met 
him.  Hart  denied  any  impropriety. 


By  Debra  Gersh 

There  have  been  few  leads  on  top 
stories  that  have  created  such  an 
immediate  whirlwind  of  media  atten¬ 
tion,  focused  not  only  on  the  pres¬ 
idential  challenger  in  question,  but 
also  on  the  Miami  Herald,  the  news¬ 
paper  that  broke  the  story  topped  by 
that  lead  on  Sunday,  May  3. 

While  questions  of  fidelity,  truth¬ 
fulness,  character  and  plain  old  good 
judgment  hounded  Hart,  the  media 
and  public  began  to  ask  similar  ques¬ 
tions  of  the  newspaper. 

In  its  own  phone-in  poll,  63%  of  the 
1,802  respondents  who  called  num¬ 
bers  printed  in  the  Miami  Herald  said 
they  thought  too  much  fuss  was  being 
made  over  the  Gary  Hart  issue. 

Comments,  printed  in  the  Herald 
May  7,  included:  “It’s  the  closest 
thing  to  yellow  journalism  and  a  witch 
hunt  that  I’ve  seen  the  Herald  be 
involved  in”;  “Your  [Miami  Herald] 
action  is  only  one  point  less  in  its 
impact  than  was  the  Kennedy  assassi¬ 
nation”;  and  those  who  suggested  the 
Herald  staff  be  followed. 

There  were  also  a  number  of  sup¬ 
portive  remarks  from  readers, 
including;  “I  really  appreciate  the 
Herald  having  the  guts  to  do  what  it’s 
doing”;  “He  invited  scrutiny,  now  he 
cries  foul”;  and  “You  should  dig  a 
little  deeper  into  the  matter.  If  he 
cannot  be  square  with  his  wife,  how 
will  he  be  as  president?” 

Much  of  the  media  focus  was  on  the 
Herald’s  means  of  gathering  the  infor- 
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Miami  woman  is  linked  to  Hart 


Iran-fontra  prolie  going  puhlk- 
The  Herald's  story 


mation.  Acting  on  a  tip  from  an 
anonymous  caller,  the  Herald  — 
which  checked  out  all  information 
independently  —  dispatched  first 
one  and  then  a  team  of  reporters  and  a 
photographer  to  Hart’s  Washington, 
D.C.,  town  house,  where  Hart  and 
the  young  woman  from  Miami,  later 
revealed  to  be  Donna  Rice,  were 
reportedly  going  to  be. 

The  paper  did  not,  as  some  thought. 


that  that  chastised  the  Herald  for  its 
reporting  techniques. 

On  May  5,  two  days  after  the  story 
appeared  and  in  his  first  public  state¬ 
ment  on  the  issue.  Hart  told  the 
American  Newspaper  Publishers 
Association,  “This  story  was  written 
by  reporters  who,  by  their  own  admis¬ 
sion,  undertook  a  spotty  surveillance, 
who  reached  inaccurate  conclusions 
based  on  incomplete  facts,  who,  after 
publishing  a  false  story,  now  concede 
that  they  may  have  gotten  it  wrong. 
And,  who,  most  outrageously, 
refused  to  interview  the  very  people 
who  could  have  given  them  the  facts 
before  filing  their  story,  which  we 
asked  and  urged  them  to  do.” 

Tom  Fiedler,  Herald  political  edi¬ 
tor  and  a  member  of  the  team  that  put 
together  the  Hart  story,  was  at  the 
AN  PA  convention  and  told  reporters 
there  that  Hart  was  “misstating  the 
facts.”  (E&P,  May  9). 

The  Herald  staff  got  a  “taste  of 


in  its  own  phone-in  poll,  63%  of  the  1,802 
respondents  who  called  numbers  printed  in  the  Miami 
Herald  said  they  thought  too  much  fuss  was  being 
made  over  the  Gary  Hart  issue. 


hide  out  in  the  shrubbery  surrounding 
the  former  senator’s  home,  but  rather 
sat  in  legally  parked  cars  at  various 
times  in  different  spots  around  the 
town  house.  There  are  some,  how¬ 
ever,  who  said  they  see  no  difference 
between  the  two  methods. 

Despite  an  interview  that  appeared 
in  the  May  3  New  York  Times 
Magazine  —  quoting  Hart  as 
addressing  the  womanizing  issue  by 
saying,  “Follow  me  around,  1  don’t 
care.  I’m  serious.  If  anybody  wants  to 
put  a  tail  on  me,  go  ahead.  They’d  be 
very  bored.”  —  it  was  the  Hart  camp 


what  it’s  like”  to  be  the  focus  of  a 
news  story  itself,  as  cameras  inun¬ 
dated  the  newsroom  and  the  tele¬ 
phones  rang  constantly. 

In  a  later  telephone  interview  with 
E&P,  Heath  Meriwether,  Miami  Her¬ 
ald  executive  editor,  said  that  the 
intense  media  scrutiny  of  his  paper 
was  not  expected,  but  “we  have  to  be 
accountable  for  our  actions.”  He 
added  that  “from  a  personal  stand¬ 
point  it  is  tough. 

“1  think  all  of  us  journalists  tend  to 
be  relatively  shy  people.  We  tend  to 
(Continued  on  page  10) 


Hart  story 

(Continued  from  pcifte  9) 


be  observers  [rather  than  the  center  of 
attention].  When  you’re  injected  right 
in  the  middle  of  a  story  it  is  difficult. 
But  we  were  called  upon  to  defend 
what  we  did,”  Meriwether  said. 

“1  go  back  to  the  fact  that  this  was  a 
fairly  major  issue  in  the  campaign  of 
Gary  Hart,”  he  continued.  “We  did 
not  follow  him  because  of  the  New 
York  Times  story,  but  that  under¬ 
scores  the  importance  of  that  issue  to 
his  campaign.” 

Meriwether  further  said  he  does  not 
think  stakeouts  are  going  to  become 
“de  rigueur  in  newsrooms.  1  don't 
think  anybody's  real  comfortable 
with  it.  You’re  not  going  to  see  a  lot  of 
stories  about  stakeouts. 

“We  were  reporting  a  news  story,” 
he  added.  “We  were  not  out  to  under¬ 
mine  a  candidacy,  but  we  ended  up 
being  in  the  middle  of  a  major  news 
story. 

“1  think  in  journalistic  circles  this 
issue  will  be  long  discussed.  People 
will  talk  about  what  they  would’ve 
done,”  Meriwether  added.  “We  were 
thrust  into  a  news  story  and  we  had  to 
use  our  best  instincts.  You  have  to 
stand  up  to  the  consequences  of  those 
decisions.  1  think  over  time  the 
American  people  will  come  to  a  judg¬ 
ment  that  is  not  so  harsh  on  the  media. 
[They  will  focus  on]  what’s  logical, 
believable,  iiot  contradictory.” 

In  a  lengthy  Sunday,  May  10 
article  —  top  story  Page  I  with  two 
full  jump  pages  —  the  Herald 
reported  “The  Gary  Hart  story:  How 
it  happened.” 

Penned  by  Fiedler,  investigative 


Jim  Savage 


Tom  Fiedler 

reporter  Jim  McGee  and  associate 
editor/investigations  Jim  Savage  — 
who  were  all  part  of  the  original 
story  —  the  article  spelled  out  in 
great  detail  just  how  the  paper  got  the 
story,  what  happened  that  Saturday 
night  outside  the  town  house  and  the 
events  that  followed  during  the  week, 
culminating  with  Hart’s  withdrawal 
from  the  race  to  become  president  on 
Friday,  May  8. 

Meriwether  said  the  paper  has  got¬ 
ten  very  positive  response  to  that 
story,  the  first  time  the  paper  put 
together,  question  by  question,  in 
great  detail,  the  whole  story. 

During  that  week  —  which  Meri¬ 
wether  said  left  everyone  a  little 
breathless  over  the  speed  at  which 
events  unfolded,  and  which  he 
described  in  his  column  as  “the  most 
intense  seven  days  of  my  20  years  in 
journalism”  —  a  plethora  of  colum¬ 
nists  espoused  their  ideas  about  the 
Herald,  Hart  and  journalism  in  gen¬ 
eral. 

A.M.  “Abe”  Rosenthal  of  the  New 
York  Times,  in  his  twice-weekly  col¬ 
umn,  wrote,  “I  did  not  become  a 
newspaperman  to  hide  outside  a  poli¬ 
tician’s  house  trying  to  find  out 
whether  he  was  in  bed  with  some¬ 
body.  As  a  reporter  for  20  years,  I 
would  have  refused  such  an  assign¬ 
ment.  As  an  editor  for  23  more  years  I 
would  not  have  given  such  an  assign¬ 
ment  or  allowed  one  to  be  made.  I 
would  have  considered  the  very  idea 
in  conflict  with  my  own  journalistic 
standards  and  those  of  my  paper.  I 
still  do.” 

Interestingly,  much  of  the  media 
commentary  about  the  Herald/Hart 
affair  was  not  so  much  critical  of  what 
the  Herald  found  or  that  it  printed 
such  a  story,  but  more  about  the  way 
the  paper  gathered  the  story. 

In  a  column  that  ran  in  the  Herald 


last  Sunday,  May  10,  Meriwether 
quoted  Rosenthal  and  explained.  “1 
didn’t  become  a  newspaperman  to 
skulk  around  a  politician’s  house 
either,  Mr.  Rosenthal.  But  Fm  not 
going  to  ignore  a  legitimate  news  tip 
that  bears  directly  on  the  judgment 
and  character  of  a  leading  candidate 
for  president.” 

Meriwether  acknowledged  that  the 
stakeout  was  not  airtight,  and  that 
Rice  could  have  left  the  house  by  a 
back  entrance  during  the  night,  as  was 
suggested  by  the  Hart  version  of  the 
events. 

In  addition,  the  Herald  reported 
that  Sunday  the  photographer  Brian 
Smith  did,  in  fact,  see  some  “activ¬ 
ity”  the  previous  Saturday  afternoon 
in  front  of  the  town  house,  but 
thought  it  was  a  “fal.se  alarm.”  Smith, 
who  had  been  on  other  assignments, 
first  returned  to  the  Herald  newsroom 
on  Thursday,  May  7,  where  he  read 
the  full  statement  from  William 
Broadhurst,  Hart’s  lawyer  friend  who 
allegedly  housed  Rice  and  her  friend 
Lynn  Armandt  during  the  weekend. 

Broadhurst  maintained  that  the 
group  joined  him  Saturday  afternoon 
for  a  drive,  while  Herald  reporters 
said  they  had  not  seen  anyone  leave 
or  enter  the  town  house  since  Hart 
and  Rice  were  seen  going  in  that 
night. 

Smith  had  seen  and  followed  a 
maroon  car  that  turned  out  not  to 
contain  any  of  the  players  in  this 
drama,  but  after  developing  his  film 
realized  there  were  two  maroon  cars 
parked  in  front  of  the  house. 

“Whether  the  group  left  the  resi¬ 
dence  unrecognized  Saturday  after¬ 
noon  has  not  been  a  central  question 
in  the  Hart  controversy,  but  it  does 
(Continued  on  page  16) 
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Plea  for  aid  unheeded 

Industry  slow  to  respond  to  appeal  from  inmate  rehabilitation  group 
seeking  to  set  up  national  network  for  prison  newspapers 


By  Debra  Gersh 

A  Washington,  D.C. -based  inmate 
rehabilitation  group  came  up  with  an 
idea  for  a  prison  newspaper  set  up 
with  cooperation  from  local  newspa¬ 
pers,  national  press  organizations  and 
journalism  schools,  which  would  help 
the  prisoners  put  out  the  newspaper 
and,  in  turn,  would  themselves  learn 
something  about  crime  and  the  justice 
system. 

But  the  group  was  stymied  at  nearly 
every  turn. 

FAIRR,  the  Foundation  for  the 
Advancement  of  Inmate  Rehabilita¬ 
tion  and  Recreation,  was  founded  in 
1972  as  a  national,  non-profit  founda¬ 
tion  that  advocates  and  implements 
rehabilitation  and  recreation  pro¬ 
grams  for  prison  inmates  “to  assist  in 
their  constructive  reintegration  to 
lawful  society.” 

Its  co-chairmen  are  noted  criminal 
attorney  F.  Lee  Bailey  and  legendary 
bluesman  B.B.  King,  who  has  put  in 
numerous  personal  appearances  at 
prisons  across  the  country.  Vice 
chairman  of  FAIRR  is  Rep.  John  Con¬ 
yers  Jr.  (D-Detroit). 


FAIRR  did  receive 
$100  from  the 
Washington  Newspaper 
Guiid  and  $50  from  a 
private  company  not 
affiiiated  with  the 
newspaper  business, 
Smith  said. 


Wayne  J.  Smith,  executive  director 
of  FAIRR,  sent  a  five-page  letter  to 
publishers  and  organizations  in  1984 
explaining  the  proposal  for  the  prison 
publication. 

In  his  letter.  Smith  explained  that 
FAIRR  proposed  the  “creation  of 
newspapers  in  prisons  across  the 
nation  which  would  serve  both  as  an 
educational  tool  and  job-training 
vehicle  for  the  more  than  400,000  men 
and  women  in  our  prisons  today.” 

The  letter  further  listed  ways  the 
prison  newspaper  could  make  contri¬ 


butions  to  inmate  education  and  reha- 
bilitation,  including:  inmates 
involved  in  producing  the  newspaper 
would  acquire  job  skills  and  responsi¬ 
ble  work  habits,  increasing  their 
employability  upon  release;  the  con¬ 
cept  of  society  would  be  re-intro- 
duced,  forming  a  bridge  to  inmates 
who  might  otherwise  feel  isolated 
from  any  framework  of  social  respon¬ 
sibility;  information  about  educa¬ 
tional,  vocational  or  counseling  dis¬ 
seminated  through  the  newspaper 
would  be  more  readily  accepted;  the 
inmate  would  be  recognized  as  an 
individual,  increasing  his  self- 
respect,  “which  presently  struggles 
under  the  burden  of  severely  deper¬ 
sonalizing  overcrowded  facilities”; 
and  important  links  to  the  community 
would  be  forged. 

FAIRR  further  proposed  four 
points  to  initiate  the  project: 

“Identify,  survey  and  review 
existing  prison  newspapers  to 
develop  several  models  adaptable  to 
various  types  of  correctional  institu¬ 
tions  and  populations; 

“Develop  a  handbook  on  ‘How  to 
Start  a  Prison  Newspaper’  for  use 
within  the  correctional  system; 

“Contact  prison  system  officials  at 
all  levels,  making  information  and 
assistance  available  to  those  inter¬ 
ested  in  implementing  an  in-house 
newspaper  program; 

“Both  for  existing  prison  publica¬ 
tions  and  for  those  begun  through  the 
assistance  of  FAIRR,  we  propose  the 
distribution  among  prison  newspa¬ 
pers  of  articles  of  a  positive  nature  to 
further  rehabilitation,  by  prominent 
national  and  community  figures.  Arti¬ 
cles  by  inmates  and  ex-offenders 
would  be  similarly  distributed. 
FAIRR  will  solicit  guest  articles  and 
help  arrange  interviews  of  interest  to 
inmates,  then  circulate  them  for  inclu¬ 
sion  in  institutional  publications.” 

The  plan  originally  hoped  to  have 
the  handbook  out  by  Feb.  1,  1985. 

Smith  told  E&P  that  FAIRR 
approached  numerous  organizations, 
including  the  American  Newspaper 
Publishers  Association,  the  minority 
committee  of  the  American  Society  of 
Newspaper  Editors,  the  Fort  Worth 
(Tex.)  Star-Telegram,  the  Lexington 


(Ky.)  Herald-Leader,  the  Human 
Resource  Development  Institute  of 
the  AFL-CIO,  the  Edna  McConnell 
Clark  Fund  in  New  York  that  deals 
primarily  with  prison  rehabilitation, 
at  least  two  dozen  —  maybe  three 
dozen  —  foundations,  all  to  no  avail. 

FAIRR  did  receive  $1(X)  from  the 
Washington  Newspaper  Guild  and 
$50  from  a  private  company  not  affil¬ 
iated  with  the  newspaper  business. 
Smith  said. 

Loren  Ghiglione,  publisher  and  edi¬ 
tor  of  the  Southhridge  (Mass.)  News, 
was  chairman  of  the  ASNE  minority 
committee  at  the  time  of  Smith’s  pro¬ 
posal. 


“For  many,  it  is  the 
first  time  they  see  their 
names  in  print  in  a 
positive  way.  They  get 
byiines,  credit  for  their 
work ...” 


Ghiglione  said  as  chairman  of  the 
committee  he  was  interested  in  look¬ 
ing  for  ways  to  encourage  minority 
hiring  at  newspapers  and  thought 
FAIRR’s  idea  was  one  worth  explor¬ 
ing. 

“I  tried  to  help,  but  I  don’t  know 
that  I  was  effective,”  said  Ghiglione, 
who  wrote  to  management  at  a  couple 
of  newspapers  encouraging  the  pro¬ 
gram.  “My  specific  goal,  as  chair¬ 
man,  was  to  think  of  innovative  ways 
of  encouraging  minorities,  wherever 
they  are,  who  are  interested  in  jour¬ 
nalism”  to  explore  careers  in  the 
field. 

Neither  Creed  Black,  board  chair¬ 
man  and  publisher  of  the  Lexington 
Herald-Leader,  nor  Jack  Tinsley, 
vice  president/executive  editor  of  the 
Fort  Worth  Star-Telegram,  had  any 
recollection  of  the  1984-85  proposal 
or  why  they  may  have  turned  it  down. 

One  comment  that  stunned  Smith 
came  from  someone  at  a  newspaper — 
he  could  not  remember  who — in 
early  1985,  who  gave  Smith  the 
impression  that  minorities  were  not 
(Continued  on  page  31) 
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Sussman:  UPl  retaining  major  subscribers 


By  Mark  Fitzgerald 

A  year  after  a  series  of  devastating 
defections,  United  Press  Interna¬ 
tional  is  now  retaining  many  of  its  big 
newspaper  subscribers. 

“We’ve  suffered  just  about  no 
defections  in  recent  months,”  UPl 
managing  editor  Barry  Sussman  said 
in  a  recent  speech  to  the  Organization 
of  News  Ombudsmen. 

Sussman  said  the  Chicago  Tribune, 
Seattle  Times  and  Orlando  Sentinel 
have  all  renewed  contracts. 

[Also  renewing  since  last  January 
were  the  Washington  Post,  Detroit 
Free  Press,  Detroit  News,  Provi¬ 
dence  Journal-Bulletin,  Atlanta  Jour¬ 
nal  and  Constitution  and  the  Arizona 
Republic  and  Phoenix  Gazette,  said 
editor  Ben  Cason.  “We're  having 
success  keeping  the  crucial  newspa¬ 
pers,”  he  said. 

[A  UPl  spokesman  added  that 
these  newspapers  have  also  agreed  to 
continue  the  news  service:  the  Pitts¬ 
burgh  Press;  Winston-Salem  (N.C.) 
Journal;  Keene  (N.H.)  Sentinel; 
Evansville  (Ind.)  Press;  Ontario 
(Ore.)  Argus-Observer;  and  the  Ash¬ 
land  (Ore.)  Daily  Tidings.] 

Sussman  also  sought  to  reassure 
subscribers  that  owner  Mario  Vaz¬ 
quez  Raha,  the  Mexican  publisher,  is 
continuing  his  support  of  the  service. 
In  recent  months,  Vazquez  Raha  has 
said  the  wire  service  is  losing  money 
at  a  greater  rate  than  he  had  antici¬ 
pated. 

“There’s  no  question  there’s  been 
a  money  commitment,”  Sussman 
said.  “He’s  paid  off  many  debts.” 

In  addition,  he  said,  high-speed 
printers  have  been  installed  at  nearly 


Barry  Sussman 

all  clients,  and  a  program  to  replace 
all  VDTs  is  underway. 

Sussman  rejected  suggestions  that 
Vazquez  Raha,  who  owns  the  exten¬ 
sive  chain  of  El  Sol  newspapers  in 
Mexico,  has  influenced  coverage  of 
America’s  second-largest  wire  ser¬ 
vice. 

“My  experience  has  been  that  it  is 
an  absolutely  idle  concern,”  Sussman 
said.  “I’ve  been  there  five  months 
and  there  has  been  not  a  single 
instance  of  interference,  not  a  single 
direction,  in  news  coverage  from 
Vazquez  Raha.” 

Sussman,  who  joined  UPl  from  the 
Washington  Post  in  January,  said  the 
troubled  wire  service  has  dramati¬ 


cally  improved  both  its  quality  and 
industry  image  in  recent  months. 

“When  I  came  to  UPl  I  had  the 
sense  the  agency  had  the  reputation 
for  being  too  sloppy,  too  error-prone 
and  superficial  in  its  coverage.  In  the 
first  few  days,  that  impression  was 
confirmed,”  Sussman  said. 

Now,  he  said,  “1  think  we’re  less 
superficial  and  more  fair.” 

Sussman  added  that  much  of  its 
coverage  —  particularly  in  health 
and  medical  areas  and  in  sports 
photography  —  remained  first-rate. 

“Our  number  one  problem,”  how¬ 
ever,  continues  to  be  the  agency’s 
state  coverage,  he  pointed  out. 

“I  know  while  we  do  a  good  job  in 
some  states,  we  do  an  inferior  job  in 
other  states,”  Sussman  said. 

One  shortcoming  of  the  UPl  cover¬ 
age,  he  said,  has  been  from  one-per¬ 
son  bureaus,  who  in  the  past  have 
been  able  to  get  on  the  wire  without 
going  through  any  editing  at  all. 

“That  may  still  happen,”  Sussman 
noted,  although  he  added  that  proce¬ 
dures  have  been  tightened  consider¬ 
ably. 

Sussman  said  he  intends  to  change 
UPl’s  editorial  mix  by  adding  investi¬ 
gative  articles  and  “enterprise  stories 
that  editors  can’t  get  anywhere  else.” 

UPl,  he  declared,  will  be  “setting 
the  agenda  of  news. 

“I  don’t  think  most  stories  should 
come  out  of  the  daybook.” 

It’s  that  possibility  that  lured  him 
from  the  Post,  Sussman  asserted. 

“It’s  conceivable  to  me  that  I  could 
have  one  of  the  most  influential  jobs 
in  American  journalism,”  he  said. 
“Now  I  know  that’s  a  big  if.” 


D.A.  to  investigate  aiieged  returns  fraud  at  S.F.  daiiies 


By  M.L.  Stein 

The  district  attorney  has  started  an 
investigation  into  alleged  fraud  by  cir¬ 
culation  and  driver  employees  of  the 
San  Francisco  Newspaper  Agency. 

San  Francisco  Deputy  District 
Attorney  John  Carbone  told  E&P  his 
office  is  examining  charges  against 
more  than  “50  people”  fired  by  the 
agency  in  connection  with  an  alleged 
scam  involving  returned  newspapers 
(E&P,  April  4). 

Jesse  Knight,  the  agency’s  vice 
president  of  marketing,  has  said  the 
alleged  fraud  could  cost  the  company 
thousands  of  dollars  and  substantially 
increase  current  circulation  figures. 


Under  a  joint  operating  agreement, 
the  agency  handles  distribution  for 
the  San  Francisco  Chronicle  and  San 
Francisco  Examiner. 

Hidden  cameras  reportedly  uncov¬ 
ered  a  scheme  whereby  drivers 
allegedly  inflated  the  number  of 
unsold  papers  returned  to  the  agency 
for  credit.  Drivers  are  paid  for 
returned  copies  because  of  the  work 
involved  in  handling  them. 

The  Examiner  reported  in  an  April 
30  story  that,  according  to  “agency 
sources,”  the  alleged  scheme  had 
gone  on  for  “several  years.” 

Carbone  said  he  has  asked  the 
newspaper  agency  for  additional 
material  and  predicted  his  investiga¬ 


tion  will  continue  for  several  weeks. 

“I  cannot  say  at  this  time  whether 
criminal  charges  are  warranted,”  he 
commented. 

Eight  of  the  dismissed  workers  are 
members  of  the  Newspaper  Guild  and 
the  others  belong  the  the  Teamsters 
Union. 

Doug  Cuthbertson,  executive  offi¬ 
cer  of  the  Northern  California  News¬ 
paper  Guild,  said  there  was  a  possi¬ 
bility  the  union  will  seek  arbitration  in 
the  firing  of  its  members,  but  that  a 
decision  would  depend  on  the  Guild’s 
own  investigation  of  the  charges. 

John  Henning,  an  attorney  for  San 
Francisco  Teamster  Local  921,  was 
unavailable  for  comment. 
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Daniels  re-elected  NAB  chairman 


Frank  A.  Daniels  Jr.,  president  and 
publisher  of  the  Raleigh  (N.C.)  News 
&  Observer  and  Times,  was  elected  to 
a  second  one-year  term  as  chairman 
of  the  Newspaper  Advertising  Bureau 
at  a  meeting  of  the  Bureau’s  board  of 
directors  in  New  York. 

The  board  members  also  re-elected 
Bob  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks 
Communications  in  San  Antonio, 
Texas,  as  vice  chairman.  In  addition, 
they  re-elected  Richard  E.  Diamond, 
publisher  of  the  Staten  Island  (N.Y.) 
Advance,  as  treasurer  and  James 
Hoge,  president  and  publisher  of  the 
New  York  Daily  News  as  secretary 
and  assistant  treasurer. 

All  officers  were  elected  for  one- 
year  terms. 

Sixteen  newspaper  executives 
were  also  elected  as  directors  of  the 
NAB  at  the  Bureau’s  annual  member¬ 
ship  meeting  in  New  York. 


Newly  named  to  the  board  for 
three-year  terms  were;  Lawrence  A. 
Leser,  Scripps  Howard;  Walter  E. 
Bartlett,  Multimedia  Newspapers; 
Stanton  R.  Cook,  Chicago  Tribune', 
James  C.  Kennedy,  Cox  Enterprises 
Inc.;  Stanford  Lipsey,  Buffalo  News', 
W.S.  Morris  III,  Morris  Communica¬ 
tions  Corp.;  Robert  E.  Page,  Chicago 
Sun-Times',  Frank  E.  Russell,  Central 
Newspapers;  Scott  C.  Schurz, 
Bloomington  Herald-Times',  and 
Richard  T.  Thierot,  San  Francisco 
Chronicle. 

Re-elected  to  second  three-year 
terms  were:  J.  Stewart  Bryan  III, 
Richmond  Newspapers;  Harold  W. 
Anderson,  Omaha  World-Herald', 
Robert  J.  Danzig,  Hearst  Corpora¬ 
tion;  Stanley  H.  Stauffer,  Stauffer 
Communications  Inc.;  Michael  Met¬ 
calf,  Providence  Journal  cfe  Bulletin', 
and  Hubert  L.  Kaltenbach,  Copley 
Newspapers. 


Frank  A.  Daniels  Jr. 


Retailers  see  newspapers  in  their  future 


By  Debra  Gersh 

The  tremendous  mergers  and 
acquisitions  among  retailers  will 
probably  continue,  and  the  rest  of  this 
year  and  next  should  remain  strong, 
according  to  opinions  voiced  by  a 
panel  on  the  “Future  of  Retailing”  at 
the  annual  convention  of  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  in  New  York. 

The  permissive  anti-trust  climate 
and  the  availability  of  capital  will 
keep  mergers  and  acquisitions  going, 
as  will  the  creative  structuring  of  the 
transactions,  said  Walter  Loeb,  prin¬ 
cipal/senior  retail  analyst  at  Morgan 
Stanley  &  Co.,  in  response  to  one  of 
the  questions  posed  by  moderator 
James  Hoge,  president  and  publisher 
of  the  New  York  Daily  News. 

Stephen  L.  Pistner,  chairman  and 
chief  executive  officer  of  the 
McCrory  Corporation,  noted  that  the 
mergers  and  acquisitions  mean  that 
more  advertising  dollars  are  going  to 
be  coming  from  fewer  people. 

Further,  commented  Lee  M. 
Dubow,  senior  vice  president/corpo¬ 
rate  sales  promotion  for  Belk  Stores 
Services,  with  the  mergers  of  newspa¬ 
pers  as  well  as  of  stores,  newspapers 
need  to  restructure  the  way  they  sell. 

Dubow  also  sees  the  Florida  ad  tax 
spreading  to  other  states.  “I  don’t 
know  how  you  can  shut  off  the  bor¬ 
ders  and  disengage  Florida,”  he  said, 
adding  that  collection  of  the  tax  is 
going  to  be  a  nightmare ,  turning  news¬ 


papers  into  tax  collectors,  and  leading 
to  a  cutback  in  advertising. 

Advertising  or  marketing  on  a 
national  basis  is  a  thing  of  the  past, 
noted  Pistner,  who  said  pinpointed 
research  is  now  used  to  make  deci¬ 
sions  market-by-market. 

Gordon  R.  Cooke,  executive  vice 
president/sales  and  promotion  for 
Bloomingdale’s,  noted  that  “newspa¬ 
pers  are  an  extremely  important  part 
of  the  media  mix,”  providing  the 
store  with  the  immediacy  it  needs  and 
the  easy  referencing  by  customers. 


Newspapers  provide  no  ability  to 
buy  space  on  a  preferred  basis,  nor  do 
they  give  retailers  the  ability  to  be 
sure  the  paper  is  being  dropped  to  the 
people  in  demographic  profiles. 
Newspapers  need  to  find  ways  to 
invent  packages  for  national  retailers 
and  to  do  more  marketing,  he  con¬ 
tinued. 

Pistner  noted  that  publishers  need 
to  put  more  into  research.  They 
should  show  more  about  the  customer 
and  how  to  reach  him,  and  newspa¬ 
pers  should  equal  the  quality  level  of 


“There  is  no  question  about  the  importance  of 
newspapers  to  us,”  Jacobs  said.  “We  need  your  help. 
We  need  you  to  understand  our  business.” 


However,  “We  are  almost  more 
critical  of  the  end  product  than  you 
are,”  he  said,  commenting  that  the 
same  ad  in  different  markets  can  look 
very  different.  “We’re  almost  willing 
to  give  up  positioning  if  we  can  have 
good  quality,”  he  added. 

Dubow  said  retailers  need  a  lot 
from  newspapers.  Because  of  the 
clutter,  people  do  not  know  how  to 
use  papers,  so  they  are  doing  their 
own  advertising  in  preprints. 

“There  is  no  question  about  the 
importance  of  newspapers  to  us,” 
Melvin  Jacobs,  chairman  and  CEO  of 
Saks  Fifth  Avenue,  said.  “We  need 
your  help.  We  need  you  to  understand 
our  business.” 


the  advertising  that  go  into  them.  Fur¬ 
ther,  he  said  the  retailer  would  like  to 
get  into  the  paper  without  the  other 
inserts. 

Responding  to  a  question  from 
Hoge  about  use  of  color  in  newspa¬ 
pers,  Dubow  said,  “If  it’s  not  heresy, 
USA  Today  color  is  good  enough  for 
me.” 

But  Cooke  noted  that  it  is  not  viable 
for  his  store  to  develop  a  color  ad  if 
color  is  not  available  in  all  the  markets 
it  is  using.  However,  he  added  that  he 
does  not  think  color,  unless  it’s  on  a 
high-gloss  stock,  is  necessary  to  sell 
an  ad. 

Responding  to  a  question  from 
(Continued  on  page  35} 
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E&P’s  52nd  annual  promotion  competition  draws  entries  from  1 1  countries 

Hong  Kong  and  Canadian  dailies  win  7  awards  each 


The  Hong  Kong  Evening  Standard 
and  the  Leader-Post  of  Regina, 
Saskatchewan,  walked  away  as  the 
big  winners  —  with  seven  awards 
each  —  in  the  1987  Editor  & 
Publisher/International  Newspaper 
Promotion  Association  Newspaper 
Promotion  Competition. 

(Although  the  INPA  has  changed 
its  name  to  the  International  News¬ 
paper  Marketing  Association,  the  com¬ 
petition  was  conducted  before  the 
switch.) 

In  its  circulation  category  —  under 
50,000  —  the  Hong  Kong  Evening 
Standard  received  awards  for  first 
place  in  the  circulation/editorial, 
trade  press,  television,  outdoor/ 
poster,  direct  mail  and  multimedia 
classifications.  The  paper  also 
received  a  certificate  of  merit  in  the 
trade  press  division. 

The  Leader-Post  —  competing  in 
the  50,000-100,000  circulation 
grouping  —  took  home  first-place 
awards  for  radio,  circulation/carriers 
and  public  relations/community  ser¬ 
vice.  Certificates  of  merit  were 
awarded  to  the  paper  in  the  circula- 
tion/editocial,  direct  mail,  public  rela- 
tions/community  service  and 
employee  newsletter  categories. 

Some  1 ,379  entries  from  1 1  coun¬ 
tries  were  received  for  the  52nd 
annual  competition,  which  for  only 


INTERCOM 


CLOTHES  ENCOUNTERS 


Dallas  Morning  News 
First  Place  —  Newsletter 
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Santa  Rosa  Press  Democrat 
First  Place  —  Circulation 

the  second  time  is  presenting  a  Best  of 
Show  award  to  be  announced  during 
the  awards  presentation  at  the  INMA 
conference  in  Toronto  May  17-20. 

The  actual  number  of  awards 
increased  this  year  to  154,  with  51 
first-place  winners  and  103  certifi¬ 
cates  of  merit. 

The  awards  are  presented  for  out¬ 
standing  newspaper  promotion  in  13 
categories:  circulation/editorial, 
advertising  promotion,  trade  press, 
radio,  television,  outdoor/poster, 
direct  mail,  multimedia,  market  data/ 
research,  circulation/carriers,  public 
relations/community  service,  news¬ 
paper  in  education  (NIE),  and 
employee  newsletters. 

(Criteria  used  in  making  the  final 
selections  included  creativity,  copy- 
writing,  design,  production  quality 
and  overall  effectiveness.  The  judges 
reserved  the  right  to  award  more  than 
one  certificate  of  merit  per  category, 
or  none  at  all. 

In  most  of  the  categories,  awards 
are  divided  into  four  circulation 
categories:  under  50,000;  50,000- 
100,000;  100,000-200,000;  and  over 
200,0(X).  In  some  cases,  because  of  a 
limited  number  of  entries,  the  judges 
combined  the  two  lower  circulation 
groups  to  simply:  under  100,000. 

Other  multiple  winners  in  the  com¬ 


petition  included:  the  Atlanta  Journal 
and  Constitution,  the  Roanoke  (Va.) 
Times  &  World  News,  the  Boston 
Globe  and  the  Worcester  (Mass.) 
Telegram  &  Gazette,  with  five 
awards  each;  and  the  Lexington  (Ky.) 
Herald-Leader,  which  won  four 
awards. 

In  addition,  12  newspapers 
received  three  awards  and  17  were  the 
recipients  of  two  awards. 

For  a  complete  list  of  the  1987 
E&P/INPA  Newspaper  Promotion 
Competition  awards  winners,  see  the 
accompanying  chart. 

For  the  first  time,  judging  took 
place  at  the  INMA  headquarters  in 
Reston,  Va.,  which  made  it  easy  to 
recruit  experts  from  Washington, 
D.C.,  and  the  surrounding  areas. 
Each  panel  included  a  newspaper  rep¬ 
resentative. 

Judges  in  the  research  and  circula¬ 
tion/editorial  categories  were:  John 
Held  of  John  Held  Inc.  in  Reston, 
Va. ;  Tony  Majeri,  sports  editor  of  the 
Chicago  Tribune;  Patricia  McCarthy, 
general  manager  of  Mid-Atlantic 
Country  magazine  in  Alexandria, 
Va.;  and  Mary  Ann  Treger,  president 
of  Treger  &  Associates  Inc.  of 
Crownsville,  Md. 

(Continued  on  page  46) 
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Regina  Leader-Post 
First  Place  —  Public  Relations 
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E&P/INPA  PROMOTION  CONTEST  WINNERS 

CLASSIFICATION  #I  Circulation/Editorial 


Under  50.000 
First  Place 


50.000-100.000 
First  Place 


100.000-200.000 
First  Place 


Evening  Standard 
Hong  Kong 

Athens  (Ga.)  Banner 
Athens  Daily  News 

Pacific  Stars  & 
Stripes.  Tokyo 


Santa  Rosa  (Calif.) 
Press  DenKKrat 


The  Leader-Post 
Recina.  Sask. 


The  Eagle-Tribune 
Lawrence,  Mass. 


Press  &  Sun-Bulletin 
Binghamton.  N.Y. 


Lexington  (Ky.) 
Herald-Leader 


Over  200.0U) 
First  Place 


Telegram  &  Ga/ette 
Woax'ster.  Mass. 


.Alameda  Nwspr.  Gnnip 
Havward.  Calif. 


The  OregiHtian 
Portland.  Oregon 


Minneapolis 
Star  &  Tribune 


San  Francisco 
Chnmicle 


CLASSIFICATION  #2  Advertising  Promotion 

Circulation 

Newspaper 

Circulation 

New  spaper 

Under  50.000 

Certificate 

Telegram  &  Gazette 

First  Place 

Burlington  County  Times 
Willingboro,  N.J. 

of  Merit 

Worcester.  Mass. 

Certificate 

Telegraph  &  Ga/ette 

Certificate 

The  AdvtKaic/ 

of  Merit 

Worcester.  Mass. 

of  Merit 

Greenwich  (Conn.)  Time 

50.000-100.000 

Certificate 

Roanoke  (Va.)  Times 

First  Place 

Telegraph  &  News 

of  Merit 

&  World  News 

Macon.  Ga. 

Over  200.(MK) 

Certificate 

Florida  Txlay 

First  Place 

The  Seattle  (Wash.) 

of  Merit 

Melbttume.  Fla. 

Times 

Certificate 
of  Merit 

The  Herald 

Everett.  Wash. 

Certificate 

The  Miami  (Fla.) 

of  Merit 

Herald 

100.000-200.000 

First  Place 

Roanoke  (Va.)  Times 

Certificate 

Atlanta  (Ga. ) 

&  W'orld  News 

of  Merit 

Journal-Constitution 
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What  does  the  future  hold? 

ANPA  panel  looks  at  the  next  100  years  for  newspapers  and  society 


By  Debra  Gersh 

The  light  against  disinformation 
and  government  secrecy  should  con¬ 
tinue  during  the  next  century,  and 
newspapers  will  play  an  important 
role,  according  to  a  panel  on  “The 
Next  100  Years,”  moderated  by 
Christian  Science  Monitor  editor 
Katherine  W.  Fanning,  at  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  convention  in  New  York. 

Sissela  Bok,  associate  professor  of 
philosophy  at  Brandeis  University, 
noted  that  as  people  have  gained  the 
power  to  destroy  the  earth  —  once 
believed  to  be  the  exclusive  power  of 
God  —  a  new  ethics  or  way  of  think¬ 
ing  needs  to  be  developed,  but  it  will 
rely  on  past  values. 

Representative  government  and  a 
free  press  are  essential,  although  even 
in  democracies  there  are  great  temp¬ 
tations  for  government  to  engage  in 
disinformation  and  secrecy,  which  is 
not  only  bad  for  democracy  but  also 
for  the  world’s  chance  at  peace,  she 
continued.  And  often,  it  is  the  news¬ 
papers  that  are  used  as  intermediaries 
for  spreading  this  disinformation. 

Theodore  J.  Gordon,  chairman  of 
The  Futures  Group  in  Glastonbery, 
Conn.,  noted  that  disinformation  is  a 
problem  that  exploits  the  press  in 


Hart  story 


(Continued  from  page  10) 


raise  questions  about  the  surveil¬ 
lance,”  the  Herald  reported. 

The  executive  editor  also  noted 
that  Hart  was  given  ample  opportu¬ 
nity  to  explain  what  was  going  on 
when  approached  by  Herald  staffers 
in  front  of  the  town  house  Saturday 
night. 

As  Meriwether  wrote  in  his  col¬ 
umn,  however,  “the  essential  facts 
remain.  Hart  spent  much  of  the 
weekend  with  Rice  while  his  wife  was 
in  Colorado.  He  said  he  made  several 
phone  calls  to  Rice  from  around  the 
country.  Later  Rice  would  say  Hart 
invited  her  on  a  boat  trip  to  Bimini, 
which  Hart  acknowledged  taking. 
The  final  blow  would  be  apparent  evi¬ 
dence  the  Washington  Post  brought 
Hart  of  a  recent  liaison  with  another 
woman  with  whom  he’d  had  a  long¬ 
term  relationship,”  Meriwether 
wrote. 

And,  as  Meriwether  told  E&P,  “1 


many  ways.  The  media  also  face 
many  problems,  such  as  that  with  ter¬ 
rorism,  which  would  be  a  different 
phenomenon  without  coverage,  he 
added. 

There  has  also  been  a  continued 
blurring  between  truth  and  fiction, 
where  reality  becomes  something  that 
is  sought  after,  he  said,  adding  that  he 
sees  the  media  100  years  from  now 
mixed-up  in  this  dilemma. 


“But  we  still  need  old- 
fashioned  reporters 
going  out  and  getting 
the  facts,”  he  added. 


Michael  Hooker,  chancellor  of  the 
University  of  Maryland’s  Baltimore 
County  Campus,  sees  an  enormously 
important  challenge  to  the  media  as 
technology  accelerates  and  has  more 
impact.  As  this  happens,  people  will 
be  faced  with  enormous  ethical  issues 
that  are  staggering  in  their  complex¬ 
ity. 

But  judging  by  what  he  has  seen  so 
far.  Hooker  said  he  does  not  think  the 
press  will  handle  it  well.  There  is  a 
tendency  in  the  press  to  oversimplify, 
to  show  things  as  black  and  white. 


think  Gary  Hart’s  tried  to  focus  atten¬ 
tion  on  the  Miami  Herald  and  the 
press.  Finally  the  issue  became  Gary 
Hart  [and  his]  Judgment,  at  the  very 
least,  in  getting  himself  into  a  situa¬ 
tion  that  could  be  misconstrued.  The 
thing  you  have  to  focus  on  is  what  we 


when  there  are  really  only  shades  of 
gray,  he  noted. 

Bok,  addressing  the  year  2000,  said 
the  media  will  be  enormously  impor¬ 
tant.  One  example  she  cited  was  Cor- 
azon  Aquino’s  ascension  to  power, 
which  might  not  have  succeeded  if  the 
world’s  cameras  had  not  been  on  her. 

One  major  problem,  however,  is 
that  the  public  is  not  really  interested 
in  what  is  going  on  overseas,  Bok 
added. 

Freeman  Dyson,  a  physicist  and 
author  from  the  Institute  of  Advanced 
Study  in  Princeton,  N.J.,  said  he 
thinks  we  will  still  need  newspapers, 
and  noted  people  should  be  enor¬ 
mously  thankful  to  those  who 
invented  the  photocopying  machine, 
as  that  invention  has  made  it  impossi¬ 
ble  to  keep  secrets  such  as  the  Penta¬ 
gon  Papers.  “But  we  still  need  old- 
fashioned  reporters  going  out  and  get¬ 
ting  the  facts,”  he  added. 

Former  Colorado  Gov.  Richard  D. 
Lamm  further  noted  that,  despite  the 
genius  of  our  technology,  our  basic 
institutions  —  education,  the  econ¬ 
omy,  political  system  —  are  weak 
and  must  be  strengthened. 

Some  of  the  panelists  also  noted  the 
importance  biotechnology  develop¬ 
ments  in  curing  disease,  for  example, 
will  play  in  the  future. 


other  newspapers  and  on  televi¬ 
sion  —  with  every  Hart  pun  in  the 
book  for  headlines  and  a  quite  obvi¬ 
ous  focus  on  sex  —  was  frustrating. 

As  Fiedler  pointed  out  at  ANPA, 
the  original  Miami  Herald  story  never 
suggested  that  Hart  and  Rice  had  a 
sexual  relationship,  only  one  that  was 


“We  ail  ended  up  on  national  television,  on  various 
shows,  reminding  people  what  the  story  was,” 
Meriwether  said. 


Meriwether  also  noted  in  his  col¬ 
umn,  “Do  we  want  a  system.  Hart 
asked,  that  ‘reduces  the  press  of  this 
nation  to  hunters  and  presidential 
candidates  to  being  hunted?’ 

“Of  course  we  don’t,”  the  column 
continued.  “But  I  don’t  know  how 
you  can  get  specific  details  on  such  a 
story  without  unusual  techniques 
such  as  a  stakeout.  .  .  .  That  we  did  it 
imperfectly  is  something  we  must  live 
with.” 

Meriwether  admitted  to  E&P  that 
the  way  the  story  was  played  in  some 


“not  political.” 

“We  all  ended  up  on  national  tele¬ 
vision,  on  various  shows,  reminding 
people  what  the  story  was,”  Meri¬ 
wether  said.  “This  is  a  vivid  reminder 
of  the  awesome  power  we  have.  Any¬ 
one  who's  been  involved  in  these 
events  has  to  be  awestricken  by  how 
fast  this  occurred.” 

And,  as  he  told  callers  looking  for  a 
response  to  Hart’s  withdrawal 
announcement,  Meriwether  said, 
“We  don’t  take  any  comfort  from 
that.” 
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Racial  remark  sparks  student  protest 

Blacks  at  the  University  of  Missouri  say  broadcasting  instructor’s  derogatory 
comment  is  common  attitude  at  nation’s  oldest  journalism  school 


By  Andrew  Radolf 

A  racial  remark  by  a  white  broad¬ 
casting  instructor  at  the  University  of 
Missouri,  Columbia,  led  to  protests 
by  black  students  that  the  School  of 
Journalism  was  callous  in  its  treat¬ 
ment  of  minorities. 

In  response  to  the  protest,  the  jour¬ 
nalism  school  held  an  open  meeting 
for  students,  faculty  and  administra¬ 
tors  to  clear  the  air  and  faculty  mem¬ 
bers  participated  in  a  “mandatory” 
awareness  training  program  to  make 
them  more  cognizant  of  minority  con¬ 
cerns. 

(Bill  Whitcomb,  a  Kansas  City- 
based  representative  of  the  U.S.  Jus¬ 
tice  Department’s  Community  Rela¬ 
tions  Service,  is  also  meeting  with 
university  officials  to  discuss  charges 
of  racism  that  have  been  levied 
against  faculty  members,  according 
to  a  report  in  the  New  York  Times. 

(Whitcomb  said  he  intends  to  meet 
with  university  president  Peter 
Magrath  and  students  as  part  of  his 
investigation.  If  he  finds  there  is  a 
basis  to  the  charges,  he  will  ask  the 
university  to  agree  to  measures  to 
rectify  the  problems,  Whitcomb 
said.) 

The  incident  occurred  in  early  April 
when  broadcasting  instructor  Fran 
McBride  asked  colleague  Mark  Par¬ 
dee  why  “People  You  Should 
Know,”  a  program  he  produced  for 


the  school’s  KOMU-TV,  did  not  fea¬ 
ture  any  black  people. 

Pardee  replied:  “Do  you  know  any 
watermelon  dealers  1  should  know?” 

(Pardee  confirmed  to  E&P  that  he 
made  the  remark  but  has  declined  to 
discuss  the  matter  further.) 

McBride,  who  is  black,  said  she 
was  not  personally  offended  by  Par¬ 
dee’s  remark  because  “I  have  heard 
that  before  and  worse  at  other  jobs.” 

But  a  group  of  black  students  over¬ 
heard  what  Pardee  said  and  they  were 
offended. 


“I  hate  to  use  a  cliche, 
but  from  the  students’ 
standpoint,  this  was  the 
iast  straw.” 


“This  is  just  a  culmination  of 
things,”  said  McBride.  “I  hate  to  use 
a  cliche,  but  from  the  students’  stand¬ 
point,  this  was  the  last  straw.  They 
also  heard  other  professors  say  things 
which  were  derogatory.” 

McBride  added  that  the  students 
felt  the  derogatory  treatment  was  not 
confined  to  just  the  journalism  school 
but  was  universitywide. 

James  Atwater,  dean  of  the  School 
of  Journalism,  said  Pardee  was 
speaking  to  McBride  “in  a  joking 


exchange,”  but  he  called  the  remark 
“unfortunate  and  unforgivable  no 
matter  the  circumstances.  Mark  was 
mortified  by  the  whole  incident.  He 
was  terribly  embarrassed  for  the 
school  and  for  offending  the  people  he 
worked  with.” 

Atwater  said  that  Pardee  was  told 
to  apologize  to  the  students,  which  he 
did. 

Atwater,  associate  dean  George 
Kennedy  and  another  official  then 
met  with  a  group  of  black  students 
who  described  what  they  regarded  as 
a  “pattern  of  discrimination  against 
minorities  here  at  the  school.  They 
saw  it  as  symptomatic  of  a  basic 
problem,”  Atwater  said.  “The  feeling 
of  the  students  was  that  these  acts  are 
caused  not  by  malice  but  by  igno¬ 
rance.” 

The  meeting  with  the  students  was 
followed  with  a  “two-and-a-half  hour 
open  session”  for  students  and 
faculty,  with  the  press  invited,  Atwa¬ 
ter  said.  There  was  also  a  faculty 
meeting  where  they  voted  unani¬ 
mously  for  the  implementation  of  an 
“awareness  training  program  [that  is] 
mandatory  for  all  faculty.” 

Atwater  has  formed  a  task  force 
comprised  of  students,  faculty  and 
administrators  “to  tackle  the  problem 
head-on.”  1  he  task  force  will  look  at 
ways  to  change  the  journalism 
school’s  “methods  and  curriculum,” 
(Continued  on  page  33) 


Publishers  told  to  make  minority  hiring  a  top  priority 


Newspapers  must  place  hiring  and 
promoting  minorities  on  the  “same 
footing”  with  other  corporate  objec¬ 
tives  if  they  are  to  achieve  their  goal 
of  integrating  both  their  newsroom 
and  business  operations,  said  Charles 
Martin,  president  of  the  Institute  for 
Journalism  Education. 

Speaking  in  a  session  on  minority 
hiring  at  the  American  Newspaper 
Publishers  Association  convention  in 
New  York,  Martin  said  newspapers’ 
progress  in  hiring  minorities  has  been 
“stymied  by  a  shift  in  emphasis  to  the 
bottom  line.” 

Newspapers  must  place  “equity 
and  parity”  in  their  hiring  practices 
“on  the  same  footing  with  other  cor¬ 
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porate  objectives,”  he  said. 

Martin  pointed  out  that  America’s 
changing  demographic  profile  makes 
hiring  minorities  important  from  a 
business  perspective  as  well  as  from 
the  point  of  view  of  social  justice. 

“Non-white  consumers  are  a 
growing  segment  of  the  market. 
Together  with  women,  they  represent 
three-fourths  of  new  additions  to  the 
work  force,”  Martin  said.  “Newspa¬ 
pers  will  be  the  big  losers  if  they  fail  to 
address  the  needs  of  their  consum¬ 
ers.” 

Martin  also  pointed  out  that  minor¬ 
ity  representation  among  journalism 
students  has  declined  to  7.4%  from 
1 1 .5%.  “We  need  to  make  sure  jour¬ 


nalism  schools  are  on  the  cutting  edge 
rather  than  following  in  this  area,” 
Martin  said. 

Dr.  Mary  F.  Berry,  a  member  of  the 
U.S.  Civil  Rights  Commission,  told 
the  session  the  Supreme  Court  will 
continue  to  uphold  “narrowly  tai¬ 
lored”  affirmative  action  plans, 
including  affirmative  action  plans 
involving  education,  recruiting  and 
promotions. 

Berry  also  stressed  that  newspaper 
managers  must  “beware  of  unreason¬ 
able  expectations”  and  not  apply  ste¬ 
reotypes  to  their  minority  hires, 
including  thinking  of  them  as  “super 
blacks”  and  then  being  disappointed 
(Continued  on  page  35) 
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Buying  from  minorities 

Atlanta  Constitution-Journal  finds  increasing  its  purchases 
from  minority  vendors  helps  strengthen  ties  with  the  black  community 


By  George  Garneau 

Newspapers  have  a  responsibility 
to  minorities,  and  buying  from  them  is 
a  way  to  fulfill  it,  according  to  the 
purchasing  boss  of  the  Atlanta  Con- 
stitution-Jonrnal. 

“For  years  newspapers  have  just 
laid  in  the  corner  and  reported  about 
the  community  rather  than  taking 
part,”  the  purchasing  director,  Ram¬ 
sey  Altman,  said. 

Altman  said  the  Constitution  has 
acknowledged  its  role  in  the  Atlanta 
area,  where  black  people  are  the  pre¬ 
dominant  minority,  by  building  a 
minority  purchasing  program  that  has 
grown  from  zero  in  1980  to  $1.2  mil¬ 
lion  worth  of  goods  bought  from  15 
minority  suppliers  in  1986. 

Altman  conceded  that  minority 
purchases  amounted  to  “peanuts” 
compared  to  overall  purchasing, 
partly  because  it  is  hard  to  find 
minority  vendors  of  “big-ticket 
items”  like  newsprint,  ink  and  capital 
machinery. 

“Now  think  about  your  commu¬ 
nity,”  Altman  told  the  Newspaper 
Purchasing  Managers  Association 
recently  in  Baltimore,  Md.,  “and  I'll 
bet  most  of  you  have  a  significant 
segment  of  your  population  com¬ 
prised  of  one  or  more  recognized 
minorities.  You  have  a  responsibility 
to  serve  these  people  within  your 
community.” 


Altman  conceded  that 
minority  purchases 
amounted  to  “peanuts” 
compared  to  overall 
purchasing,  partly 
because  it  is  hard  to  find 
minority  vendors  of  “big- 
ticket  items.” 


Newspapers  have  made  a  priority 
of  hiring  people  from  minority 
ethnic  and  racial  groups  for  news¬ 
room  jobs,  with  limited  success,  in 
recent  years.  It  is  no  secret  that  U.S. 
newspaper  executives  in  all  fields  are 
overwhelmingly  white  and  male.  But 
getting  minorities  involved  economi¬ 
cally  as  vendors  to  newspapers 


appears  to  be  getting  less  attention, 
according  to  a  straw  poll  of  major 
purchasing  managers. 

When  asked  who  had  minority  pur¬ 
chasing  programs,  fewer  than  a  dozen 
people  raised  their  hands.  Most  of 
those  in  the  audience  indicated  their 
papers  had  no  programs.  There  were 
about  75  people,  mostly  from  larger 
newspapers,  registered  for  the  con¬ 
ference,  and  most  were  on  hand  for 
the  session. 

Altman  raised  the  possibility  of 
government-  or  management- 
imposed  purchasing  programs  if 
newspapers  don’t  start  buying  from 
minority  businesses. 

Programs  to  find  and  cultivate  busi¬ 
ness  with  qualified  local  firms  owned 
by  minorities  can  help  make  them 
successful  and  bolster  employment  of 
minority  workers,  Altman  said. 

Newspapers  wishing  to  start 
minority  purchasing  programs  can 
contact  the  National  Minority  Sup¬ 
plier  Development  Council  in  New 
York  City.  It  uses  49  regional  councils 
to  screen  minority  firms  to  ensure 
they  are  legitimately  minority  owned 
and  not  merely  fronts.  They  list 
minority-owned  firms,  their  products 
and  services. 

Altman  said  the  Atlanta  area 
minority  purchasing  council  defined  a 
minority  business  as  one  owned  at 
least  51%  by  minorities  and  operated 
or  controlled  by  minorities,  defined  as 
blacks,  Hispanics,  American  Indians, 
American  Eskimos,  Asians  and 
Aleuts.  Individual  companies  can  set 
their  own  policies  to  include  women 
or  others,  he  noted. 

Minority  purchasing  programs  start 
with  an  assessment  of  the  commu¬ 
nity,  Altman  said.  The  need  for  them 
must  be  confirmed  and  guidelines  set. 

The  Constitution  has  tried  to 
develop  long-term  business  relation¬ 
ships  with  qualified,  preferably  local, 
minority  firms,  Altman  said.  It  set 
goals,  not  quotas,  and  monitored  the 
program  by  periodically  reporting 
results. 

Besides  the  public-relations  value 
of  getting  minorities  involved,  minor¬ 
ity  purchasing  programs  can  yield 
other  benefits,  Altman  said.  In  some 
instances,  he  said,  minority  vendors 
have  recognized  the  newspaper's 
confidence  and  given  it  VIP  treat¬ 


ment,  he  said. 

Altman  said  several  “outstanding 
long-term  suppliers”  include  an  elec¬ 
trical  supply  firm,  a  fuel  oil  distribu¬ 
tor,  a  temporary  employment  com¬ 
pany  and  an  upholsterer. 

“These  firms  have  been  shining 
examples  providing  enhanced  prod¬ 
ucts  and  services  compared  to  the 
previous  suppliers,”  Altman  said. 

But  minority  purchasing  has  its 
problems. 

One  is  finding  qualified  minority 
firms  for  big-ticket  items  such  as  ink, 
plates  and  plastic  bags  —  to  say 
nothing  of  newsprint. 

“Unfortunately,  this  problem 
tends  to  steer  your  program  toward 
developing  minority  suppliers  in  the 
so-called  small-dollar  areas,”  Altman 
said. 


When  asked  who  had 
minority  purchasing 
programs,  fewer  than  a 
dozen  people  raised 
their  hands. 


Another  problem  is  that  minority- 
owned  businesses,  like  many  small 
enterprises,  often  fail,  and  typically 
may  be  less  financially  secured  than 
their  mainstream  counterparts.  That 
could  affect  price  advantages  of  vol¬ 
ume  buying. 

Then  there  are  the  necessarily 
sticky  points:  Do  you  pay  more  for  an 
item  supplied  by  a  minority  vendor? 
How  much  more?  Should  minority 
suppliers  get  preferential  treatment 
such  as  quick  payments?  Who, 
exactly,  is  a  minority?  What  about 
women?  The  handicapped?  People  of 
mixed  race? 

Minority  purchasing  can  create 
conflicts  between  a  purchasing 
manager’s  goal  of  getting  the  best 
product  for  the  lowest  cost  and  the 
goal  of  increasing  business  with 
minority  firms.  Thus  such  programs 
need  support  from  senior  manage¬ 
ment,  the  purchasing  department  and 
from  operating  departments,  Altman 
said. 

Another  drawback,  Altman  said,  is 
(Continued  on  page  32) 
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We  don't  think 
crime  should  pay. 

In  Houston,  a  man,  one  of  tens  of 
thousands,  was  arrested  for  enter¬ 
ing  this  country  illegally.  He  was 
placed  in  a  privately  run  jail.  And 
killed  when  he  was  suspected  of 
trying  to  escape. 

V\mo  is  responsible?  The  private 
corrections  company  or  the  state? 

In  Pennsylvania,  a  judge 
ordered  a  privately  operated  prison 
to  return  55  out-of-state  inmates 
the  prison  managers  had  brought 
in  to  increase  their  profits. 

Private  prisons  are  the  most 
dangerous  aspect  of  the  policy  of 
privatization -the  transterringof 
certain  public  service  to  private 
enterprises.  Maybe  that’s  why 
many  states  have  considered 
“contracting  out”  prisons,  but 
very  few  have  even  experimented 
with  it. 

Out  of 4,000  state  and  local 
corrections  facilities,  only  thirty 
privately  run  prisons  or  jails  are 
now  operating  in  the  U.S.,  accord¬ 
ing  to  the  National  Institute  of 
Corrections. 

Law  enforcement  and  legal 
experts  agree  that  privatiz  ing 


prisons  would  leave  governments 
liable  for  the  actions  of  a  private 
company. 

Imprisoning  a  citizen  is  one  of 
the  most  drastic  acts  governments 
can  take.  Government,  and  govern¬ 
ment  alone,  should  have  the  legal 
responsibility  and  liability  of 
incarceration. 

There  could  easily  be  funda¬ 
mental  conflicts  between  a  private 
firm’s  profit  motive  and  a  govern¬ 
ment’s  duty  to  ensure  the  fair 
administration  of  justice. 

Private  jails  run  the  risk  of 
bringing  cost  considerations  into 
the  forefiont  of  public  safety.  Salary 
and  benefits  make  up  around  two- 
thirds  of  corrections  costs.  Several 
major  corporations  involved  in 
privatization  say  that  hiring  fewer 
people  and  cutting  salary  and  ben¬ 
efits  is  one  way  they  plan  to  make 
a  profit.  This  in  a  nation  where 
staff-to-inmate  ratios  are  already 
dangerously  high. 

There  are  deep  legal  and  ethical 
questions  concerning  ‘  ‘contracting 
out”  prisons. 

Do  you  think  a  private  parole 
board  should  decide  who  they  can 
let  out  of  prison? 

Should  private  guards  judge 
the  conduct  of  an  inmate  which 


affeas  the  length  of  time  a  person 
should  stay  in  jail? 

Should  we  let  some  of  our  citizens 
profit  from  the  punishment  of 
others?  (With  private  contractors, 
the  more  prisoners  they  have,  the 
more  money  they  make.  There  is 
no  incentive  to  rehabilitate.) 

Can  a  city  or  state  legally  relin¬ 
quish  its  responsibility  or  liability 
for  the  incarceration  of  inmates? 

From  every  angle,  “contracting 
out”  of  prisons  is  had  policy  and 
bad  government. 

We’d  like  you  to  know  about 
the  pitfalls  of  prison  privatization. 
AFSCME  has  published  a  new 
book  entitled  Does  Crime  Pay?. 

We’d  like  to  send  you  a  free  copy. 
Mail  this  coupon  today. 


AFSCME 

Send  to;  1625  L  Street,  N.W. 
Washington.  D.C.  20036  or 
Call  (202)  429-1000.  ^ 


Name, 


Address. 


City /State/Zip - 
Organization- 


Newspaper  companies  have  strong  first  quarter 


Newspaper  companies  so  far  have  defied  predictions  of 
a  sluggish  economy  in  1987  and  reported  strong  earnings 
gains  in  the  first  quarter  ended  March  3 1 ,  with  some  show¬ 
ing  double  digit  growth  in  profits. 

Affiliated  Publications 

Bolstered  by  a  total  5.1%  volume  gain  in  advertising  for 
the  Boston  Globe,  —  with  classified  volume  up  10.4%  — 
Affiliated  Publications  reported  its  first  quarter  net 
income  improved  to  S8.8  million,  or  15<t.  a  share,  from  $6. 1 
million,  or  170  a  share,  a  year  earlier. 

Revenues  in  the  quarter  rose  to  $102.8  million  from 
$91.5  million. 

Advertising  revenues  in  the  quarter  increased  to  $84.7 
million  from  $73.9  million,  while  circulation  revenues 
stayed  essentially  flat  at  $17.2  million. 

Affiliated’ s  losses  from  its  joint  venture  in  cellular  tele¬ 
phones  with  McCaw  Communications  reduced  first  quar¬ 
ter  income  by  $2.2  million,  or  60  a  share. 

Capital  Cities 

Capital  Cities/ABC  Inc.  said  first  quarter  net  income  in 
1987  was  $23.9  million,  or  $1.43  a  share.  In  the  1986 
quarter,  net  income  before  extraordinary  gain  amounted 
to  $1.97  million. 

An  extraordinary  net  gain  of  almost  $280  million  was 
recorded  in  the  first  quarter  of  1986  as  a  result  of  the  sale  of 
operating  properties  resulting  from  the  merger  with  ABC. 

Revenues  for  the  first  quarter  rose  to  $959.2  million 
from  $912.3  million. 

Publishing  revenues  increased  by  about  $7.1  million  in 
the  first  quarter  to  $237.3  million,  but  publishing  operating 
profits  fell  to  $34.8  million  from  $37.4  million  as  a  result  of 
“general  softness  in  print  media  advertising  demand.” 

Cowles  Media 

Minneapolis-based  Cowles  Media  reported  it  closed  its 
fiscal  year  ended  March  28, 1987  with  net  earnings  of  $22.5 
million,  or  $7.18  a  share,  versus  profits  of  $19.2  million,  or 
$6.13  a  share. 

Revenues  for  the  fiscal  year  rose  to  $256.8  million  from 
$240.6  million. 

For  the  fourth  fiscal  quarter,  net  earnings  were  $1.6 
million,  or  520  a  share,  compared  to  net  earnings  of  $2.0 
million,  or  650  a  share,  a  year  earlier.  Revenues  for  the 
quarter  rose  to  $65  million  from  $55.4  million. 

Dow  Jones 

Excluding  extraordinary  gains  in  both  1987  and  1986, 
Dow  Jones  &  Co.’s  first  quarter  net  income  rose  22%  to 
$37.4  million,  or  .390  a  share,  from  $30.4  million,  or  310  a 
share. 

The  first  quarter  of  1987  included  an  aftertax  gain  of 
$29.4  million,  or  300  a  share,  from  the  sale  of  the  com¬ 
pany’s  18.9%  interest  in  South  China  Morning  Post  Ltd. 
for  $57.2  million. 

The  first  quarter  of  1986  saw  an  aftertax  gain  of  $31.4 
million,  or  320  a  share,  from  the  sale  of  2  million  common 
shares  of  Continental  Cable  vision. 

With  the  one-time  gains  included,  Dow  Jones’s  first 
quarter  net  income  rose  8%  to  $66.7  million,  or  690  a  share, 
from  1986  first  quarter  earnings  of  $61.8  million,  or  640  a 
share. 

Revenues  for  the  first  quarter  increased  to  $285.6  mil¬ 
lion  from  $259.7  million. 

Wall  Street  Journal  advertising  volume  rose  4.3%  in  the 
quarter.  Circulation  closed  out  the  period  up  2%  to 
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2,048,000. 

Advertising  volume  at  Ottaway  Newspapers  Inc.  was 
up  4.2%  in  the  quarter. 

Gannett 

Gannett  Co.  notched  its  78th  consecutive  quarter  of 
earnings  gains  with  a  17%  improvement  in  net  income  to 
$52.5  million  from  $44.8  million.  Earnings  per  share  rose 
18%  in  the  period  to  330  from  280. 

Revenues  increased  to  $703  million  from  $614  million. 

Newspaper  advertising  volume  increased  4%  in  the  first 
quarter,  reflecting  “particular  strength”  in  classified. 

USA  Today's  paid  advertising  pages  increased  24%  in 
the  quarter  to  957  from  769. 

Knight-Ridder 

Knight-Ridder  Inc.  reported  its  first  quarter  net  income 
was  $28.6  million,  or  490  a  share,  a  6.5%  increase  over  the 
$26.6  million,  or  460  a  share,  the  company  earned  in  the 
year-earlier  period. 

Total  revenues  in  the  quarter  rose  to  $488.9  million  from 
$447.3  million. 

Newspaper  advertising  revenues  increased  to  $341.1 
million  from  $309.6  million.  Retail  improved  by  almost 
$13.5  million  to  $168.8  million;  general  was  up  only 
$500,000  to  $45.1  million,  while  classified  rose  by  nearly 
$17.6  million  to  $127.3  million. 

Newspaper  circulation  revenues  for  the  quarter 
increased  to  $87.8  million  from  $83.1  million. 

Including  about  $5  million  from  other  sources,  total 
newspaper  revenues  in  the  quarter  increased  to  $434.5 
million  from  $398.1  million. 

The  company  said  cost  controls  were  an  “important 
factor”  in  the  quarter’s  results.  “Comparisons”  with  the 
1986  quarter  were  “also  helped  by  the  March  1986  closing 
of  Viewtron,  our  videotex  operation.” 

Media  General 

Richmond,  Va. -based  Media  General  saw  its  first  quar¬ 
ter  net  income  in  1987  jump  16%,  $8.1  million,  from  $16.9 
million,  while  earnings  per  share  improved  by  a  similar 
percentage  to  560  from  480. 

Revenues  rose  to  $167.1  million  from  $151.4  million. 

Newspaper  revenues  increased  in  the  quarter  to  $67 
million  from  $63.4  million. 

Multimedia 

Multimedia  Inc.  made  progress  against  the  debt 
incurred  from  its  restructuring  by  reporting  a  net  loss  of 
$1.7  million,  or  150  per  share,  in  this  year’s  first  quarter 
compared  with  a  loss  of  $5  million,  or  460  per  share,  in  the 
first  quarter  of  1986. 

Multimedia’s  interest  expense  in  the  quarter  declined  to 
$27.2  million  from  $28.4  million  a  year  ago,  while  operat¬ 
ing  profits  rose  12%  to  $24.1  million  from  $21.4  million. 

Newspaper  revenues  in  the  quarter  rose  to  $28.8  million 
from  $26.8  million. 

Total  revenues  for  the  period  increased  to  $89.8  million 
from  $81.8  million. 

New  York  Times 

The  New  York  Times  Co.  boosted  its  first  quarter 
income  21%  to  $41.1  million,  or  500  a  share,  in  1987  from 
$33.9  million,  or  420  a  share,  in  1986. 

Revenues  for  the  quarter  rose  to  $409  million  from 
$375.4  million. 

The  New  York  Times  and  32  regional  newspapers 
(Continued  on  page  36) 
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Publishers  on  Parade 


newspap^s^ery  Sunday. 


Peati 


For  more  information  on  why  Parade  is 
important  in  major  markets,  contact  Carlo 
Vittorini  at  (212)  573-7111,  and  talk  publisher 
to  publisher. 


What  changed  in  Dallas  when  Bull  Osborne 
added  Parade  to  his  Sunday  package? 


“Several  years  ago,  the  Sunday  circulation  battle  in  Dallas 
was  close.  Only  a  few  thousand  copies  separated  us  and  our 
crosstown  rival.  But  when  they  gave  up  ^rade,  we  picked  it 
up  and,  within  a  year,  our  Sunday  circulation  lead  grew  to 
over  34,000.  Tcxlay  our  Sunday  advantage  is  192,454. 

“To  me,  that’s  proof  of  the  Parade  reader’s  interest, 
satisfaction  and  loyalty.  What’s  more,  by  including  Parade  in 
our  Sunday  package,  we  were  able  to  focus  our  Dallas  lifestyle 
coverage  on  Dallas  itself,  while  Parade  provided  an  important 
national  perspective. 

“The  overall  results?  We’re  still  growing, 
we’re  number  one  in  Dallas  and  we’re  seeing 
a  substantial  increase  in  advertising 
revenue  for  our  complete 
\  Sunday  package. 

“Parade  has  been  a  big 


part  of  our  Sunday 
^  success.” 


C  1987  rtrade  Pubkaiions.  Inc.  All  rights  reserved 

Source:  ABC  FAS-FAX  Report, 

September  30, 1986.  Calculations  by  ^ 
The  Dallas  Morning  News  Research  Dept. 
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NEWSPEOPLE  IN  THE  NEWS 


The  trustees  of  Reuters  elected 
Lord  McGregor  of  Dlrris  chairman 
at  a  meeting  of  the  board  of  Reuters 
Founders  Share  Company,  London. 
He  succeeds  Sir  Keith  Macpher- 
SON,  who  resigned. 

McGregor  has  been  one  of  the  14 
trustees  since  1984.  He  is  chairman  of 
the  British  Advertising  Standards 
Authority  and  is  a  former  professor  of 
social  institutions  at  the  University  of 
London. 

The  trustees  also  elected  James 
Fairfax  as  a  trustee.  He  is  chairman 
of  John  Fairfax  Limited,  Sydney, 
Australia. 

The  stated  purpose  of  the  Founders 
Share  Company,  whose  members  are 
the  trustees,  is  to  ensure  that  Reuters 
is  not  owned  or  controlled  by  any  one 
interest  and  that  its  integrity  and  inde¬ 
pendence  are  preserved. 

*  *  * 

Michael  C.  Reibling  was  named 
controller  of  the  Dallas  Times  Herald 
and  will  direct  the  financial  and  credit 
departments.  Prior  to  joining  the 
newspaper,  Reibling  was  director  of 
financial  systems/controls  with  the 
Fort  Worth  Star-Telegram. 


(advertisement) 

GREAT  LAKES 
FOREST  PRODUCTS 
DIRECTOR 


Harold  W.  Andersen 


Great  Lakes  Forest  Products  Limited 
announces  the  appointment  of  Harold  W. 
Andersen  as  a  director  of  the  company. 
Mr.  Andersen  is  chairman  and  chief  execu¬ 
tive  ofTicer,  Omaha  World-Herald  Com¬ 
pany,  Omaha,  Nebraska. 


Tamar  Jacoby  joined  Newsweek 
magazine  as  a  senior  writer  in  the 
national  affairs  section.  She  moved 
from  the  New  York  Times,  where  she 
had  been  deputy  editor  of  the  op-ed 
page  since  1981.  Previously  she  was 
an  assistant  to  the  editor  of  The  New 
York  Review  of  Books  and  a  writer 
and  editor  at  Hudson  Research  Eu¬ 
rope,  a  Paris-based  institute. 

*  *  * 

Paul  Ramsdell  was  promoted  to 
assistant  sports  editor  at  the  Arizona 
Daily  Star,  Tucson.  He  joined  the 
staff  last  year  and  has  worked  as  copy 
editor  and  sports  desk  chief. 

He  moved  to  Tucson  from  the 
Eugene  (Ore.)  Register-Guard  where 
he  had  been  sports  news  editor  and 
copy  editor. 

*  *  * 

Joyce  Pugh,  city  editor  of  the 

Panama  City  (Fla.)  News-Herald 

since  1984,  has  been  named  managing 
editor.  In  her  new  role,  Pugh  assists 
editor  Bill  Slater  in  overseeing 
news  and  feature  coverage  and  shares 
responsibility  with  Slater  for  the  oper¬ 
ation  of  newsroom  departments. 

Pugh  has  been  with  the  News-Her¬ 
ald  seven  years  in  reporting  and  man¬ 
agement  duties  and  has  been  teaching 
newswriting  at  Gulf  Coast  Commu¬ 
nity  College  for  several  semesters. 

*  *  * 

Mel  Wagner,  general  manager  of 
the  Minot  (N.D.)  Daily  News,  and 
John  Fenrich,  general  manager  of 
the  Red  Bluff  (Calif.)  Daily  News, 
have  traded  places  in  a  management 
move  by  Donald  W.  Reynolds, 
president  and  chief  executive  officer 
of  the  Donrey  Media  Group. 

*  *  * 

Timothy  G,  Cunningham,  assis¬ 
tant  to  the  publisher  of  the  Platts¬ 
burgh  (N.Y.)  Press-Repuhliean  since 
March  1985,  was  promoted  to  assis¬ 
tant  general  manager.  He  previously 
had  been  city  editor  since  1979. 

Cunningham  served  in  the  U.S.  Air 
Force  from  1971-79  as  a  newspaper 
editor  and  public  affairs  specialist. 
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Frank  Quine  has  announced  his 
resignation  as  director  of  the  Ameri¬ 
can  Press  Institute,  Reston,  Va., 
efffective  on  July  1. 

William  O.  Taylor,  chairman  of 
the  board,  expressed  regret  and  said 
that  under  Quine’s  leadership  “API 
has  built  a  sound  financial  and  profes¬ 
sional  basis  for  the  future.” 

John  G.  Finneman,  senior  associ¬ 
ate  director,  will  serve  as  acting  direc¬ 
tor  until  a  permanent  director  is 
named. 

*  *  * 

Todd  Engdahl,  a  New  York  native 
who  joined  the  Denver  Post  1 1  years 
ago,  has  been  named  city  editor  of  the 
newspaper  and  will  supervise  news¬ 
gathering  efforts  of  the  local  and 
regional  staff. 

At  the  Post,  he  has  covered  politics 
and  the  state  legislature  and  served  in 
various  editing  positions.  Engdahl 
joined  the  staff  from  The  Oregonian, 
Portland. 

He  was  graduated  from  Pomona 
College  and  holds  a  master's  degree  in 
journalism  from  Northwestern  Uni¬ 
versity. 

Hs  *  * 

John  Cranfill,  assistant  manag¬ 
ing  editor  of  the  Dallas  Morning 
News,  has  been  appointed  chairman 
of  the  Elections  Advisory  Committee 
for  the  State  of  Texas. 

Secretary  of  State  Jack  Rains 
appointed  Houston  Post  bureau  chief 
Glenn  Smith  as  vice  chairman  and 
John  Sparks,  executive  producer 
for  WFAA-tv,  Dallas,  to  a  two-year 
term  on  the  committee. 

Also,  Texas  House  Speaker  Gib 
Lewis  named  Burl  Osborne,  presi¬ 
dent  and  editor  of  the  Morning  News, 
to  the  committee. 

The  Morning  News  and  the  televi¬ 
sion  station  are  owned  by  A.H.  Belo 
Corp. 

The  newly  appointed  committee 
serves  as  the  task  force  on  elections 
for  the  secretary's  office. 

*  *  * 

Morgan  McGinley,  editorial  page 
editor  of  The  Day,  New  London, 
Conn.,  was  elected  to  the  board  of 
governors  of  the  New  England  Soci¬ 
ety  of  Newspaper  Editors.  He  suc¬ 
ceeded  John  P.  Reilly  of  the  Nor¬ 
walk  (Conn.)  Hour  as  one  of  the 
state's  representatives. 

*  *  * 

Brenda  Lloyd,  the  Atlanta  corres¬ 
pondent  for  Fairchild  Publications' 
Daily  News  Record,  has  been  elected 
president  of  the  Atlanta  Press  Club. 
She  succeeded  Zeke  Segal,  retired 
CBS  News  bureau  chief. 


22 


EDITOR  &  PUBLISHER  for  May  16,  1987 


Ellen  Soeteber  Gil  Thelen 

Ellen  Soeteber,  who  has  concen-  ' 
trated  on  local  news  coverage  during  ca 
nearly  13  years  with  the  Chicago  Tri-  an 
htine,  has  been  named  metropolitan  toi 
editor.  tht 

She  replaces  Jack  W.  Davis  Jr.,  Sh 
who  moved  to  editor  of  the  Newport 
News  (Va.)  Daily  Press  and  Times- 
Herald.  Both  newspapers  are  owned 
by  Tribune  Company. 

Soeteber  joined  the  Tribune  in  1974 
following  the  death  of  Chicof’o  Today  ^  ' 
where  she  was  a  copy  editor,  features  ^ 
writer  and  education  writer.  Since 
joining  the  Tribune  she  held  metro-  j’.P 
politan  reporting  and  editing  assign- 
ments  culminating  in  her  being  named  J9' 
associate  metropolitan  editor  in  1984. 

Last  year  she  was  television  editor  ^ 
priortoa  1986-87  University  of  Michi- 
gan  Journalism  Fellow. 

*  *  *  pr 

Gil  Thelen  has  been  named  editor  PI 

of  the  Myrtle  Beach  {S.C.)Sun  News,  rei 
moving  from  the  Charlotte  Observer 
where  he  has  been  assistant  managing 
editor  since  March  1983. 

Thelen  succeeded  Jerry  Alsband, 
who  was  named  editorial  page  editor.  T 

Thelen,  a  graduate  of  Duke  Univer- 
sity,  has  worked  for  the  Associated 
Press,  the  Milwaukee  Journal,  and  as 
Washington  editor  for  Consumer 
Reports  magazine  and  Washington 
correspondent  for  the  Chicafio  Daily 
News. 

*  *  * 

William  P.  Cheshire,  former  edi¬ 
torial  page  editor  of  the  Washington 
Times,  has  been  named  a  distin¬ 
guished  journalism  fellow  at  The 
Heritage  Foundation  in  Washington, 

DC. 

Cheshire,  with  the  Times  three 
years,  resigned  on  April  14.  Prior  to 
the  Washington  paper,  he  had  been 
editor-in-chief  of  the  Charleston 
(W.Va.)  Daily  Mail  for  six  years  and 
earlier,  editorial  page  editor  of  the 
Greensboro  (N.C.)  Record  and  edi¬ 
torial  director  of  Capitol  Broadcast¬ 
ing  Company  in  Raleigh,  N.C. 


len  Albert  E.  Fitzpatrick 

Cheshire  began  his  journalism 
career  at  the  Richmond  News  Leader  ” 
and  subsequently  was  associate  edi-  ^ 
tor  of  the  Canton  (N.C.)  Enterprise,  * 
the  Charleston  (S.C.)  Post  and  The 
State,  Columbia,  S.C.  P 

W 

Terry  Williamson,  administra-  E 
tive  assistant  to  former  Pennsylvania 
Gov.  Dick  Thornburg  whose  term  si 
expired  Jan. 20,  was  appointed  deputy  ai 
for  communications  in  the  office  of  t( 
Philadelphia  District  Attorney 
Ronald  D.  Castelle  and  will  be  re¬ 
sponsible  for  media  contacts  and  pub¬ 
lic  information  activities.  Prior  to  ^ 
joining  the  Thornburgh  administra-  ^ 
tion,  Williamson  was  a  reporter  and  ^ 
editorial  writer  for  the  Harrisburg 
Patriot-News. 

Vern  Gustason  was  promoted  to 
production  manager  of  the  North  tl 

Platte  (Neb.)  Telef>raph.  Most  a 

recently  he  was  press/distribution  n 
manager.  ti 

_^NDING“ 

Protection 


Albert  E.  Fitzpatrick  was 
recently  promoted  to  assistant  vice 
president  of  minority  affairs  for 
Knight-Ridder  Inc.  He  has  been 
director  of  minority  affairs  since  1985. 

Fitzpatrick  joined  the  company  in 
1956  as  a  reporter  for  the  Akron  Bea¬ 
con  Journal  and  after  holding  a  vari¬ 
ety  of  positions,  became  managing 
editor  in  1973  and  executive  editor  in 
1977. 

Two  years  later  he  began  serving  as 
coordinator  of  minority  affairs  for 
Knight-Ridder  and  assistant  editor  of 
the  Beacon  Journal.  In  1985,  he 
moved  to  corporate  headquarters  in 
Miami. 

*  *  * 

Catherine  Barron  has  been 
named  editor  of  the  Harrisburg  (Pa.) 
Sunday  Patriot-News.  She  joined  the 
staff  in  1985  as  an  assistant  city  editor 
and  directed  coverage  of  a  new  Leba¬ 
non  County  edition  of  the  Patriot  and 
later  worked  on  the  city  desk  of  the 
Evening  News  and  the  Patriot. 

A  graduate  of  Georgetown  Univer¬ 
sity,  she  previously  worked  in  radio 
and  as  business  editor  of  the  Lewi.s- 
town  (Pa.)  Sentinel. 

*  *  * 

William  C.  Dogovtch,  outdoor 
columnist  and  news  reporter  for  the 
Centralia-Chehalis  (Wash.)  Daily 
Chronicle,  has  been  named  to  the 
Corona  bureau  of  the  Riverside 
(Calif.)  Press-Enterprise. 

*  *  * 

Robert  D.  Calvert,  who  was  on 
the  advertising  staff  of  the  New  Brit¬ 
ain  (Conn.)  Herald  for  40  years,  has 
retired.  He  most  recently  was  adver¬ 
tising  service  manager. 
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Reginald  Stuart,  formerly  a 
member  of  the  New  York  Times 
Washington  bureau,  is  now  national 
affairs  correspondent  for  the  Phila¬ 
delphia  Daily  News,  based  in 
Washington. 

Stuart  specialized  in  transportation 
and  telecommunication  news  for  the 
Times.  Prior  to  joining  the  Washing¬ 
ton  bureau  three  years  ago,  he  headed 
the  newspaper’s  offices  in  Miami, 
Atlanta  and  Detroit. 

*  *  * 

Keith  L.  McGlade,  former 
publisher  of  the  Hartford  Courant 
and  more  recently  with  Associated 
Media  Corporation,  Stamford, 
Conn.,  joined  Hartford  Management 
Group  Inc.,  a  consulting  firm. 


John  D,  Ames,  82,  a  retired 
publisher  and  investment  banker,  died 
April  28  in  Chicago.  He  was  publisher 
of  the  Chicago  Journal  of  Commerce 
from  1933  until  it  was  acquired  by  the 
Wall  Street  Journal  in  1951  and 
became  the  Journal’s  Midwestern 
edition. 

♦  ♦  * 

William  Murray  Forbes  Bay- 
Liss,  90,  an  Englishman  who 
founded  the  Goochland  (Va.) 
Gazette,  a  county  weekly,  in  1955, 
died  April  30  at  his  Manakin-Sabot, 
Va.,  home  following  a  brief  illness. 
He  sold  the  newspaper  to  the  Pilot 
Printing  Co.,  Richmond,  in  1962  and 
became  editor  emeritus. 

*  *  * 

Karl  Detzer,  95,  the  first  roving 
editor  for  the  Reader’s  Digest  and 
earlier  a  reporter  and  photographer 
for  the  Fort  Wayne  (Ind.)  Journal- 
Gazette,  died  April  28  in  Branford, 
Conn.  He  was  a  screen  writer  in  Hol¬ 
lywood  in  the  ’30s,  and  in  1939 
assumed  the  Reader’s  Digest  post, 
holding  it  until  1977. 

♦  *  * 

John  C.  Forbes,  57,  staff  vice 
president/director  of  investor  rela¬ 
tions,  M/A-COM  Inc.,  Burlington, 
Mass.,  and  earlier  a  newsman  with 
the  Providence  Journal-Bulletin  and 
the  Boston  Globe,  died  of  an  apparent 
heart  attack  April  28  in  Boston. 

♦  ♦  * 

Richard  D.  Leahy,  79,  a  reporter 
for  3 1  years  and  a  member  of  the  New 
York  City  Council’s  public  informa¬ 
tion  office  for  20  years,  died  April  26 
in  a  Napoleon,  Ohio,  hospital  after  a 
long  illness. 


Woody  Paige  is  returning  to  the 
Denver  Post  this  month  from  a  leave 
of  absence  and  is  resuming  his  gen¬ 
eral-interest  column  centered  around 
happenings  in  metropolitan  Denver. 

He  has  collaborated  with  Denver 
Broncos’  linebacker  Tom  Jackson  on 
a  book  titled  “Blitz,”  to  be  published 
July  15  by  Contemporary  Books. 
Paige  is  also  writing  a  novel  and 
screenplay. 

*  *  * 

David  C.  Ray  was  named  director 
of  sales  and  marketing  at  the  Yuma 
(Ariz.)  Daily  Sun,  moving  from  the 
Austin  (Texas)  American-Statesman 
where  he  was  promotions  director. 
Both  newspapers  are  owned  by  Cox 
Enteprises  Inc. 


Leahy  worked  for  the  old  World- 
Telegram  and  Sun  from  1940  to  1966 
when  it  was  merged  into  the  World 
Journal  Tribune,  which  folded  in 
1967.  He  covered  City  Hall  for  many 
years  and  was  known  as  a  crack  night- 
side  rewrite  man. 

*  *  * 

Eugene  T.  Lindberg,  88,  longtime 
Denver  newsman,  died  April  22  at 
Deer  Isle,  Maine. 

His  first  professional  newspaper 
job  was  with  his  hometown  Pueblo 
(Col.)  Chieftain.  He  wrote  for  the 
Denver  Times,  Denver  Express,  and 
Rocky  Mountain  News  before  joining 
the  Denver  Post  in  1929. 

While  working  as  a  general  assign¬ 
ment  reporter  and  rewrite  man.  Lind¬ 
berg  earned  a  national  reputation  for 
pioneer  work  in  science  writing  and 
also  was  known  for  his  homey  West¬ 
ern  poetry.  He  retired  in  1971  and 
several  years  ago  moved  to  Maine. 

*  *  * 

Andrew  K.  Powers,  56,  who 
worked  39  years  as  a  Boston  news¬ 
paperman,  most  recently  as  a  makeup 
editor  at  the  Boston  Herald,  died 
April  19. 

♦  *  * 

Laura  E.  Putnam,  74,  an  artist/ 
writer  for  Editor  and  Publisher  Com¬ 
pany,  New  York,  for  more  than  25 
years,  died  at  her  Manhattan  home  on 
April  14.  She  was  editor  of  Lens  and 
Shutter  Magazine  of  Marble  Photo¬ 
graphic  Society  of  New  York  and  had 
been  a  commercial  artist. 

*  *  * 

Hermaine  Speigle,  72,  a  reporter 
and  feature  writer  for  the  Lorain 
(Ohio)  Journal,  died  April  12  in 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Jesus  Sanchez  Jr.,  previously  a 
business  reporter  with  USA  Today, 
has  joined  the  Los  Angeles  Times 
business  staff  as  a  general  assignment 
writer. 

He  began  his  career  in  1984  as  a 
reporter-trainee  in  the  minority  edito¬ 
rial  training  program  at  the  Times  and 
then  moved  to  the  Dallas  Times  Her¬ 
ald  before  joining  USA  Today  in 
1986.  Sanchez  holds  a  bachelor  of 
science  degree  in  business  adminis¬ 
tration  from  California  State  Univer¬ 
sity  at  Long  Beach. 


Springfield,  Mo.,  of  cancer  and 
emphysema. 

*  *  * 

William  G.  Stahl  Sr.,  72,  a  staff 
photographer  for  more  than  25  years 
with  the  old  New  York  Daily  Mirror 
and  for  the  last  fi\’e  years  publisher  of 
the  Town  and  Country  News,  Morris 
County,  N.J.,  died  May  4  at  his  Suc- 
casunna,  N.J.,  home  following  a  brief 
illness.  One  of  his  sons,  William  G. 
Jr.,  is  a  New  York  Daily  News  staff 
photographer. 

*  *  * 

Harry  Stapler,  68,  a  veteran  jour¬ 
nalist  in  Michigan  and  Florida,  died 
April  28  in  Suttons  Bay,  Mich.  He  had 
returned  to  Michigan  from  his  home 
in  Gainesville,  Fla.,  to  serve  as  editor 
of  Summer  magazine  at  the  Traverse 
City  Record-Eagle.  Stapler,  who  held 
the  same  post  at  the  newspaper  from 
1983-85,  was  found  dead  in  his  sum¬ 
mer  cottage. 

At  the  time  of  his  death  he  was  ex¬ 
ecutive  director  of  the  Florida  Scho¬ 
lastic  Press  Association  and  a  consul¬ 
tant  to  the  Gainesville  Sun  and  his 
tenure  as  associate  professor  of  jour¬ 
nalism  at  the  University  of  Florida  in 
Gainsville  had  just  been  announced. 

Stapler  had  worked  for  the  Detroit 
News,  the  Lansing  State  Journal  and 
the  Associated  Press  in  Detroit- 
*  *  * 

Robert  Vermillion,  72,  combat 
correspondent  during  World  War  II 
and  the  Korean  conflict  for  United 
Press,  now  United  Press  Interna¬ 
tional,  died  May  2  of  complications 
from  diabetes.  He  joined  Newsweek 
magazine  in  1958  and  worked  as  an 
editor  until  he  retired  in  1978. 
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Pulitzer  holds  first  annual  meeting 

Officers  tell  Pulitzer  Publishing  shareholders  the  St.  Louis  Post-Dispatch 
will  be  the  company’s  ‘principal  source’  of  future  growth 


By  Staci  D.  Kramer 

Despite  the  turmoil  caused  by  a 
hostile  takeover  attempt  that  forced 
the  company  to  go  public  last  Decem¬ 
ber,  Pulitzer  Publishing  Co.’s  1986 
revenues  rose  21%  to  $329  million 
from  $272  million  in  1985. 

However,  the  resulting  expenses 
and  the  acquisition  of  a  suburban 
newspaper  chain  in  Chicago  led  to  an 
18%  decrease  in  net  income  to  $16.4 
million  from  $20  million  in  1985. 

First-quarter  revenues  were  up 
22%  over  the  same  period  in  1986,  but 
net  income  declined  53%,  the  com¬ 
pany’s  president,  Michael  Pulitzer, 
said  last  week  at  the  first  annual 
shareholders’  meeting  in  St.  Louis. 
Revenues  rose  to  $83.7  million  from 
the  $68.8  million  reported  in  the  1986 
quarter;  while  net  income  dropped  to 
$1.5  million  from  $3.2  million. 

The  Chicago-based  Southtown 
Economist  chain  acquired  in  April 
1986  contributed  $10.5  million  to 
revenues.  The  decline  in  net  income 
was  attributed  largely  to  a  $2. 7-mil- 
lion  pretax  increase  in  interest 
expense  and  a  Sl-million  pretax 
charge  for  amortization  of  intangi¬ 
bles.  “The  amortization  will  continue 
to  depress  income  through  1988,’’ 
Michael  Pulitzer  said. 

The  amortization  of  the  Southtown 
acquisition  also  was  blamed  fora  15% 
decline  in  first-quarter  operating 
income  from  $7.2  million  in  1986  to 
$6.1  million  in  1987.  Operating 
income  for  the  publishing  division 
dropped  about  18%  from  $3.4  million 
to  $2.8  million.  The  $4. 3-million  oper¬ 
ating  income  from  the  broadcasting 
operations  was  unchanged  from  the 
1986  quarter. 

“The  company’s  strong  perfor¬ 
mance  for  the  year,  notwithstanding 
its  most  serious  challenge  to  its  inde¬ 
pendence,  indicates  that  good  jour¬ 
nalism  has  proven  to  be  good  business 
at  Pulitzer  Publishing,”  said  Joseph 
Pulitzer  Jr.,  chairman  of  the  board. 
“We  are  confident  of  our  ability  to 
generate  significant  cash  flow  through 
our  commitment  to  journalistic  enter¬ 
prise  and  integrity  and  enhancement 
of  stockholder  values.” 


Pulitzer  told  the  shareholders  of 
significant  reductions  in  the  com¬ 
pany’s  $229-million  debt,  $162  million 
of  which  was  incurred  when  the  com¬ 
pany  bought  back  42.6%  of  its  shares 
from  dissident  family  members  last 
September  in  order  to  thwart  a  hostile 
takeover  attempt  by  Michigan  devel¬ 
oper  A.  Alfred  Taubman.  The  $47 
million  raised  from  the  public  offering 
and  several  payments  from  cash  flow 
helped  reduce  the  debt  to  its  current 
level  of  $162  million. 


“Our  annual  cash  flow  amounts  to 
about  one-third  of  our  total  long-term 
debt  and  we  believe  our  cash  flow  is 
sufficient  to  continue  reducing 
indebtedness,”  Joseph  Pulitzer  said. 

Michael  Pulitzer  said  publishing’s 
contribution  to  the  annual  cash  flow 
had  increased  to  43%  from  34%  in 
1982. 

The  placement  of  a  $100-million 
note  with  the  Prudential  Insurance 
Co.  of  America  at  8.8%  interest  has 
enabled  the  company  to  reduce  con¬ 
siderably  the  amount  of  variable  rate 
debt.  Pulitzer  said  more  than  70%  of 
the  debt  is  now  financed  at  fixed  rates 
of  8.8%  or  9.9%. 

Earnings  per  share  for  the  quarter 
ended  March  31  were  14  cents  on 
10,474,000  shares  outstanding,  down 
33%  from  21  cents  on  14,989,000  in 
the  corresponding  1986  period. 
Annual  earnings  per  share  were  $1.22 
for  1986  on  13,486,000  shares  out¬ 
standing  compared  with  1985  earn¬ 
ings  of  $1.34  for  14,989,000  shares. 

Michael  Pulitzer  said  the  increase 
in  revenues  was  due  largely  to  gains  in 
publishing,  principally  at  the  St. 
Louis  Post-Dispatch.  “The  Post-Dis¬ 
patch’s  higher  ad  rates,  which  took 
effect  Jan.  1,  along  with  increased 
advertising  volume  and  continued  cir¬ 
culation  gains,  raised  the  Post-Dis¬ 


patch’s  advertising  and  circulation 
numbers  over  1 1%  for  the  period,”  he 
explained. 

The  Post-Dispatch's  daily  circula¬ 
tion  was  up  1 1%  or  35,279  over  the 
fourth  quarter,  while  Sunday  circula¬ 
tion  rose  5.8%  or  29,601 .  Those  gains 
marked  a  12.7%  increase  in  daily  cir¬ 
culation  over  the  same  period  in  1986 
and  a  5.4%  increase  on  Sunday.  As  of 
April  29,  the  unaudited  daily  circula¬ 
tion  was  about  379,279;  the  Sunday 
total  was  570,601. 


Joseph  Pulitzer  said  the  closing  of 
the  St.  Louis  Globe  Democrat,  “our 
long-standing  competitor,”  led  to 
strong  gains  in  circulation  by  the  Post- 
Dispatch.  “We  expect  further  gains  in 
the  months  and  years  ahead,”  he 
added. 

He  said  the  Post-Dispatch  would  be 
the  principal  source  of  the  company’s 
steady  future  growth.  The  Arizona 
Daily  Star  will  continue  to  grow  at  a 
slow  pace  due  to  the  sluggish  Tucson 
economy,  Michael  Pulitzer  said. 

Broadcasting  growth  was  curtailed 
to  a  rise  in  operating  expenses  and  a 
soft  advertising  market;  that  division 
brought  in  $97  million  in  1986,  a  4.8% 
increase  over  1985.  Pulitzer  said  the 
company  would  control  expenses  to 
increase  broadcasting’s  profits. 

At  a  press  conference  following  the 
meeting,  Post-Dispatch  publisher 
Nicholas  G.  P'^nniman  IV  said  he 
would  like  the  paper  to  be  close  to 
400,000  in  daily  circulation  by  fall. 
This  could  pose  a  problem,  though.  If 
the  paper  continues  to  print  in  its  cur¬ 
rent  configuration,  it  will  hit  press 
capacity  at  410,000  daily,  according 
to  the  most  recent  company  estimate. 

An  estimate  based  on  a  circulation 
of  about  358,000  papers  daily  and 
quoted  in  a  December  registration 
(Continaed  on  paf>e  33) 


“The  company’s  strong  performance  for  the  year, 
notwithstanding  its  most  serious  chaiienge  to  its 
independence,  indicates  that  good  journaiism  has 
proven  to  be  good  business  at  Puiitzer  Pubiishing,” 
said  Joseph  Puiitzer  Jr. 


26 


EDITOR  &  PUBLISHER  for  May  16,  1987 


Plaintiff  rests  in  trial  seeking  breakup  of  Freedom  Newspapers 


By  M.L.  Stein 

Attorneys  for  Harry  Hoiles,  the 
plaintiff  in  a  bitter  family  fight  to 
break  up  Freedom  Newspapers, 
rested  their  case  April  29,  after  nearly 
six  weeks  of  testimony. 

The  defense  planned  to  file  a 
motion  for  judgment  in  its  favor  by 
mid-May. 

Robert  Currie,  lead  attorney  for 
Freedom,  said  he  believed  recent  tes¬ 
timony  by  Harry  Hoiles  weakened  his 
case  and  strengthened  a  defense 
motion  for  a  directed  verdict. 

Oral  arguments  on  the  defense 
motion  will  be  heard  May  20. 

Harry  Hoiles'  attorney,  Vernon 
Hunt,  disputed  the  plaintiff  s  conten¬ 
tion  concerning  a  judgment  in  its 
favor. 

“I  think  we  have  introduced  more 
than  enough  evidence  to  justify  a  par- 
tial  dissolution  [of  Freedom 
Newspapers],”  Hunt  said. 

Hoiles,  who  was  on  the  witness 
stand  for  the  last  seven  days  of  the 
court  proceeding,  is  seeking  to  gain 
control  of  one-third  of  the  Freedom 
group  on  the  grounds  that  his  relatives 
conspired  to  oust  him  from  top  man¬ 
agement  and  devalue  his  stock. 


Under  cross-examination,  Hoiles 
acknowledged  that  his  representa¬ 
tives  had  approached  Times  Mirror,  a 
competitor,  regarding  the  possible 
purchase  of  his  holdings  in  the  com¬ 
pany. 

The  admission  is  expected  to  be  a 
key  argument  in  the  defense's  effort 
to  obtain  a  judgment. 


Under  cross- 
examination,  Hoiies 
acknowiedged  that  his 
representatives  had 
approached  Times 
Mirror,  a  competitor, 
regarding  the  possibie 
purchase  of  his  hoidings 
in  the  company. 


Currie  said  Hoiles'  contact  with  a 
competitor  demonstrates  a  breach  of 
fiduciary  duty  Harry  Hoiles  claims 
the  company  and  his  relatives  com¬ 
mitted  against  him. 

But  Hunt  maintained  that  “[Hoiles] 
made  no  offer  to  sell  and  they  [Times 


Mirror]  made  no  offer  to  buy.” 

Hoiles  also  testified  that  he  consid¬ 
ered  resigning  all  his  Freedom  posi¬ 
tions  in  1981  while  trying  to  withdraw 
from  the  family-held  corporation  with 
one-third  of  the  assets. 

Freedom  attorneys  contend  that 
the  testimony  contradicted  his 
charges  that  family  members  were 
seeking  to  force  him  out  of  the  busi¬ 
ness. 

Earlier,  Hoiles'  lawyers  presented 
evidence  that  he  considered  his  rela¬ 
tives'  offer  to  buy  his  shares  of  Free¬ 
dom  grossly  unfair  and  that  it  was 
prompted  by  their  desire  to  collect  a 
windfall  for  themselves. 

Hoiles  has  claimed  that  the  family 
offered  him  $74  million  for  his  shares 
with  an  option  to  buy  some  of  the 
chain's  29  newspapers. 

His  attorneys  argued  that  if  the 
offer  had  been  accepted,  their  client 
would  have  been  able  to  buy  back  less 
than  5%  of  Freedom  assets  because 
the  price  of  the  newspapers  had  been 
pushed  beyond  their  actual  value. 

Another  witness,  R.  David 
Threshie,  publisher  of  the  Freedom's 
flagship  paper,  the  Oran)>e  County 
Register  maintained  the  price  for  the 
papers  set  by  Freedom  was  fair. 
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NEWS/TECH 


Newspapers  find  gray  bars  enhance  color  quality 


By  George  Garneau 

Gray  bars  and  register  marks  can  be 
printed  every  day  in  newspapers  to 
aid  reproduction  quality  without 
inciting  complaints  from  readers, 
according  to  a  graphic  arts  professor. 

Robert  Hacker,  a  professor  in 
newspaper'  management  at  the 
Rochester  Institute  of  Technology 
School  of  Printing,  said  the  Syracuse 
Herald-Journal  prints  gray  bars  and 
register  marks  daily  and  “not  one 
reader  has  peeped.” 

Hacker,  speaking  at  a  session  of  the 
American  East  conference  in  Her- 
shey.  Pa.,  recently,  said  the  controls 
were  run  routinely  on  color  pages, 
normally  the  front  page  and  section 
fronts.  On  a  couple  of  occasions,  the 
paper  printed,  on  the  style  front, 
actual  RIT  color  control  test  strips  in 
the  middle  of  an  editorial  layout. 

Hacker,  a  consultant  to  the  Syra¬ 
cuse  newspapers,  said  editors  were 
concerned  about  the  production 
gauges  appearing  in  the  newspaper 
but  conceded  in  the  interest  of  better¬ 
looking  newspapers. 

Gray  bars  are  incorporated  into  the 
design  of  the  paper.  One  runs  across 
the  top  of  the  front  page  and  includes 
teasers  for  inside  stories.  Others 
occur  along  the  bottoms  of  pages. 
They  are  printed  on  color  pages  to 
assure  proper  ink  adjustment.  Printed 
with  the  correct  combination  of  the 
primary  printing  colors,  cyan, 
magenta  and  yellow,  gray  bars  should 
appear  neutral  gray.  Sometimes  bars 
of  other  colors  are  used. 

Register  marks  consist  of  small 


black  squares  located  in  the  upper-left 
and  lower-right  page  corners. 

Hacker  said  a  number  of  papers  use 
color  bars  for  control,  but  not  many 
use  actual  color  targets  because  of  a 
feeling  they  will  detract  from  the 
quality  of  the  page. 

Many  publishers  and  editors,  how¬ 
ever,  are  against  printing  production 
tools,  such  as  register  marks  or  color 
targets,  on  news  pages  for  fear  of 
adverse  reactions  from  readers  —  or 
their  bosses. 


trol  committee,  consisting  of  edito¬ 
rial,  advertising  and  production  staff¬ 
ers,  suggested  the  idea. 

Stern  said  the  color  bars  and  regis¬ 
ter  marks  have  played  an  important 
role  in  improving  the  quality  of  the 
newspapers,  which  are  printed  on 
Goss  Mark  II  letterpress  equipment. 

“Instead  of  setting  ink  by  eye,  you 
set  it  until  you  get  a  neutral  gray,” 
Stern  said.  He  said  they  have  helped 
improve  the  papers’  printing  quality 
and  consistency,  including  reducing 


Hacker  said  the  controls  were  run  routinely  on 
color  pages,  normally  the  front  page  and  section 
fronts. 


Another  way  to  check  color  is  used 
by  USA  Today.  It  monitors  the  densi¬ 
ties  of  its  standardized  blue,  green, 
purple  and  red  banners  used  every 
day  in  its  news,  money,  entertain¬ 
ment  and  sports  sections,  respec¬ 
tively. 

A  lot  of  newspapers  are  skeptical  of 
color  controls,  Hacker  said,  because 
they  lack  the  understanding  that 
“you’ve  got  to  put  in  controls  if 
you’re  going  to  have  consistency. 
One  of  the  prime  secrets  of  USA 
Today  is  controls.  If  you  don’t  have 
the  ink  balanced,  forget  it.  You’re 
never  going  to  run  color.” 

Michael  Stern,  production  manager 
at  the  Syracuse  Newspapers,  told 
E&P  the  color  bars  have  been  used  to 
set  ink  keys  since  last  fall,  when 
Hacker  and  the  papers’  quality  con¬ 


smeanng. 

“Some  editors  weren’t  too  thrilled 
with  the  idea  of  putting  register  marks 
on  the  page,”  Stern  said.  Calling  them 
“virtually  invisible,”  he  said,  “Our 
worst  critic,  my  wife,  didn’t  know 
they  were  there  until  I  showed  her.” 

Stern  said  he  has  heard  of  no  com¬ 
plaints  about  the  gray  bars  or  the 
register  marks. 

However,  at  least  one  advertiser,  a 
department  store,  noticed  its  color 
ads  looked  a  lot  better  and  increased 
its  schedule.  Stern  noted. 

Hacker,  after  America  East,  said  a 
newspaper  production  executive 
recently  printed  color  control  bars  in 
a  paid  ad,  with  the  advance  approval 
of  the  advertiser,  but  was  called  on 
the  carpet  by  the  publisher  for 
allegedly  detracting  from  the  ad. 


Los  Angeles  Times  to  build  new  plant  in  downtown  area 


The  Los  Angeles  Times  said  it  will 
spend  $385  million  for  a  new  produc¬ 
tion  plant  in  central  Los  Angeles  and 
other  capital  improvements. 

The  five-year  project  was  approved 
April  29  by  the  Times  Mirror  Com¬ 
pany  for  its  flagship  newspaper.  It 
represents  the  biggest  capital  project 
in  Times  history,  according  to 
publisher  Tom  Johnson. 

The  new  plant,  planned  on  26  acres 
near  Alameda  and  8th  streets  and  the 


Santa  Monica  Highway,  will  house 
six  12-unit  Goss  Colorliner  offset 
presses,  a  storehouse  for  up  to  30,000 
tons  of  newsprint,  a  sophisticated 
newsprint  handling  system,  mailroom 
and  garage.  Groundbreaking  was 
scheduled  for  this  fall  on  the  600,000- 
square-foot  plant,  designed  by  the 
firm  Daniel,  Mann,  Johnson,  &  Men¬ 
denhall.  It  was  scheduled  to  be  fully 
operational  in  1990. 

Plans  call  for  the  plant  to  take  over 


all  production  work  —  and  about 
1,000  employees  —  from  the  paper’s 
crowded  Times  Mirror  Square  head¬ 
quarters,  except  the  composing  room 
and  camera  department.  Editorial  and 
advertising  offices  will  not  move. 

The  plan  includes  improvements 
and  press  expansions  at  suburban 
Times  printing  locations. 

Its  Orange  County  plant  in  Costa 
Mesa  was  slated  to  get  four  Colorliner 
(Continued  on  page  30) 
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Combination  systems  reduces  iabor  for  coior  makeup 


By  George  Garneau 

Systems  from  Scitex  America 
Corp.  and  Camex  Inc.  are  working 
together  to  produce  "fake”  color  dis¬ 
play  ads  for  newspaper  inserts. 

The  technique  eliminates  the  labor- 
intensive  job  of  stripping  numerous 
colors  into  layouts.  It  demonstrates 
the  growing  use  of  computerized 
color  composition  systems  in  various 
applications  at  newspapers  and 
related  enterprises. 

The  application  combines  two 
kinds  of  equipment  used  at  newspa¬ 
pers  for  different  purposes.  Camex 
systems  normally  produce  black-and- 
white  display  ads  with  text,  line  art 
and  screened  photographs.  Scitex 
systems  generally  produce  color 
separations  of  spot-  and  process- 
color  editorial  and  advertising  lay¬ 
outs. 

In  a  related  development,  the  Mem¬ 
phis  (Tenn.)  Commercial  Appeal  has 
purchased  a  Scitex  color  prepress 
system  for  its  commercial  printing 
operation.  It  intends  to  use  the  system 
for  the  newspaper  in  the  future  but 
has  no  immediate  plans  to  use  it  out¬ 
side  its  commercial  business. 

At  Ad  Plex  Inc.,  a  commercial 
insert  printer  based  in  Houston, 
Texas,  ads  consisting  of  text,  line  art 
and  black-and-white  pictures  are 
composed  monochromatically  on 
Camex  Breeze  terminals.  Shaded 
areas  are  designated  to  receive  col¬ 
ors.  Then  files  are  moved,  via  tape, 
but  soon  to  be  linked  on  line,  in  bit¬ 
mapped  form  to  a  Scitex  system, 
where  colors  are  added  to  shaded 
areas  according  to  preset  values.  The 
system  also  can  be  used  to  introduce 
scanned  color  photos  into  black-and- 
white  layouts  or  vice  versa  so  that 
only  one  set  of  separations  is  needed 


Correction 

E&P's  May  9  list  of  the  ABC  FAS- 
FAX  totals  for  the  top  25  dailies  mis¬ 
takenly  showed  the  New  York  Daily 
News  recording  a  loss  instead  of  a 
gain. 

The  newspaper’s  daily  circulation 
for  the  six  months  ended  March  31, 
1987,  was  up  2,850  copies  to 
1,278,118. 

In  a  May  2  interview  with  Daily 
News  publisher  James  Hoge,  E&P 
correctly  reported  the  circulation 
gain,  which  he  termed  “a  helluva 
comeback”  for  the  newspaper. 
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per  page. 

Users  "can  make  up  ads  or  pages 
on  Camex  and  send  them  over  to  the 
Scitex  system,  where  we  add  colors,” 
Scitex  product  manager  Owen 
McBrien  said.  "They  do  all  the 
makeup,  we  do  the  color  and  the  two 
are  combined.” 

An  on-line  interface  was  expected 
to  be  added  between  the  two  systems 
in  what  were  called  Handshake  data 
formats.  McBrien  said  Scitex  was 
working  on  several  standards  com¬ 
mittees  to  develop  similar  interfaces 
with  other  companies  using  Hand¬ 
shake  protocols. 


The  application 
combines  two  kinds  of 
equipment  used  at 
newspapers  for  different 
purposes. 


"Eighty  companies  are  engaged  in 
developing  software  to  talk  to  us 
through  Handshake  protocols,”  he 
said.  Handshake  formats  were  devel¬ 
oped  after  Scitex,  about  two  years 


ago,  opened  its  proprietary  formats  to 
encourage  other  vendors  to  develop 
interfaces. 

The  Commercial  Appeal  Justified 
spending  more  than  $1  million  for  a 
Scitex  system  through  its  commercial 
prepress  work,  averaging  about  80 
tabloid  pages  a  week  for  ad  inserts,  or 
about  60%  of  its  separation  work. 

Gene  Fleet,  Commercial  Appeal 
engraving  supervisor,  said  the  system 
was  linked  to  two  Crosfield  scanners. 
He  said  in  early  April  that  workers 
were  training  on  the  system,  which  he 
hoped  would  be  operating  soon. 

Color  makeup  systems  are  in  use  at 
only  a  few  newspapers,  primarily 
because  their  high  cost  is  hard  to  jus¬ 
tify  in  financial  terms  when  measured 
against  the  labor  savings,  volume  of 
color  work  and  return  on  investment. 
Even  the  Chicaf>o  Tribune,  as  previ¬ 
ously  reported  in  E&P,  has  turned  to 
commercial  prepress  work,  some¬ 
times  for  advertisers  themselves,  as  a 
means  of  better  utilizing  its  Scitex 
color  system. 

According  to  one  newspaper  pro¬ 
duction  executive,  "To  buy  a  full¬ 
blown  system,  many  newspapers 
would  have  trouble  justifying  it  on  a 
monetary  basis.” 


John  McLaughlin  fuels  the  fire  while  respected  journal¬ 
ists  jack  Germond,  Morton  Kondracke,  and  Robert 
Novak  provide  informative  and  often  explosive  opinions. 

Join  them  all  on  the  McLaughlin  Group.  It  just  might  be  the 
freshest,  boldest,  most  incisive  political  show  on  the  air. 

Don’t  miss  it.  The  people  who  run  this  country  never  do. 

The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


Check  local  listings  for  station  and  time. 
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Obscenity  rules 
altered  by  court 

The  Supreme  Court,  moving 
toward  new  legal  guidelines  on 
obscenity,  has  ruled  that  juries  should 
not  use  local  standards  in  deciding 
whether  sexually  oriented  material 
has  redeeming  value. 

The  6-3  decision  could  make  it 
more  difficult  to  convict  sellers  of 
sexually  explicit  materials  under  state 
obscenity  laws. 

The  court  said  some  sexually  ex¬ 
plicit  works  may  not  be  obscene  even 
if  most  people  in  a  city  or  state  think 
the  works  have  no  literary,  artistic, 
political  or  scientific  value. 

Four  justices  suggested  they  favor 
either  changing  the  definition  of 
obscenity  created  by  the  court  14 
years  ago  or  revamping  obscenity 
prosecutions. 

In  its  1973  ruling,  the  court  said 
material  is  obscene  if  the  average  per¬ 
son  using  contemporary  community 
standards  finds  that  it  appeals  to  pru¬ 
rient  interests,  it  depicts  in  a  patently 
offensive  way  sexual  acts  specifically 
defined  by  an  applicable  state  law  and 
the  material,  taken  on  the  whole, 
lacks  serious  literary,  artistic,  politi¬ 
cal  or  scientific  value. 

In  the  court's  recent  decision,  it 
said  the  third  part  of  the  test  required 
by  the  1973  ruling  —  unlike  the  first 
two  parts  —  should  not  be  judged  by 
contemporary  community  tastes. 

— AP 

III.  committee  votes 
to  change  libel  law 

An  Illinois  House  committee  has 
endorsed  a  change  in  the  state's  libel 
law  that  would  allow  public  officials 
to  sue  for  “restoration  of  reputa¬ 
tion.” 

The  measure  was  sent  to  the  full 
House  on  an  1 1- 1  vote  of  the  House 
Judiciary  Committee  on  April  21. 

Supporters  say  the  proposal  would 
reduce  the  burden  of  libel  litigation 
while  providing  public  officials  with  a 
course  of  action  against  news  organi¬ 
zations  that  publish  or  broadcast  erro¬ 
neous  statements. 

Under  the  proposal,  a  public  offi¬ 
cial  could  seek  a  court  declaration 
that  a  news  report  falsely  damaged  his 
reputation.  If  the  offending  news 
organization  refused  to  run  a  retrac¬ 
tion,  the  court  could  award  damages 
equal  to  the  cost  of  running  the  retrac¬ 
tion  as  an  advertisement  in  some 
other  news  outlet. 


The  measure’s  backers  said  they 
avoided  a  potential  constitutional  pit- 
fall  by  giving  news  organizations  the 
option  of  refusing  to  run  a  retraction. 

At  issue  is  a  1974  U.S.  Supreme 
Court  ruling  that  the  First  Amend¬ 
ment  protects  newspapers  from  any 
legal  requirements  concerning  their 
news  content. 

Several  news  media  organizations 
voiced  concern  that  the  measure 
could  prompt  an  increase  in  libel  law¬ 
suits  and  intimidate  reporters  and  edi¬ 
tors  from  aggressive  news  gathering. 

— AP 

Man  can’t  sue  over 
retraction  in  lesser- 
circulation  edition 

A  man  who  was  mistakenly  named 
as  a  criminal  suspect  in  a  news  story 
based  on  a  police  report  can't  sue  the 
newspaper  for  running  a  retraction  in 
an  issue  with  less  circulation,  said  a 
California  appeals  court. 

On  April  23,  a  unanimous  three- 
judge  panel  of  the  1  st  District  Court  of 
Appeal  agreed  with  San  Francisco 
Superior  Court  Judge  Daniel  Wein¬ 
stein’s  decision  to  dismiss  Willie  Lee 
Beasley’s  suit  against  the  Hearst 
Corp.,  publisher  of  the  San  Francisco 
Examiner,  and  Examiner  reporter 
Malcolm  Glover. 

Beasley’s  lawyer,  David  A.  Cald¬ 
well,  said  he  would  appeal  to  the  state 
Supreme  Court. 

The  Examiner  ran  an  article  by 
Glover  in  November  1979  saying 
police  were  seeking  Willie  Lee  Beas¬ 
ley  in  connection  with  a  fatal  shooting 
the  previous  day.  In  fact,  a  man 
named  Willie  Ray  Beasley  had  turned 
himself  in  the  previous  evening,  and 
police  had  not  been  looking  for  Willie 
Lee  Beasley,  the  court  said. 

Glover  got  the  suspect’s  first  and 
last  names  from  the  police  radio, 
found  a  reference  to  Willie  Lee  Beas¬ 
ley  in  the  Examiner  files,  and 
rechecked  his  identity  with  police. 

The  original  article  ran  in  the  Sun¬ 
day  edition  of  the  San  Francisco 
Examiner  &  Chronicle.  The  following 
day,  the  Examiner  got  a  letter  from 
Willie  Lee  Beasley’s  lawyer  asking 
for  a  correction  to  run  twice  —  once 
immediately  and  once  the  following 
Sunday. 

That  Wednesday,  the  Examiner 
published  a  correction,  saying  that 
the  story  had  been  based  on  police 
reports  and  that  it  regretted  the  confu¬ 
sion  in  names.  No  retraction  was 
published  on  Sunday. 

The  Sunday  Examiner  &  Chronicle 


has  a  circulation  of  706,345  compared 
to  the  Examiner’s  weekday  circula¬ 
tion  of  142,314,  according  to  the  Edi¬ 
tor  &  Publisher  1986  Year  Book. 

— AP 

Unreported  driving 
conviction  of  editor 
leads  to  resignation 

Nelson  Skuce,  49,  has  resigned  as 
managing  editor  of  the  Ottawa  Citi¬ 
zen,  following  a  conviction  on  an 
impaired  driving  offense  in  late  1985 
that  was  not  reported  in  the  news¬ 
paper. 

“Normally  the  Citizen  does  not 
report  impaired  driving  cases,”  said 
Skuce  in  a  statement  carried  by  the 
newspaper.  “But  it  was  an  error  in 
judgment  not  to  run  one  in  my  own 
case.  It  leaves  the  newspaper  open  to 
the  charge  that  it  has  one  standard  for 
its  own  executives  and  another  for 
prominent  members  of  the  commu¬ 
nity  whose  conviction  on  a  similar 
charge  would  be  reported  in  the 
paper.” 

The  Canadian  Press  reported  that 
Citizen  publisher  Russell  Mills  said 
Skuce  will  be  on  a  leave  of  absence 
from  the  paper  for  an  unspecified  time 
and  may  return  in  another  capacity. 


LA  Times 

(Continued  from  paf>e  28) 


presses  to  replace  older  presses.  Two 
relatively  new  presses  were  to  get 
added  color  capacity  and  new  news¬ 
print  handling  and  mailroom  equip¬ 
ment  was  planned.  Completion  was 
scheduled  for  1992. 

The  Times’  San  Fernando  Valley 
plant  in  Chatsworth  was  slated  to  get 
added  color  capacity  and  an  improved 
mailroom  by  1991. 

The  Goss  Colorliner  is  the  press 
company’s  new  generation  offset 
press,  designed  to  meet  the  needs  of 
large  newspapers  for  more  color  and 
improved  quality.  Though  none  have 
yet  been  built  or  tested,  Colorliner 
presses  have  been  ordered  by  the  Bal¬ 
timore  Sun,  Army  Times,  Fort 
Lauderdale  News  and  Sun-Sentinel. 

Robert  Erburu,  chairman  and  chief 
executive  of  Timt  s  Mirror,  told  the 
annual  Times  Mir  "or  shareholders’ 
meeting  the  project  would  be  financed 
from  cash  generated  by  operations 
and  would  not  require  new  borrow¬ 
ing.  He  said  the  new  plant  would 
strengthen  redevelopment  in  down¬ 
town  Los  Angeles. 
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Prison  newspaper 

( Continued  from  page  1 1 ) 


really  wanted  in  the  newsroom. 

Smith  said  that  FAIRR  approached 
the  larger  newspapers  because  they 
have  larger  staffs  with  people  who 
could  more  likely  find  the  time  to 
participate,  because  they  generally 
carry  more  crime  news  and  because 
some  have  foundations  that  give 
opportunities  to  develop  programs. 

“We  would  certainly  like  to 
encourage  smaller  newspapers  to  par¬ 
ticipate  also,  but  they  are  usually 
more  tightly  staffed”  and  employees 
are  often  required  to  cover  a  number 
of  things.  Smith  added. 

“I  read  in  the  newspapers  that  we 
as  a  society  have  to  do  something 
through  training  and  rehabilitation 
about  people  in  prisons,  and  there  are 
well  over  half  a  million,  and  here  is  a 
great  opportunity  to  help  rehabilita¬ 
tion  and  expand  the  minority  base,” 
Smith  commented. 

One  benefit  of  the  newspaper  could 
be  to  help  educate  inmates,  who  are 
usually  undereducated,  he  noted. 
“Journalists  could  also  serve  as  posi¬ 
tive  role  models  for  people  who  are 
incarcerated,  and  it  would  be  educa¬ 
tional  for  journalists  who  cover 
crime,”  he  added. 

“Another  lament  was  that  we  were 
trying  to  have  the  program  also 
involve  female  inmates.  They  are  the 
most  neglected  segment  of  the  prison 
population,”  Smith  continued.  “It 
was  also  a  good  opportunity  to  bring 


Strong  revenue  and  profit  growth  in 
1987  were  forecast  for  Reuters  Hold¬ 
ings  PLC  by  its  chairman.  Sir  Christo¬ 
pher  Hogg,  at  the  annual  general 
meeting. 

“Figures  for  the  first  three  months 
have  come  in  ahead  of  target  and  new 
orders  remain  buoyant  in  all  major 
markets,”  he  said.  “As  always,  the 
uncertainties  of  currency  markets 
make  it  difficult  to  forecast  a  result  for 
the  year  at  this  early  stage,  and  the 
recent  strengthening  of  sterling  has 
reduced  our  expectations  somewhat 
from  the  highest  levels  that  seemed 
possible  early  in  the  first  quarter. 
However,  we  expect  to  meet  our 
profit  target  for  the  year  without  any 
slackening  of  our  heavy  investment 
program  for  the  future.” 

Hogg  reported  that  the  company 
had  released  its  new  Integrated  Data 
Network  (IDN)  for  operational  ser¬ 
vice.  He  explained  that  IDN  com¬ 
bines  “high-speed  broadcasts  with 


women  into  the  field  of  journalism. 
We  were  met  with  silence  on  the  other 
end  of  the  phone  [at  the  suggestion].” 


“We’d  like  to  hear 
from  newspapers  of  all 
sizes,  from  the  little 
paper  in  Sturgis, 
Michigan,  to  Rupert 
Murdoch  and  everyone 
in  between.” 


There  are  some  50  to  100  prison 
newspapers  across  the  country  now, 
all  produced  on  an  individual  basis, 
many  being  simply  mimeographed 
sheets.  Smith  explained.  “Our  pur¬ 
pose  was  to  get  them  started  in  many 
more  institutions  and  then  establish  a 
newspaper  network  among  all  of 
them  —  to  syndicate  [material]  for 
free  so  that  all  prison  newspapers 
throughout  the  country  would  be  able 
to  receive  news  about  current  events 
and  matters  that  would  improve  the 
educational  level  of  the  inmates  to 
help  them  become  law-abiding  indivi¬ 
duals  in  a  lawful  society  base. 

“The  important  thing  [about  these 
newspapers]  is  that  they  are  created 
by  the  inmates.  It’s  one  of  the  most 
positive  things  [they  do].  They  write 
news,  poetry,  do  layout,  create  art,” 
he  continued.  “For  many,  it  is  the 
first  time  they  see  their  names  in  print 
in  a  positive  way.  They  get  bylines. 


retrival  technology.  It  is  designed  to 
cope  with  data  rates  many  times 
higher  than  at  present.  We  are  also 
increasing  the  throughput  of  our 
existing  systems  to  cope  with  the 
effect  of  record  trading  volumes  on 
North  American  markets.” 

Hogg  further  reported  that  the 
acquisition  of  Instinct  was  slated  for 
completion  in  May  and  that  of  I.P. 
Sharp  Associates  of  Canada  before 
midyear. 

Reuters  has  acquired  49%  share¬ 
holding  in  Instinct  for  41.7  million 
pounds  in  cash  and  shares  and  has 
agreed  to  issue  (U.S.)  $52.3  million 
worth  of  Reuter  American  Deposi¬ 
tory  Receipts  to  acquire  the  remain¬ 
ing  5 1%  after  a  vote  by  Instinct  share¬ 
holders. 

In  March,  Reuters  said  it  had 
reached  agreement  in  principle  to 
acquire  I.P.  Sharp  Associates  Ltd.  of 
Toronto,  for  (Canadian)  $62.4  mil¬ 
lion. 


credit  for  their  work,  which  helps 
them  realize  they  can  live  a  positive 
life.” 

The  lack  of  input,  however,  was 
“so  disheartening,”  Smith  added. 
“Here  was  a  golden  opportunity,  and 
the  newspaper  business  let  the  story 
get  by  them  because  they  did  not  want 
to  respond  to  the  opportunity. 

“We’re  still  interested,”  he  com¬ 
mented.  “We’d  be  more  than  pleased 
to  revive  the  plan.  It  is  an  incipient 
plan,  and  we  will  listen  to  anybody. 
We’d  like  to  hear  from  newspapers  of 
all  sizes,  from  the  little  paper  in  Stur¬ 
gis,  Michigan,  to  Rupert  Murdoch 
and  everyone  in  between. 

“It  was  frustrating,  disheartening 
and  really  made  us  have  some  serious 
doubts  about  the  commitment  of  the 
newspaper  business  to  improve  soci¬ 
ety  when  they  have  the  basic  tool: 
communications.  The  more  we  can 
communicate  with  every  segment  of 
society  —  we  cannot  isolate 
ourselves  from  any  segment  —  this  is 
what  newspapers  continually  preach, 
but  they  did  not  step  forward,”  he 
added. 

“I  really  think  that  they  were  not 
interested  because  they  did  not  want 
to  have  anything  to  do  with  lawbreak¬ 
ers  and  they  do  not  have  a  sincere 
commitment  to  helping  minorities  and 
women,”  Smith  said. 


Two  new  “Edge”  Border  Tap)es  with 
rules  printed  close  to  edge  which  help 
eliminate  shadow  lines  when  bordering 
halftones  have  been  added  to  a 
complete  MRS  line  featuring  over  300 
styles  of  top-quality  tapes. 

Send  for  free  catalog  with  money-saving 
coupons. 


See  Us  at  ANPA  Booth  1918 
|V|OC  MIDWEST  PUBLISHERS 
SUPPLY  CO. 

4640  N.  Olcott  Ave.  •  Chicago,  IL  60656 
TOLL-FREE  1  800  621-1507 
In  IL  1  800  843-9319. 


Bright  forecast  for  Reuters 
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Calif,  daily  gives  reporters  Spanish  lessons 


By  M.L.  Stein 

“In  San  Bernardino  County, 
knowing  Spanish  can  determine 
whether  you’re  going  to  get  a  story,” 
said  Robert  W.  Ritter,  executive  edi¬ 
tor  of  the  Gannett-owned  San  Bernar¬ 
dino  Sun. 

That’s  why  Ritter  has  introduced  a 
twice-weekly,  in-house  Spanish  class 
for  reporters  and  editors,  19  of  whom 
signed  up  immediately. 

The  class  is  taught  by  Rudy  Robles, 
a  community  college  Spanish  teacher 
and  high  school  counselor. 

Ritter  noted  that  about  30%  of  the 
1.2  million  people  who  live  in  the 
Sun’s  circulation  area  are  Hispanic, 
and  many  speak  little  or  no  English. 

“Speaking  and  understanding 
Spanish  is  essential  if  we  are  to  find, 
understand  and  write  about  these 
people,”  Ritter  stated. 

He  cited,  as  an  example,  a  recent 
incident  in  which  Joe  Gutierrez,  one 
of  four  Spanish-speaking  reporters  on 
a  staff  of  89,  was  sent  to  cover  a 
reported  gunman  barricaded  in  a 
house. 

The  tip  proved  false  but  Gutierrez 
was  able  to  record  a  distraught 
woman’s  tongue-lashing  of  the  police, 
whom  she  said  had  humiliated  her  in 
front  of  her  neighbors. 

A  television  reporter  stood  nearby, 
looking  frustrated  and  puzzled, 
unable  to  understand,  Ritter  said. 

Among  the  learners  in  Robles’  class 
is  managing  editor  Tonnie  Katz,  who 
commented;  “Rudy  makes  it  fun.  He 


Minority  purchasing 

(Continued  from  pa^e  18) 

that  occasionally  an  overly  aggressive 
sales  representative  insists  —  makes 
“implied  threats”  —  on  getting  the 
business  solely  on  the  basis  of  minor¬ 
ity  status,  Altman  said.  Such  cases 
can  result  in  “excessive  documenta¬ 
tion”  to  illustrate  why  the  vendor  did 
not  get  the  business. 

Newspapers  with  minority  pur¬ 
chasing  programs  differ  in  their 
approaches. 

Representatives  from  some  news¬ 
papers  said  they  had  no  formal  pro¬ 
gram  but  sought  out  minority  ven¬ 
dors.  Several  said  they  were  willing  to 
help  minority  suppliers,  such  as  con¬ 
tractors,  by  paying  up  to  50%  in 
advance  to  cover  operating  costs 
during  the  job. 

Altman  said  the  Constitution’s 


Rudy  Robles 

even  has  me  thinking  in  Spanish.” 

Robles  said  he  loves  the  sessions 
because  “for  the  first  time  in  my  life. 
I’m  teaching  a  class  where  1  don’t 
have  to  worry  about  grades.  It’s  won¬ 
derful.” 

Rosemary  McClure  and  Dennis 
Kelly,  editor  and  assistant  editor  of 
the  features  section,  studied  under 
Robles  at  Valley  College  and  recom¬ 
mended  him  to  Ritter  as  the  right 
teacher  for  newspeople. 

“He  has  total  sympathy  and  under¬ 
standing  with  language  students 
because  he  learned  English  the  hard 
way,  starting  as  a  first-grader  from  a 
Spanish-speaking  household  not 

policy  was  to  pay  up  to  10%  more  for 
purchases  from  minority  suppliers  up 
to  $200,  and  up  to  5%  more  for  orders 
over  $200. 

Others  said  they  paid  from  nothing 
extra  to  10%  more  for  goods  from 
minority  vendors. 

In  some  instances,  he 
said,  minority  vendors 
have  recognized  the 
newspaper’s  confidence 
and  given  it  VIP 
treatment. 


A  representative  of  one  major 
paper  said  it  expected  to  pay  up  to  5% 
more  from  minority  vendors  but  not 
forever.  “Once  they  become  estab¬ 
lished  we  expect  them  to  become  as 
competitive  in  price  as  current  ven¬ 
dors.” 


accustomed  to  English  sounds  and 
idioms,”  said  columnist  Ed  Mauel, 
who  also  took  classes  from  Robles  at 
Valley  College. 

County  editor  Marc  Nurre  noted 
the  course  had  a  recent  practical 
value  while  he  was  helping  to  prepare 
a  special  supplement  on  the  tradi¬ 
tional  May  5  Mexican  holiday. 

He  recalled  that  he  and  a  reporter, 
who  had  also  taken  the  course,  were 
able  to  identify  and  write  captions 
from  Spanish  script  on  a  group  of  old 
photos  of  the  Mexican  Revolution 
provided  by  the  University  of  Califor¬ 
nia,  Riverside. 

Military  writer  John  Whitehair 
said,  “For  both  career  and  humani¬ 
tarian  reasons,  we’re  learning  Span¬ 
ish  so  we  can  talk  to  our  brothers.” 

Kelly,  who  had  previously  studied 
Spanish  in  Mexico,  was  part  of  a  Gan¬ 
nett  News  Service  team  assigned  to 
cover  the  1985  earthquake  in  Mexico. 

He  said  his  language  skill  not  only 
paid  off  in  interviewing,  but  also  in 
“talking  my  way  past  a  federal 
trooper  with  a  machine  gun  on  his 
arm.” 

The  class  is  voluntary  with  staffers 
either  attending  on  their  own  time  or 
on  company  time  if  circumstances 
permit. 

Ritter  said  the  Sun’s  staff  will  also 
be  able  to  use  its  grasp  of  Spanish  in 
the  newspaper.  New  typesetting  and 
a  front-end  computer  system  are 
being  ordered  with  the  special  punc¬ 
tuation  and  accent  marks  required  to 
write  Spanish  correctly. 

All  kinds  of  business,  including 
banking  and  auditing  were  consid¬ 
ered. 

One  purchasing  executive  from  a 
Southern  newspaper  said  that  in 
many  cases  minority  vendors  were 
reluctant  to  call  on  newspapers 
“because  they  feel  the  door  is  closed. 
We  had  to  go  out  and  seek  them.” 

One  buyer  noted  that  a  minority 
supplier  received  newspaper  execu¬ 
tives  in  luxury  offices  and  took  them 
to  lunch  in  a  Mercedes-Benz. 

Another,  alluding  jocularly  to  the 
pervasiveness  of  Japanese  products 
here,  asked  if  the  Japanese  were  con¬ 
sidered  minority  suppliers. 

Altman  said  that  though  some  of 
the  firms  he  discussed  were  classified 
“minority,”  “These  firms  and  their 
representatives  are  known  to  us  bet¬ 
ter  and  more  appropriately  as  some  of 
our  best  suppliers.  Period.  Isn’t  that 
really  the  ultimate  goal  of  any  good 
minority  purchasing  program?” 


32 


EDITOR  &  PUBLISHER  for  May  16,  1987 


Racial  remark 

(Continued  from  page  17) 


he  said.  “I  hope  to  get  recommenda¬ 
tions  before  school  ends  in  mid-May. 
We’re  trying  to  act  as  quickly  as  we 
can.” 

The  awareness  program  was  con¬ 
ducted  by  Ben  Johnson,  who  handles 
recruitment  and  development  for  the 
Detroit  Free  Press'  news  department. 
His  wife,  Mary  Bullard-Johnson,  also 
helped  in  setting  up  the  program. 


“The  feeling  of  the 
students  was  that  these 
acts  are  caused  not  by 
malice  but  by 
ignorance.” 


Johnson  will  be  returning  to  the 
Free  Press  after  completing  a  two- 
year  project  to  establish  for  the 
School  of  Journalism  a  program  to 
create  “multicultural  newsrooms." 

The  program  involves  both  training 
professional  minority  journalists  for 
management  positions  and  teaching 
existing  newsroom  managers  to 
develop  a  multicultural  perspective. 


Pulitzer 

(Continued  from  page  26) 


statement  filed  with  the  Securities 
and  Exchange  Commission  said  the 
paper  could  handle  a  10%  increase 
without  expanding  its  press  facilities. 
According  to  that  statement,  the 
paper  would  top  out  at  about  398,800. 

While  the  increase  in  circulation 
means  greater  advertising  revenues, 
it  also  could  mean  bigger  headaches 
as  home  deliveries  run  late  and  dead¬ 
lines  are  moved  up. 

Penniman  said  the  Post-Dispatch 
should  be  delivered  by  6:30  a.m.,  but 
in  some  neighborhoods  the  paper 
already  routinely  arrives  at  7  a.m.  on 
weekdays,  after  the  Midwest  edition 
of  the  New  York  Times,  which  is 
printed  on  Pulitzer  presses  in  Chicago 
and  air-freighted  to  St.  Louis. 

A  daily  intermediate  that  runs 
hours  before  the  news  sections  is  one 
solution  that  may  be  in  the  works. 
This  would  enable  the  paper  to 
increase  the  number  of  available 
pages,  to  use  more  color  and,  pos¬ 
sibly,  to  have  late  deadlines  while 
making  maximum  use  of  the  current 
press  facilities. 

An  income  statement  released  to 
the  press  after  the  meeting  showed  a 


Johnson  noted  that  the  School  of 
Journalism’s  administration  is  pres¬ 
ently  “all  white  and  all  male. 

“We  need  more  black  and  Asian 
and  Hispanic  faculty  members.  We 
have  to  improve  minority  representa¬ 
tion  of  students  at  both  the  graduate 
and  undergraduate  levels.” 

Johnson  said  he  is  “hopeful”  that 
two  open  positions  in  the  broadcast¬ 
ing  department  and  the  vacant  post  of 
managing  editor  of  the  Missourian, 
the  journalism  school’s  commercial 
newspaper,  will  be  filled  by  minority 
candidates. 

The  black  students  at  the  journal¬ 
ism  school  so  far  are  maintaining  a 
“skeptical”  attitude,  Johnson  said. 
“They're  waiting  to  see  what  the 
administration  does  to  deal  with  the 
situation.  It’s  too  early  to  tell  what  the 
results  will  be.” 

Johnson  praised  Atwater’s  han¬ 
dling  of  the  situation.  “He  recognized 
immediately  that  there  was  a  prob¬ 
lem.  I’m  very  proud  that  he  moved  to 
deal  with  this.” 

Johnson  also  cautioned  other  insti¬ 
tutions,  including  newspapers  and 
broadcasting  stations,  against  com¬ 
placency  in  matters  of  race  relations. 
“Whether  you  have  an  incident  or 
not,  these  kinds  of  feelings  are  alive. 
You  must  move  quickly  to  deal  with 
them.” 


first-quarter  agency  adjustment  of 
$1.5  million.  This  reflects  the  amount 
owed  the  Herald  Co.,  the  Newhouse 
subsidiary  that  shares  equally  in  the 
Post-Dispatch’s  profits  and  losses 
under  the  terms  of  the  St.  Louis 
Globe-Democrat.  The  actual  amount 
will  not  be  totaled  until  the  end  of  the 
1987  fiscal  year.  In  1986,  the  agency 
adjustment  was  $6,679  million. 

Keim  will  retire  as 
head  of  Ad  Council 

Robert  P.  Keim,  president  of  the 
Advertising  Council  since  1966,  has 
announced  his  plan  to  retire  early  in 
1988. 

In  a  letter  to  the  board  of  directors 
he  stated,  “Having  completed  my 
21st  year  in  April,  I  want  you  to  know 
that  1  will  retire  as  Council  president 
early  next  year.  This  has  been  the 
target  date  I  set  with  the  Nominating 
Committee  of  our  Board  of  Directors 
back  in  February  1983,  and  1  have 
reconfirmed  this  arrangement  with 
our  Nominating  Committee  each  year 
since  then. 

“Our  Executive  Committee 
accepted  this  target  date  of  early  1988 
for  my  retirement  with  the  under¬ 
standing  that  I  would  serve  as  a  con¬ 
sultant  until  1990.” 


Register  ups  prices 
for  home  delivery 

The  Orange  County  (Calif.)  Regis¬ 
ter  has  increased  its  daily  and  Sunday 
home  delivery  price,  the  first  jump  in 
two  years. 

The  new  price  for  a  daily  and  Sun¬ 
day  subscription  is  $6.50,  a  $I 
increase.  A  Sunday-only  subscription 
rose  to  $4  a  month,  a  hike  of  $1.15, 
and  the  price  of  a  newsstand  copy 
went  from  75  cents  to  $1. 

Publisher  David  R.  Threshie  told 
readers  the  paper  was  forced  into  the 
decision  by  the  “continually  increas¬ 
ing  costs  of  newsprint  and  newspaper 
production.”  He  noted  that  youthful 
carriers  will  receive  50%  of  the  price 
increase. 


OVALSTRAPPING  INC. 

ANNOUNCEMENT 


MORGAN  A.  STOUT 


Mr.  Jack  White,  President, 
Ovalstrapping  Inc.,  announces  the 
appointment  of  Mr.  Morgan  A.  Stout  to 
the  position  of  Sales  and  Marketing 
Manager.  Prior  to  this  appointment, 

Mr.  Stout  was  Eastern  Division 
Manager.  He  will  continue  to  be  located 
in  Ovalstrapping's  Fort  Payne, 

Alabama  facility. 

Mr.  Harry  Haxton,  who  formerly  held 
the  position  of  Sales  and  Marketing 
Manager  will  now  become  Export  Sales 
Manager,  responsible  for  sales  outside 
North  America. 

Ovalstrapping  Inc.  is  a  leading 
manufacturer  and  distributor  of 
mailroom  systems  equipment  and 
supplies,  including  strapping  machines, 
conveyors  and  strapping. 

Ovalstrapping  offices  are  located  in  Fort 
Payne,  Alabama;  Los  Angeles, 
California  and  Hoquiam,  Washington. 
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LEGAL  BRIEFS 


Publisher  must  face 
libel  trial  says  court 

A  federal  appeals  court  has  ruled 
that  the  publisher  of  the  Opelousas 
(La.)  Daily  World  must  face  a  libel 
trial  for  an  April  11,  1984  article  that 
erroneously  said  two  former  deputy 
sheriffs  had  been  convicted  of  receiv¬ 
ing  stolen  goods. 

The  deputies  had  been  convicted  of 
malfeasance  in  1978  for  allowing  a 
convicted  burglar,  Danny  Singleton, 
to  go  free  on  weekends.  But  a  public 
bribery  charge  involving  stolen  goods 
was  dismissed. 

In  a  March  14,  1984,  story  about 
Singleton’s  testimony  in  an  arson 
investigation,  background  on  Single- 
ton  erroneously  stated  that  the  former 
deputies,  Leon  B.  Carriere  and  Larry 
Zerangue,  were  found  guilty  in  1978 
of  freeing  Singleton  in  exchange  for 
stolen  goods. 

The  Daily  World  published  a 
retraction  on  March  15,  but  the  same 
error  appeared  in  an  April  II,  1984, 
story.  It  was  retracted  the  following 
day. 

The  deputies  sued  for  libel  and  U.S. 
District  Judge  John  Shaw  threw  out 
the  libel  suit.  The  appeals  court  over¬ 
turned  Shaw’s  action  with  regard  to 
the  April  1 1  story  and  said  a  trial  is 
needed  to  determine  whether  the 
newspaper  acted  with  actual  malice. 

The  newspaper  is  published  by  TSP 
Newspapers,  a  subsidiary  of  the  New 
York  Times  Company. 

— AP 

Court  to  reconsider 
privacy  suit  in  Calif. 

The  California  Supreme  Court  has 
told  a  lower  court  to  reconsider  its 
refusal  to  hear  the  Los  Angeles  Times 
request  to  dismiss  a  San  Diego 
woman’s  privacy  suit  against  the 
paper  for  naming  her  as  the  finder  of  a 
murder  victim. 

The  woman,  listed  in  the  suit  only 
as  Jane  Doe,  was  identified  in  a  July 
1981  Times  article  as  the  one  who 
found  the  body  of  her  murdered 
roommate.  She  sued  for  invasion  of 
privacy,  saying  she  feared  the  publi¬ 
cation  of  her  name  would  help  the 
killer  locate  her. 

In  seeking  dismissal  before  trial, 
the  Times  said  the  woman’s  name 
became  a  matter  of  public  record  less 
than  a  month  later  when  the  county 
coroner  issued  a  report  on  the  homi¬ 
cide  which  included  the  names  and 
addresses  of  all  witnesses. 


The  Times  said  its  reporter,  Amy 
Chance,  got  the  woman’s  name  from 
the  coroner’s  office.  The  woman, 
however,  said  the  information  may 
have  come  from  neighbors. 

Lawyers  for  the  Times  contended  a 
privacy  suit  should  be  barred  when 
the  subject  of  the  suit  is  information 
that  will  become  public  by  operation 
of  law,  and  that  even  if  (Thance  had 
gotten  the  woman’s  name  from  neigh¬ 
bors  rather  than  from  the  coroner, 
news  media  cannot  be  punished  for 
lawful  news  gathering  techniques. 

— AP 

Kan.  City  Star  Co. 
wins  jury  verdict 

The  Kansas  City  Star  Company  has 
won  a  jury  verdict  in  a  libel  suit  filed 
by  a  former  city  building  inspector 
who  said  he  was  defamed  by  an  edito¬ 
rial  cartoon. 

Michael  McMillan,  one  of  18  build¬ 
ing  inspectors  suspended  after  a  1983 
newspaper  investigation  into  falsified 
work  reports,  sued  the  Star  Co.  for 
publishing  a  story  and  editorial  car¬ 
toon. 

A  Jackson  County  (Mo.)  Circuit 
Court  jury  on  April  23  rejected 
McMillan’s  claim  that  he  was 
damaged  by  an  editorial  cartoon  in  the 
Kansas  City  Times  that  showed  a  fig¬ 
ure  thumbing  his  nose  at  a  grave 
marked  “Hyatt  victims.”  The  figure 
was  marked  reinstated  building 
inspectors,  and  McMillan  was  one  of 
three  inspectors  reinstated  to  the  job. 

Judge  Forest  W.  Hanna  had 
already  ruled  that  McMillan  failed  to 
prove  that  he  had  been  libeled  by  a 
Jan.  30,  1983,  story  in  the  Kansas  City 
Star  that  was  headlined  “Taxpayers 
Lose  As  Inspectors  Cheat.” 

McMillan’s  lawyer,  Craig  A. 
Strayer,  told  the  jury  that  the  cartoon 
led  people  to  believe  that  building 
inspectors  were  responsible  for  the 
1981  collapse  of  sky  walks  at  Kansas 
City’s  Hyatt  Regency  Hotel  in  which 
1 14  people  were  killed  and  2(K)  others 
were  injured.  _ 

Ex-owner  to  regain 
control  over  paper 

The  former  owner  of  the  New  Mexi¬ 
can  should  be  allowed  to  regain  con¬ 
trol  of  the  Santa  Fe,  N.M.,  newspaper 
for  the  remainder  of  his  10-year  con¬ 
tract  with  Gannett  Co. Inc.,  a  federal 
appeals  court  has  ruled. 

The  April  29  decision  by  the  19th 
U.S.  Circuit  Court  of  Appeals  was  the 


latest  round  in  a  lawsuit  that  Robert 
M.  McKinney  brought  against  Gan¬ 
nett  Co.  after  selling  the  New  Mexi¬ 
can  to  the  newspaper  group  in  Febru¬ 
ary  1976. 

The  appeals  court,  upholding  an 
earlier  ruling  by  a  federal  district 
judge,  said  the  record  showed  Gan- 
nett’s  conduct  had  “the  purpose  of 
frustrating  the  plaintiff  s  rights  in  the 
employment  contract”  he  had  with 
the  newspaper  group  and  included 
firing  McKinney’s  general  manager, 
Steve  Watkins,  without  consulting 
McKinney. 

Sheila  Gibbons,  manger  of  public 
affairs  for  Gannett  in  Arlington,  Va., 
said  Gannett  officials  had  not  seen  the 
court  ruling  and  had  no  comment. 

McKinney  exchanged  the  paper  in 
1976  for  Gannett  stock  then  valued  at 
$1 1.7  million,  and  received  a  10-year 
contract  to  continue  at  the  paper.  The 
contract  said  McKinney  would 
remain  in  charge  of  the  New  Mexi¬ 
can’s  business,  operations,  news  and 
editorial  policies  for  the  first  five 
years  and  remain  in  charge  of  the 
news  and  editorial  policies  for  the 
second  five  years. 

Within  two  years  of  the  agreement, 
however,  McKinney  sued  for  breach 
of  contract  and  fraud,  seeking  $20 
million  in  damages  plus  restoration  of 
his  ownership  of  the  newspaper. 

When  the  case  went  to  trial  in  1980, 
a  jury  cleared  Gannett  and  the  New 
Mexican  of  the  fraud  allegations  but 
found  in  favor  of  McKinney  on  the 
breach  of  contract. 

In  handing  down  the  decision,  the 
appeals  court  quoted  U.S.  District 
Court  Judge  S.E.  Campos’  original 
conclusions  that  “it  was  perfidy  of 
Gannett’s  hard  changes  that  forced 
this  litigation.” 

— AP 

High  court  rules 
on  publication  tax 

The  Supreme  Court  has  ruled  that 
states  generally  may  not  tax  some 
types  of  publications  while  exempting 
others. 

By  a  7-2  vote  on  April  22,  the  jus¬ 
tices  struck  down  an  Arkansas  sales 
tax  imposed  on  general-interest 
magazines  but  which  exempted  news¬ 
papers  and  religious,  professional, 
trade  and  sports  journals. 

The  dissenters  said  the  ruling, 
rather  than  promoting  press  freedom, 
could  have  the  unintended  effect  of 
undermining  government  subsidies  of 
the  arts,  public  broadcasting  and  edu¬ 
cational  and  philanthropic  publica¬ 
tions.  _ 
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when  their  performance  is  only  as 
good  as  “journeymen  white  report¬ 
ers”  on  the  staff. 

“If  you  hire  someone  who  makes  a 
mistake,”  she  continued,  “remember 
that’s  not  limited  to  black  people. 
White  people  also  make  mistakes. 
What  about  the  supervisors  who  were 
not  watching?” 

The  session  participants  also  dis¬ 
puted  the  notion  that  minority  hires 
are  more  difficult  to  recruit  and  retain 
than  their  white  counterparts,  espe¬ 
cially  at  smaller  papers. 

“All  you  have  to  do  is  go  to  one  of 
the  regional  job  fairs  to  meet  more 
talented  people  than  you  have  room 
for,”  said  Loren  Ghiglione,  editor 
and  publisher  of  the  Southhridf’e 
(Mass.)  News  and  head  of  the 
ANPA’s  Task  Force  on  Minorities. 
“They  will  accept  your  offer  and  will 
not  leave  any  faster  than  non-minori¬ 
ties.  The  publishers  who  reach  out 
will  succeed.” 

Ghiglione  remarked  that  it's  simply 
a  fact  of  life  at  smaller  dailies  that 
reporters  they  recruit  will  leave  in  a 
few  years  to  pursue  opportunities  at 
larger  newspapers. 

“Yes,  they're  going  to  leave,”  Ghi¬ 
glione  stated.  “Small  papers  are  a 
training  ground.  Market  that  fact  — 
‘This  is  where  you  get  the  basics  for 
being  a  professional  journalist.’” 

Three  of  the  nine  reporters  on  his 
6,5()0-circulation  newspaper's  edito¬ 
rial  staff  are  minorities,  Ghiglione 
said.  He  said  there  are  only  17  blacks 
in  his  17,000  population  community, 
but  about  6%  of  the  population  is  His¬ 
panic. 

Ghiglione  also  told  the  session  that 
of  the  16  minority  job  fairs  scheduled 
for  the  coming  months,  1 1  will  involve 
recruiting  for  business-side  jobs  in 
addition  to  newsroom  posts. 

In  a  related  development,  the  board 
of  directors  of  the  American  Newspa¬ 
per  Publishers  Association  on  May  3 
unanimously  passed  a  resolution  reaf¬ 
firming  its  “strong  belieF'  that  news- 
papers  should  “continue  to 
strengthen”  their  efforts  to  increase 
minority  representation  among  their 
employees. 

The  AN  PA  board  said  it  will  also 
continue  and  expand  the  associa¬ 
tion’s  programs  to  assist  newspapers 
in  this  effort. 

The  resolution’s  operation  para¬ 
graph  states,  “ANPA  will  expand 
plans  and  strategies  that  encourage 
and  aid  newspapers  to  recruit, 
develop,  promote  and  retain  minority 
personnel.” 


The  resolution  said  ANPA’s  board 
will  schedule  discussion  and  action  on 
recommendations  to  increase  minor¬ 
ity  employment  at  American  newspa¬ 
pers  at  its  next  regular  meeting  in 
September. 

The  issues  to  be  considered  include 
the  relationship  of  ANPA  and  the 
ANPA  Foundation  in  this  minority 
effort ;  organization  and  support  of  the 
existing  Task  Force  on  Minorities; 
whether  and  how  an  industrywide 
survey  might  be  conducted  and  the 
question  of  goals. 


Retaiiers 

(Continued  from  page  13) 


Hoge  about  advertising  to  sales 
ratios,  Dubow  noted  that  “depart¬ 
ment  stores  have  a  constant  ratio.  If 
sales  are  up,  advertising  is  up.  The 
more  successful  we  are,  the  more  suc¬ 
cessful  you  [newspapers]  are.” 

In  addition,  Cooke  said,  “Newspa¬ 
pers  are  the  most  important  part  of 
our  media  mix.  We  look  to  you  as  a 
partner  to  help  us  drive  more  people 
into  our  store.  We’re  definitely  not 
drifting  away  from  newspapers.” 

Cooke  added  that  his  stores  are 
much  more  proponents  of  ROP  adver¬ 
tising  than  inserts.  “You  shouldn’t  be 
just  a  carrier.  1  encourage  you  to 


invest  in  your  look.  We  need  you  to 
look  as  good  as  you  can  so  that  we  can 
look  as  good  as  we  can.” 

The  panelists  all  agreed  that  the 
near  future,  the  rest  of  1987  and  1988, 
looks  very  good  for  retailers. 

“There  is  an  energy  level  in  our 
stores  that  did  not  exist  two  years 
ago,”  Cooke  noted. 

Loeb  commented  that  there  seems 
to  be  a  revival  of  urban  retailing, 
although  this  year’s  sales  gains  will 
probably  be  less  than  1986’s  7.59f. 
Earnings  will  be  up  because  of  lower 
taxes,  which  also  means  the  con¬ 
sumer  will  have  greater  confidence  in 
spending,  he  added. 

Pistner  also  predicted  benefits  from 
tax  cuts. 

Jacobs  was  a  little  less  enthusiastic, 
as  he  predicted  less  buoyancy  in  1987. 
The  consumer  will  buy  less  but  end  up 
spending  about  the  same  amount,  as 
prices,  especially  on  overseas  goods, 
rise. 

Variety  publishes 
largest  issue  ever 

Variety,  the  weekly  trade  paper  of 
the  entertainment  industry,  recently 
published  its  largest  issue  ever,  622 
pages,  with  its  special  Cannes  Film 
Festival  edition. 


You  doiTt 
have  to  be  a 
computer 
wizard  to  use 
Papertrakl" 


At  Data  Sciences  we  understand 
that  you’re  a  newspaper  expert, 
not  a  computer  expert.  We  un¬ 
derstand  that  you  want  a  com¬ 
puter  system  to  solve  problems, 
not  create  them. 

That’s  why  we  designed  a 
computer  software  family  which 
is  easy  to  learn,  and  easy  to 
use — Papertrak? 

Papertrak^”  has  the 
power  to  handle  Circu¬ 
lation  Management, 

TMC,  Display  Adver¬ 
tising  and  General 
Accounting. 

Data  Sciences,  Inc. 


Your  personnel  can  be 
trained  and  running  on  this  sys¬ 
tem  in  a  matter  of  hours. 

If  Papertrak^"  sounds  too 
good  to  be  true,  call  us  for  a 
free  hands-on  demonstration  to¬ 
day.  Decide  for  yourself 
just  how  easy  the 
Papertrak^”  system  will 
be  to  use — for  everybody. 
Call  800-826-7245 

SEE  ns  AT  ANPA 
B(H>TH  #1910 

Silver  Spring,  MD  20910 


Since  1972 
8555  16th  Street 
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Earnings 


(Continued  from  pa^e  20) 

showed  a  15%  gain  in  operating  profits  to  S69.8  million 
from  S60.7  million,  primarily  because  of  advertising  vol¬ 
ume  and  rate  increases. 

The  Times’  ad  volume  went  up  7.9%  in  the  quarter, 
while  circulation  for  the  six  months  ended  on  March  31 
was  up  by  more  than  21,000  daily  to  about  1,056,900. 
Sunday  circulation  for  the  six-month  period  rose  about 
19,000  to  1,645,100. 

Advertising  volume  for  the  other  25  dailies  and  seven 
non-dailies  increased  3. 1%  in  the  quarter,  while  their  total 
circulation  3.3%  weekdays  and  4.9%  Sundays. 

Park  Communications 

Park  Communications  said  its  first  quarter  net  income 
increased  8%  to  S2  million  from  $1.7  million,  while  earn¬ 
ings  per  share  improved  to  \5i  from  140. 

Revenues  in  the  quarter  rose  to  $32. 1  million  from  $29.5 
million. 

First  quarter  operating  profit  increased  to  $8.6  million 
from  $8.5  million. 

Toronto  Sun 

Toronto  Sun  Publishing  Corp.  had  first  quarter  net 
earnings  of  $2.4  million,  or  230  a  share,  compared  with 
1986's  $1.6  million,  or  160  a  share. 

Revenues  for  the  quarter  increas0d  to  $79.6  million  from 
$79.1  million. 

The  Houston  Post,  though  suffering  a  decline  in 
revenues  in  1987  from  1986,  lost  less  money  in  this  year's 
first  quarter  than  it  did  a  year  ago  by  continuing  to  cut 
expenses. 


The  Toronto  Sun  saw  its  daily  circulation  go  over 
300,000  in  the  first  quarter,  while  Sunday  circulation  was 
maintained  despite  a  price  increase  to  $1. 

The  Edmonton  Sun  improved  its  first  quarter  profit 
slightly,  the  company  said,  but  the  Calgary  Sun's  first 
quarter  profit  declined  slightly. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  said  its  first  quarter  earn¬ 
ings  dropped  84.4%  in  1987  because  of  one-time  gains 
recorded  in  1986. 

First  quarter  earnings  were  $16.7  million,  or  420  a  share, 
in  1987.  In  1986,  first  quarter  earnings  were  $107  million, 
or  $2.63  a  share,  and  included  a  pretax  gain  of  $138.3 
million  from  the  sale  of  the  Los  Angeles  Daily  News. 

Revenues  for  the  quarter  totaled  $479.7  million,  up  from 
$453.5  million. 

Despite  troubles  at  the  New  York  Daily  News,  overall 
newspaper  operating  profits  rose  3%  in  the  quarter. 

Washington  Post 

The  Washington  Post  Co.  reported  its  first  quarter  net 
income  in  1987  increased  51%  to  $18.6  million,  or  $1.45  a 
share,  from  $12.4  million,  or  960  a  share. 

Total  revenues  rose  to  $298.4  million  from  $276.8  mil¬ 
lion  in  the  quarter,  while  newspaper  revenues  increased 
8%. 

Advertising  volume  at  the  Washington  Post  rose  3%. 

The  company’s  equity  in  earnings  from  affiliates 
increased  to  $2.5  million  in  the  first  quarter,  compared 
with  $  1 .9  million  a  year  earlier.  Better  results  from  cellular 
telephone  and  newsprint  affiliates  contributed  to  the  gain. 

Interest  expenses  in  the  first  quarter  declined  to  $7 
million  from  $9.8  million  because  of  lower  interest  rates 
and  the  company’s  having  retired  about  $100  million  in 
debt  resulting  from  the  acquisition  of  its  cable  division. 


Poll  finds  Canadians  prefer  tv  news 


By  Mark  Fitzgerald 

Most  Canadians  now  say  they  rely 
on  television  rather  than  newspapers 
for  their  news  —  even  local  news  and 
analysis,  a  major  new  survey  reveals. 

“Newspapers  have  lost  consider¬ 
able  ground  to  tv  for  news.  People 
turn  to  tv  even  for  local  news  and 
analysis  of  local  issues."  said  Michael 
Adams,  president  of  Environics 
Research  Group  Ltd.  Fie  discussed 
highlights  of  the  proprietary  study  at 
the  annual  meeting  of  the  Canadian 
Daily  Newspapers  Publishers  Associ¬ 
ation  in  Toronto  (April  15). 

The  Environics  study  of  4,006  peo¬ 
ple  across  the  nation  is  the  first  major 
study  of  Canadian  attitudes  toward 
the  media  since  a  1969  report  for  Par¬ 
liament. 

In  those  17  years,  the  new  survey 
concludes,  newspapers  in  many  ways 
have  fallen  from  their  position  as 
Canada’s  premier  medium. 

While  in  1969,  just  25%  said  they 
relied  on  tv  for  most  of  their  local 
news,  now  some  39%  pick  the  tube. 
By  contrast,  newspapers  are  chosen 
by  32%  in  the  latest  survey,  down 


from  39%  in  1969.  Radio  also  lost 
ground,  falling  from  33%  as  first  pick 
for  local  news  17  years  ago  to  22% 
now. 

By  big  margins,  tv  is  also  the  aver¬ 
age  Canadian’s  first  choice  for  inter¬ 
national  news  (65%)  and  national 
news  (69%). 

“Tv  is  seen  not  only  as  the  most 
exciting  but  as  the  most  frank  and 
open  medium,"  Adams  said. 

Some  44%  of  those  surveyed  cited 
tv  as  the  “most  informative"  medium 
while  just  32%  said  that  best 
described  newspapers.  Radio  trailed 
with  12%. 

Adams  warned  CDNPA  members 
that  the  Environic  study  indicates  tv’s 
news  dominance  is  likely  to  continue. 

“Young  people  do  not  read  news¬ 
papers  and,  when  they  do,  they  read 
the  comics,  the  want  ads  and  the 
entertainment  sections,  not  the  news 
and  editorial  pages,”  he  said.  “It 
would  be  wishful  thinking  in  the 
extreme  to  think  that  young  people 
are  going  through  a... stage  and  when 
they  are  30  will  turn  to  [newspapers]." 
However,  Adams  said  the  Environ¬ 
ics  study  also  includes  some  good 


news  for  newspaper  publishers. 

“People  admit  that  newspapers 
influence  them  to  purchase  things  and 
this  can  be  only  good  news  in  our 
increasingly  consumer-oriented  soci¬ 
ety,"  he  said. 

According  to  the  survey,  newspa¬ 
pers  were  the  number  one  media  for 
advertising  influence,  with  49%  of 
Canadians  saying  newspaper  ads 
influenced  their  purchases.  Maga¬ 
zines,  tv  and  radio  followed  in  that 
order  of  influence. 

More  people  (75%)  agreed  that 
newspapers  provided  useful  product 
information  than  cited  tv  (60%). 

Even  in  news,  the  survey  results 
are  not  wholly  dispiriting.  Asked 
which  media  they  would  turn  to  first 
for  a  detailed  report  or  analysis  of 
local  news,  newspapers  were  cited  by 
a  majority  (51%),  far  more  than  tv 
(26%)  or  radio  (16%). 

“People  say,  ‘1  rely  on  tv,’  but  they 
are  talking  headlines.  When  they 
want  details  they  still  turn  to  newspa¬ 
pers,"  said  John  Geffken,  manager  of 
marketing  research  and  information 
for  the  Toronto  Star. 

EDITOR  &  PUBLISHER  for  May  16,  1987 


4 


“AU  MARKETERS 
VSETKEWm...” 


SgMiatc  Money 

lion.  Even  alter  sfefionald’s  had  biiilt  one  of  the  retailing  industry’s 
iiKi^  sonhisticat«l  rM  Mate.,^d^  regularly  cOTtri^ 

uted  suMestions  <«  new  ^tes.  The  Editor  <6  Publisher  Market  Guide, 
an  inch-thick  directory  listing  all  newspapers  in  the  United  States 
and  describing  the  population  and  commerce  of  the  towns  in  which 
they  are  located,  was  Kroc’s  constant  reading  companion.  All  mar¬ 
keters  use  the  guide  in  locating  new  outlets,  but  few  knew  it  more 
intimately  than  Kroc.  Copies  of  it  were  kept  on  his  Gulfstream  jet. 
and  Kroc  quickly  turned  to  it  if  he  spotted  from  the  air  a  small  town 
that  looked  like  a  good  site  for  a  McDonald’s.  Even  in  the  founders 
late  seventies,  long  after  he  had  turned  over  the  reins  of  the  company 
to  Turner,  the  E&P  Guide  was  Kroc’s  evening  reader.  “Ray  practically 
slept  with  that  thing,”  notes  Wilburn  H.  “Wib’’  Sute^  Mc¬ 
Donald's  real  estate  vice  president.  And  when  Kroc  ^jotted  a  town 
'  that  might  suiw'  'd  a  new  MteDonaW’s,  Iw  was  on  the  phonet*'e  next 

From  MCDONALD’S:  BEHIND  THE  ARCHES 

by  John  F.  Love  (page  161), 
published  November,  1986  by  BANTAM 


We  can’t  promise  that  you’ll  build  an  empire  for  a  client, 
as  Ray  Kroc  built  McDonald’s,  but  we  can  tell  you  that  the 
1987  Editor  &  Publisher  Market  Guide  is  your  ally  in 
that  direction. 

The  Editor  &  Publisher  Market  Guide  is  designed  to 
assist  you  in  planning  smart,  sound  marketing  and  advertis¬ 
ing  strategies  . . .  and  to  give  you  facts  and  estimates  fast 
for  your  clients.  The  Market  Guide,  in  4  easy-to-use  sec¬ 
tions,  is  your  single,  most  efficient  facts-and-forecasts  tool. 

You’ll  find  the  latest  facts  and  figures  for  over  1,600  U.S. 
and  Canadian  cities  —  data  on  industries,  banking,  retail¬ 
ing,  utilities,  climate,  transportation,  daily  newspapers 


serving  the  area  . . .  exclusive  1987  market  rankings  of 
leading  LJ.S.  cities,  counties  and  MSAs  according  to  E&P’s 
estimates  of  population,  personal  income,  total  retail  sales, 
food  sales  and  income  per  household  . . .  E&P’s  1987 
tables  for  the  U.S.  and  Canada,  estimates  of  sales  of  gen¬ 
eral  merchandise,  apparel,  food,  auto,  gasoline,  lumber/ 
hardware,  furniture,  eating  and  drinking  places,  drugs, 
number  of  retail  establishments  in  each  category;  totals. 
Plus  much  more! 

It’s  all  here  at  your  fingertips  . . .  crucial  marketing  data 
...  in  the  most  efficient,  single-volume  marketing  tool 
available  —  the  Editor  &  Publisher  Market  Guide, 
available  NOW. 


ORDER  YOUR  COPY  TODAY! 

Use  the  convenient  bind-in  card  in  this  issue. 
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E&P/INPA  Promotion  Contest  Winners 

(Continued  from  page  15) 


Certificate 

The  Eagle-Tribune 

of  Merit 

Lawrence.  Mass. 

Certificate 

Dallas 

of  Merit 

Morning  News 

100.000-200.000 

First  Place 

Arizona  Daily  Star 

Certificate 

Hartford  (Conn.) 

Tucson.  Ari/.. 

of  Merit 

Courant 

Certificate 

Telegram  &  Gazette 

Certificate 

The  Charlotte  (N.C. 

of  Merit 

Worcester.  Mass. 

of  Merit 

Observer 

CLASSIFICATION  #5  Television 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

Tulsa  (Okla.)  World 

First  Place 

Evening  Standard 

Hong  Kong 

of  Merit 

50,000-100.000 

First  Place 

The  Birmingham  (Ala  ) 

Posi-Hcrald 

Over  200.000 

First  Place 

San  Francisco 
Chronicle 

100.000-200.000 

Certificate 

The  Plain  Dealer 

First  Place 

The  News  &  Observer 

Raleigh.  N.C. 

of  Merit 

Cleveland.  Ohio 

Certificate 
of  Merit 

San  Antonio  (Tex.) 

Light 

Certificate 
of  Merit 

Washington  (D.C.) 
Post 

Certificate 

San  Antonio  (Tex.) 

Certificate 

San  Francisco 

of  Merit 

Light 

of  Merit 

'Newspaper  Agency 

CLASSIFICATION  #6  Outdoor/Poster 


Newspaper 


Newspaper 


Under  50,0a) 
First  Place 


Certificate 
of  Ment 


50.000- lOO.tKK) 
First  Place 


Certificate 
of  Merit 


Certificate 
of  Merit 


100.000-200,000 

First  Place 


Evening  Standard 
Hong  Kong 


The  Adv(Katc/ 
Greenwich  (Conn.)  Time 


The  Idaho  Statesman 
Boise.  Idaho 


Waco  (Tex.)  Tribune- 
Herald 


Florida  Today 
Melbourne.  Fla. 


Herald-l^'ader 
Lexington.  Ky. 


Certificate 
of  Merit 


Certificate 
of  Merit 


Over  200.000 
First  Place 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Austin  (Tex.) 
American-Statesman 


Telegram  &  Gazette 
Worcester.  Mass. 


Los  Angeles 
Times 


Dallas  Times 
Herald 


Minneapolis 
Star  &  Tribune 


Chicago 

Tribune 


San  Francisco 
Newspaper  Agency 


CLASSIFICATION  #7  Direct  Mail 


Newspaper 


Newspaper 


Under  50.000 
First  Place 


50.000- 10().0(K) 
First  Place 


Certificate 
of  Merit 


Certificate 
of  Merit 


100.000-200.000 

First  Place 


Evening  Standard 
Hong  Kong 


The  Idaho  Statesman 
Boise.  Idaho 


The  Daily  Record 
Morristown.  N.J. 


The  Leader-Post 
Regina.  Sask. 


San  Antonio  (Tex.) 
Light 


Certificate 
of  Merit 


Over  200.000 
First  Place 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Press-Telegram 
Long  Beach.  Calif. 


Los  Angeles 
Times 


Atlanta 

Journal-Constitution 


Baltimore 

Sun 


Dallas  Times 
Herald 


The  Plain  Dealer 
Cleveland.  Ohio 
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CLASSIFICATION  #8  Multimedia 


Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

The  Tribune 

First  Place 

Evening  Standard 

Hong  Kong 

of  Merit 

Oakland.  Calil. 

50,000-100.000 

Over  2tM).000 

First  Place 

Portland  (Maine)  Press 

First  Place 

San  Francisco 

Herald 

Newspaper  .Agenev 

Certificate 
of  Merit 

The  Eagle-Tribune 

Lawrence.  Mass. 

Certificate 

The  Bi'ston 

of  Merit 

CiK>be 

100.000-200.000 

First  Place 

The  News  &  Courier 

Certificate 

.Atlanta 

The  Evening  Post 

Charleston.  S.C. 

of  Merit 

Journal-Constitution 

Certificate 

The  News  &  Observer 

Certificate 

The  Oregonian 

of  Meiil 

Raleigh.  N.C. 

of  Merit 

Portland  Ore. 

CLASSIFICATION  #9  Market  Data/Research 


Circulation 

Newspaper 

Circulation 

New  spaper 

Under  50.0(X) 

Certificate 

Roanoke  (Va.)  TinK*' 

First  Place 

Chico  (Calif.)  News  & 

Review 

of  Merit 

Over  2(X).(KH) 

and  World  News 

50.000-100.000 

First  Place 

Washington 

First  Place 

The  Daily  Record 

Morristown.  N.J. 

Certificate 

Post 

St  Petersburg  (Fla.) 

Certificate 

The  Daily  Record 

of  Merit 

Tiuk's 

of  Merit 

Morristown.  N.J. 

Certificate 
of  Merit 

The  IX*s  Moines  iltiv 
Register 

100,000-200.000 

First  Place 

Herald-Leader 

Certificate 

The  TinK's-Picayune 

Lexington.  Ky. 

of  Merit 

New  Orleans,  lai. 

Certificate 

The  AZ  Daily  Star 

Certificate 

Washington 

of  Merit 

Tucson  (Ari/,)  Citizen 

of  Merit 

Post 

Certificate 

The  Tribune 

Certificate 

Atlanta 

of  Merit 

Oakland.  Calif. 

of  Mem 

Journal -Constitution 

CLASSIFICATION  #10  Circulation/Carriers 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

Wichita  (Kan.) 

First  Place 

The  AdviKate 

of  Merit 

Fugle  Beacon 

Greenwich  (Conn.)  Time 

50,000- I00.(KX> 

Over  2(X).(XX) 

First  Place 

Swedish  Nwspr.  Prom. 

Regina.  Sask. 

Bureau  (StiK-kholmi 

Certificate 

The  Register-Guard 

Certificate 

Philadelphia 

of  Merit 

Eugene.  Ore. 

of  Merit 

Inquirer 

I00,r00-200.0(X) 

Certificate 

The  (  ourier-Joumal 

Little  RiK'k.  Ark. 

ol  Merit 

Louisville.  K>. 

Certificate 

Roanoke  (Va.)  Times 

Certificate 

Ia>s  Angeles 

of  Merit 

&  World  News 

of  Merit 

TmKs 

CLASSIFICATION  #11 

Public  Relations/Community  Service 

Circulation 

Newspaper 

Circulation 

New  spaper 

Under  SO.IKX) 

l(X).(XX)-2(X).(XX) 

First  Place 

The  Columbian 

First  Place 

Pioneer  Press- 

VanciHJvcr.  W’ash. 

Dispatch  (St.  Paul.  Minn.) 

Certificate 

The  Citizen 

&  World-News 

of  Merit 

Auburn,  N.Y. 

Certificate 

Austin  (Tex.) 

Certificate 

Pottsville  (Pa.) 

of  Merit 

Anwrican-Statesman 

of  Merit 

Republican 

Certificate 

Nottingham  Evening 

Certificate 

The  Bismarck  (N.D.) 

of  Merit 

Post.  England 

of  Merit 

Tribune 

Over  2(X).(XX) 

First  Place 

Baltimore  (Md. ) 

50.000-100.000 

Sun 

First  Place 

The  Leader  Post 

Regina.  Sask. 

C'crtilicate 

Boston 

ol  Merit 

Globe 

(Continued  on  pufte  40) 
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E&P/INPA  Promotion  Contest  Winners 

(Continued  from  page  39} 

Certificate 

Poughkeepsie 

of  Merit 

(N.Y.)  Journal 

of  Merit 

Sun 

Certificate 

The  Leader  Post 

Certificate 

Toronto  (Ont.) 

of  Merit 

Regina,  Sask. 

of  Merit 

Star 

CLASSIFICATION  #12  NIE 

Circulation 

Newspaper 

Circulation 

Newspaper 

Untier  50,000 

Certificate 

Press-Telegram 

First  Place 

The  Day 

of  Merit 

Long  Beach.  Calif. 

New  London.  Conn. 

Certificate 

Herald-Leader 

Certificate 

Pottsvilic  (Pa.) 

of  Merit 

Lexington,  Ky. 

of  Merit 

Republican 

Certificate 

Lewiston  (Idaho) 

Certificate 
of  Merit 

State-Times/Moming 

Advocate.  Baton  Rouge.  La. 

of  Merit 

Morning  Tribune 

50.000-100.000 

Over  200.000 

Quad-City  Times 

First  Place 

Florida  Times- 

Davenport.  Iowa 

Union/Jacksonville  Journal 

Certificate 

The  Knoxville  (Tenn.) 

Certificate 

The  Courier-Journal 

of  Merit 

News-Sentinel 

of  Merit 

Louisville.  Ky. 

Certificate 

Saskatoon  (Sask.)  Star- 

of  Merit 

Phoenix 

of  Merit 

Observer 

100,000-200.0(X) 

First  Place 

Edmonton  Journal 

Certificate 

Denver 

Alberta.  Canada 

of  Merit 

Post 

CLASSIFICATION  #13  Employee  Newsletters 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

The  Morning  Call 

First  Place 

The  Pollsville  (Pa.) 

Republican 

of  Merit 

Allentown.  Pa. 

Burlington  County  Times 

Las  Vegas  (Nev.) 

Certificate 

of  Merit 

of  Merit 

Willingboro.  N.J. 

50.000-100.000 

Over  200.000 

First  Place 

Contra  Costa  Times 

First  Place 

Dallas 

Walnut  Creek.  Calif. 

Morning  News 

Certificate 

The  Herald 

Certificate 

Detroit 

of  Merit 

Everett.  Wash. 

of  Merit 

Free  Press 

Ragina.  Sask. 

Certificate 

Seattle 

of  Merit 

Times 

100,000-200.000 

First  Place 

Beacon  Journal 

Certificate 

Boston 

Akron.  Ohio 

of  Merit 

Globe 

Developer  files  $1.6  billion  suit  over  editorial  cartoon 

A  land  developer  has  filed  a  $1 .6  Published  August  15,  1986,  the  the  next  highest  contributors  or  cor- 
billion  libel  suit  against  the  San  Jose  cartoon  ran  next  to  an  editorial  head-  porate  group. 

Mercury  News  over  an  editorial  car-  ed,  “Collishaw  and  friends.”  ..^hat  money  has  gone  to  many 

Its  lead  was  ‘‘Money  talks  in  poli-  candidates.  In  addition  Collishaw  has 
Ray  Collishaw  of  Saratoga,  Calif. ,  tics  and  contractor  Ray  Collishaw  has  favored  elected  and  appointed  public 

said  the  cartoon  by  a  staff  artist  sub-  bought  himself  a  loudspeaker.”  officials  with  gifts  and  participation 

jected  him  to  ‘‘contempt  and  ridi-  The  editorial  contended  that  a  Mer-  profitable  business  deals.” 

cury  News  series  by  reporters  Burt  The  complaint  filed  by  attorney 
The  cartoon  portrayed  several  local  Robinson  and  Miranda  Ewell  ‘‘has  re-  Robert  L.  Mezetti  stated,  ‘‘the  obvi- 

political  figures  grabbing  wads  of  vealed  that  in  the  past  five  years  Col-  ous  intent  and  innuendo  as  under¬ 
money  from  the  back  pocket  of  a  fig-  lishaw,  his  companies  and  his  em-  stood  by  the  readers  and  public  was 

ure  “Collishaw.”  One  politico  ex-  ployees  have  contributed  two-and-a-  that  Collishaw  bribed  them,  paid 

claimed:  “Look!  No  strings  at-  half  times  as  much  to  political  them  off,  bought  them,  and  therefore 

tached!”  candidates  in  Santa  Clara  county  as  was  guilty  of  a  crime.” 
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TKie  American  Red  Cross 
addresses  the  most  often  asked 
questions  about  AIDS  and  the 
workplace: 

CAN  AN  EMPLOYEE 
WITH  AIDS 
INFECT  OTHER 
EMPLOYEES? 

The  AIDS  virus  cannot  be 
spread  by  everyday  contact  in  the 
workplace.  An  employee  with 
AIDS  can  infect  another  employee 
only  if  they  have  sexual  contact  or 
share  intravenous  drug  needles. 

CAN  THE  AIDS  VIRUS 
BE  SPREAD  BY  USING 

A  TELEPHONE  OR 

WATER  FOUNTAIN? 

No.  The  AIDS  virus  is  not 
spread  through  air,  water,  or  on 
surfaces,  such  as  telephones,  door 
knobs,  or  office  machines.  The 
virus  is  spread  mainly  through  an 
exchange  of  body  fluids  during 
sexual  activity,  or  the  exchange  of 
blood  as  occurs  through  sharing 
contaminated  IV  drug  needles. 

SHOULD  I  PROVIDE  OR 
DESIGNATE  SEPARATE 
BATHROOM  FACILITIES 
FOR  EMPLOYEES  WITH 
AIDS? 

There  is  no  need  to.  The 
AIDS  virus  is  not  spread  through 
ordinary  use  of  toilets,  sinks,  or 
other  bathroom  facilities. 

CAN  I  TELL  IF 
SOMEONE  IS  INFECTED 
WITH  THE  AIDS  VIRUS? 

There  are  many  carriers  oi 
the  virus  who  do  not  have  the 
symptoms  or  signs  of  the  disease 
and  may  or  may  not  develop  the 
disease.  A  carrier  of  the  AIDS 


virus  can  infect  other  people  but 
not  through  ordinary  workplace 
contact. 


WHAT  IF  I  TOUCH  A 
COWORKER  WITH  AIDS 
WHO  HAS  A  BLEEDING 
CUT? 


There  is  no  reason  to  believe 
that  AIDS  could  be  spread  this 
w'ay.  Whether  a  person  has  AIDS 
or  not,  all  open,  bleeding  cuts 
should  be  taken  care  of  by  observ¬ 
ing  good  health  and  hygiene 
practices. 


HOW  SHOULD 
EMPLOYEES  WITH  AIDS 
BE  TREATED? 


On  a  day-to-day  basis,  treat 
them  normally’.  You  and  your 
employees  should  learn  about 
AIDS,  and  when  dealing  with  their 
problem,  use  compassion  and 
understanding. 

Above  all,  remember... 


AIDS  IS 

HARD  TO  CATCH. 


This  information  is  based 
upon  data  from  the  US.  Public 
Health  Service,  for  more  informa¬ 
tion,  call  your  local  health  depart¬ 
ment.  the  Public  Health  Service 
Hotline  (1-800  342-AlDS)  or  your 
local  Red  Cross  Chapter. 

Or,  if  you’re  interested  in  an 
educational  program  about  AIDS 
for  your  company,  call  your  local 
health  department  or  your  local 
Red  Cross  Chapter. 


SYNDICATES 


Anger  over  Pulitzer  surfaces  at  meeting 


Many  attending  annual  AAEC  convention  in  D.C.  say  a  comic  like 
‘Bloom  County’  should  not  have  won  editorial  cartooning  prize 


By  David  Astor 

Anger  over  the  awarding  of  the 
Pulitzer  Prize  to  "Bloom  County” 
creator  Berke  Breathed  was 
expressed  by  many  attending  the  May 
6-9  Association  of  American  Editorial 
Cartoonists  convention  in  Washing¬ 
ton,  D.C. 

AAEC  members  did  not  really  criti¬ 
cize  “Bloom  County”  per  se  —  sev¬ 
eral  said  they  liked  the  comic  —  but 
rather  argued  that  a  strip  had  no  busi¬ 
ness  receiving  a  Pulitzer  for  editorial 
cartooning.  And  they  passed  a  resolu¬ 
tion  suggesting  that  the  Pulitzer  jury 
for  editorial  cartooning  have  editorial 
cartooning  representation. 

Discussion  first  flared  May  8  after 
Washinf>ton  Post  editorial  page  editor 
Meg  Greenfield,  a  member  of  the 
Pulitzer  Prize  Board,  spoke  about  edi¬ 
torial  cartooning  in  general. 

One  convention  attendee  said  it’s 
not  fair  that  editorial  cartoonists  have 
to  compete  with  comic  cartoonists  for 
the  Pulitzer  when  they  usually  have 
only  a  single  panel  to  work  with  and 
no  color  Sunday  strip.  Another  said 
newspapers  usually  don't  run 
“Bloom  County”  on  their  op-ed 
pages  —  as  some  do  with  “Doones- 
bury,”  the  other  comic  to  win  a  Pulit¬ 
zer.  And  a  third  AAEC  member  said 
there’s  a  difference  between  the 
“topical  humor”  that  Breathed  offers 
and  the  commentary  that  many  edito¬ 
rial  cartoonists  provide. 


Frustration  over  the  Pulitzer  selec¬ 
tions  for  editorial  cartooning  has  been 
“simmering”  for  years  among  AAEC 
members,  commented  another  at¬ 
tendee.  He  said  “some  of  the  best 
people”  never  seem  to  get  chosen, 
and  cited  Jim  Borgman  of  the  Cincin¬ 
nati  Enquirer  and  King  Features  Syn¬ 
dicate  as  one  example. 

“I’ll  vote  for  him!”  responded 
Greenfield. 

Former  AAEC  president  Jerry 
Robinson,  who  draws  “Life  With 
Robinson”  for  the  Cartoonists  & 
Writers  Syndicate,  said  the  Pulitzer 
board  should  consider  adding  some¬ 
thing  like  a  comic  cartooning  cate¬ 
gory. 

The  aforementioned  resolution 
passed  during  the  AAEC’s  business 
meeting  May  9  did  not  reflect  Robin¬ 
son’s  suggestion  (although  organiza¬ 
tion  members  said  a  new  Pulitzer  cat¬ 
egory  could  conceivably  be  recom¬ 
mended  at  a  future  convention).  What 
the  AAEC  members  did  vote  for  was 
a  resolution  asking  that  retired  or  cur¬ 
rently  practicing  cartoonists  be  con¬ 
sidered  for  membership  on  the  Pulit¬ 
zer  jury. 

If  an  active  editorial  cartoonist  did 
get  chosen  for  the  jury,  the  AAEC 
emphasized,  his  or  her  work  could  not 
be  considered  for  a  Pulitzer  that  year 
to  avoid  conflicts  of  interest. 

Literature  on  the  AAEC  registra- 
(Continued  on  page  44) 


Berke  Breathed  in  1985. 

“You  guys  are  really  rigid!”  replied 
Greenfield,  who  noted  that  there  is 
some  political  material  in  “Bloom 
County.”  She  added  that  she  was 
“astonished”  at  how  bitter  some  edi¬ 
torial  cartoonists  seemed  about  the 
matter. 

One  AAEC  member  said  the  reac¬ 
tion  Greenfield  was  hearing  might 
sound  like  “sour  grapes”  but  argued 
that  it  wasn’t.  “1  like  ‘Bloom  County’ 
a  lot  and  I’m  sure  others  do,  too,”  he 
stated.  But  he  added  that,  while  the 
comic  has  some  “wicked”  political 
satire  on  subjects  such  as  Star  Wars, 
much  of  Breathed’s  strip  focuses  on 
“drugs,  sex,  and  rock-and-roll.” 


From  left  to  right  ore  AAEC  first  vice  president  Ben  Sargent  of  the  Austin  Americon-Stotesmon  and  Universal  Press 
Syndicate,  past  president  Andy  Donato  of  the  Toronto  Sun  and  Canada  Wide  Feature  Service,  secretary/treasurer  Ed 
Stein  of  the  Denver  Rocky  Mountain  News  and  Newspaper  Enterprise  Association,  president  Etta  Hulme  of  the  Fort  Worth 
Star-Telegram  and  NEA,  third  v.p.  Signe  Wilkinson  of  the  Philadelphia  Daily  News,  and  second  v.p.  John  Trever  of  the 
Albuquerque  Journal  and  North  America  Syndicate.  (These  and  other  story  photos  by  David  Astor.) 
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THE  WRITE  KNIGHT 


.  A  painful  alliance  unites  the  farmer  and  the 
undocumented  laborer  in  a  conspiracy  to  violate  the 
undocumented  worker.  The  illegal  alien  exploits  loopholes 
in  immigration  law.  Exploiter  and  exploited  work  together 
like  the  blades  of  shears  to  cut  holes  in  the  border 
fence . .  7 

-Jonathan  Freedman,  The  Tribune 


Tribune  editorial  writer  Jonathan  Freedman 
gave  a  voice  to  the  powerless.  And  when  he 
spoke  powerfully  for  immigration  reform,  he 
was  awarded  the  1987  Pulitzer  Prize  for 
distinguished  editorial  writing. 

He  talked  to  all  the  players-the  farmers, 
employers,  politicians  and  enforcers.  Because 
Freedman  believes  it's  important  to  give  a  face 
to  the  larger  issues  we  read  about. 

Whether  it's  Ireland  or  immigration, 
terrorism  or  the  territory  of  ethics,  Freedman 
shows  that  writing  well  is  the  best  revenge. 


Copley  News  Service  congratulates 
Jonathan  Freedman  and  The  Tribune  for  the 
courage  to  pursue  the  issue  and  push  for 
reform.  In  the  Pulitzer's  words  "the  test  of 
excellence  being  clearness  of  style,  moral 
purpose,  sound  reasoning,  and  power  to 
influence  public  opinion  in  what  the  writer 
conceives  to  be  the  right  direction." 

You'll  find  Freedman  in  Copley  News 
Service's  OPINION  package.  For  a  free  sample, 
call  toll-free  800-445-4555.*  Get  the  package 
that  ties  up  readership  and  revenues. 


P.O.  Box  190  •  San  Diego,  CA  92112-0190 

’Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 


I 


SYNDICATES  — 


(Continued  from  page  42) 

tion  table  also  alluded  to  the  possibil¬ 
ity  of  having  other  kinds  of  cartoon¬ 
ists  on  the  jury  as  well  as  people  with 
extensive  knowledge  about  cartoon¬ 
ing.  Currently,  the  Pulitzer  editorial 
cartooning  jury  consists  of  five  news¬ 
paper  editors  (one  of  whom  is 
retired). 

Pulitzer  board  secretary  Robert 
Christopher,  contacted  May  12,  said 
he  thought  the  board  would  consider 
the  AAEC  resolution.  He  did  note 
that  the  board  might  feel  some  loss  of 
control  over  jury  selection  if  editorial 
cartoonists  were  considered  as  Pulit¬ 
zer  jury  members  due  to  the  AAEC 
resolution.  And  Christopher  said 
there  could  be  some  questions  of 
objectivity  in  a  situation  with  editorial 
cartoonists  judging  fellow  editorial 
cartoonists. 

As  for  the  possibility  of  instituting  a 
new  humor  cartooning  Pulitzer, 
Christopher  said  he  was  “skeptical” 
that  the  board  would  do  this  because 
it  has  a  “resistance  to  a  proliferation 
of  categories.”  He  did  observe  that 
the  board  created  new  categories 
three  years  ago  for  explanatory  jour¬ 
nalism  and  specialized  reporting. 

Breathed  could  not  be  reached  for 
comment  about  the  AAEC  discus¬ 
sion.  But  editorial  director/general 
manager  William  B.  Dickinson,  Jr.  of 
the  Washington  Post  Writers  Group, 
which  syndicates  “Bloom  County,” 
was  interviewed  May  1 1 . 

“I  can  see  why  [AAEC  members] 
are  upset,”  declared  Dickinson.  But 
the  WPWG  executive  said  he  didn't 
think  their  resolution  addressed  the 
main  issue  of  why  Breathed,  Jules 
Feiffer  (of  Universal  Press  Syndicate), 
and  Garry  Trudeau  (also  of  Univer¬ 
sal)  have  won  editorial  cartooning 
Pulitzers  in  recent  years. 

The  awarding  of  the  prize  to  these 
three  people,  said  Dickinson,  “indi¬ 
cates  that  in  the  eyes  of  the  Pulitzer 
juries  some  of  the  most  telling  com¬ 
mentary  on  society  is  coming  from 
non-traditional  sources  .  .  .  .” 

And  he  added  that  “a  lot  of  the 
interest  in  public  affairs  has  turned 
away  from  the  strictly  political”  to- 


Mario  Cuomo  at  the  podium. 

wards  more  general  social  commen¬ 
tary  on  matters  such  as  AIDS,  the 
sexual  revolution,  and  America’s  liti¬ 
gious  [lawsuit-happy]  society. 

Dickinson  also  said  the  Pulitzer 
jury  and  board  could  be  trying  to 
avoid  a  situation  where  the  same  edi¬ 
torial  cartoonists  keep  getting  the 
prestigious  award. 

The  subject  of  many  an  editorial 
cartoon  —  New  York  Gov.  Mario 
Cuomo  —  addressed  the  almost  300 
attendees  at  the  AAEC  convention 
May  8. 


lU 


Cuomo  and  Jerry  Robinson. 

Cuomo  noted  that  political  car¬ 
toonists  have  a  “field  day”  with  his 
features,  including  “my  nose,  hair¬ 
line,  and  the  bags  under  my  eyes.” 
Then,  turning  more  serious,  he  spoke 
about  the  media. 

The  governor  said  the  press  gener¬ 
ally  does  a  good  job.  Cuomo  added 
that  it  can  also  be  “inept,”  “in  bad 


taste,”  and  so  on  —  but  should 
nonetheless  have  “unfettered  discre¬ 
tion”  to  report  matters  as  it  see,s  fit. 

When  the  press  does  controversial 
things  like  asking  Gary  Hart  if  he  ever 
committed  adultery,  said  Cuomo, 
“the  people”  will  ultimately  judge  it 
by  continuing  or  not  continuing  to 
read,  watch,  or  listen. 

“I  won’t  try  to  make  rules  for 
you,”  he  declared.  “In  the  end  you 
won’t  do  anything  the  people  don’t 
want.  You’re  in  a  business.  If  people 
are  outraged  at  what  you’re  doing, 
they’ll  stop  you.  It  comes  back  to 
democracy.  Fortunately  or  unfortu¬ 
nately,  people  get  what  they  want.” 

Cuomo  did  say  that  “nothing 
good”  came  out  of  the  womanizing 
controversy  for  Hart,  the  media,  or 
the  country.  He  also  stated  that  the 
press  should  ask  candidates  questions 
about  substantive  policy  issues,  and 
observed  that  the  presidential  con¬ 
tenders  who  display  “competence” 
will  be  in  the  best  shape  for  1988. 

Now  that  Hart  is  out  of  the  race,  the 
Democrats  have  no  clear  frontrunner. 
But  Cuomo  said  “stars  will  be  born” 
in  Iowa,  New  Hamphire,  and  the 
Southern  primaries  —  and  that  the 
Democratic  finalists  will  be  a  “very 
strong”  Jesse  Jackson  and  “maybe 
two  others.” 

Cuomo,  in  response  to  an  audience 
question,  said  Hart’s  once-strong 
candidacy  had  nothing  to  do  with  his 
original  decision  not  to  seek  the  pres¬ 
idency  —  and  thus  Hart’s  departure 
doesn’t  change  anything  for  him.  “[I 
still  believe]  1  can’t  run  for  president 
and  do  justice  to  governing  the  state 
of  New  York,”  he  declared. 

Still  to  come  is  coverage  af  AAEC 
reaction  to  a  controversial  White 
House  visit,  Greenfield's  comments  on 
editorial  cartooning,  panel  discussions 
on  editorial  cartooning  and  syndica¬ 
tion,  and  other  convention  matters. 
There  will  be  more  photos,  too. 


Safe-sex  information  cails  forwarded 


Meg  Greenfield 


White  House  spokesman  Marlin 
Fitzwater,  who  has  been  busy 
deflecting  questions  about  President 
Reagan’s  role  in  the  Iran-contra  scan¬ 
dal,  recently  deflected  something 
else. 

The  May  7  “Doonesbury”  showed 
Ron  Headrest  —  Garry  Trudeau’s 
Max  Headroom-like  spoof  of  Reagan 
—  advising  readers  who  wanted 
“rock-solid  information  on  safe  sex” 
to  call  the  White  House.  And  Trudeau 
provided  the  number. 


When  “Doonesbury”  readers  sub¬ 
sequently  called,  the  mischievous 
Fitzwater  had  the  White  House 
switchboard  give  out  the  number  of 
“Doonesbury”  distributor  Universal 
Press  Syndicate.  So  a  lot  of  people 
then  called  there. 

But  the  number  the  White  House 
provided  was  for  Universal’s  New 
York  office  —  meaning  the  syndi¬ 
cate’s  Kansas  City  headquarters  was 
spared  the  brunt  of  Fitzwater’ s  joke. 
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ENF  is  distributing  humor  feature 


A  humor  column  called  "This  & 
That”  is  now  being  syndicated  by 
Extra  Newspaper  Features  of  Roches¬ 
ter,  Minn. 

The  feature  currently  appears  in 
over  20  papers,  including  the  Cleve¬ 
land  Plain  Dealer  and  Salt  Lake  City 
Tribune. 

“This  &  That”  is  by  Bill  Hall,  who 
has  been  editorial  page  editor  of  the 
Lewiston  (Idaho)  Tribune  since  1965. 
He  wrote  a  column  of  political  analy¬ 
sis  for  a  number  of  years  before 
switching  to  more  lighthearted  com¬ 
mentary. 

Hall  (see  E&P,  April  21,1 984)  is  the 
author  of  two  books.  And  he  was 
national  press  secretary  for  Idaho 
Sen.  Frank  Church  during  the  1976 
presidential  campaign. 


‘Doodles’  also  to  be  offered  daily 


“Professor  Doodles,”  introduced 
as  a  Sunday  comic  last  fall,  is  now 
being  distributed  daily  as  well  by  Tri¬ 
bune  Media  Services. 

The  daily  version  of  the  participa¬ 
tory  children’s  feature  will  include 


question: 

WMAT  TEN 

letter 

WORE> 

STAFFS 


strips  drawn  around  jokes  and  riddles 
sent  in  by  young  readers. 

“Professor  Doodles”  (see  E&P, 
Oct.  25)  is  by  editorial  cartoonists 
Steve  Sack  and  Craig  Macintosh  of 
the  Minneapolis  Star  and  Tribune. 


A  car  is  born  in  the  Professor's  thinking  cop. 


It’s  for  weeklies  also  For  writers  of  fiction 


“Dear  Romance,”  a  column  intro¬ 
duced  to  daily  newspapers  last  year, 
will  also  be  offered  to  weeklies  begin¬ 
ning  June  7. 

The  feature  (see  EcfiP,  June  7,  1986) 
provides  “intimate  advice”  on  sex, 
marriage,  dating,  and  other  topics 
from  best-selling  romance  authors. 

“Dear  Romance”  is  distributed  by 
the  T.A.S.  Syndicate,  P.O.  Box  1773, 
Sonoma,  Calif.  95476. 


Fiction  Network,  which  syndicates 
short  fiction  to  newspapers,  is  holding 
its  third  annual  $1,500  short  story 
competition. 

Entries,  which  are  due  July  14, 
must  be  unpublished  stories  under 
2,500  words.  Writers  can  send  a 
stamped,  self-addressed  envelope  for 
complete  contest  rules  to  the  syndi¬ 
cate  at  P.O.  Box  565 1 ,  San  Francisco, 
Calif.  94101. 


‘Cathy’  strip  chosen  Latest  Greene  book 


“Cathy”  by  Cathy  Guisewite  of 
Universal  Press  Syndicate  won  a 
recent  Springfield  (Mass.)  Union  poll 
asking  readers  what  new  comic  they 
wanted  for  the  paper. 


Chicago  Tribune  and  Tribune 
Media  Services  columnist  Bob 
Greene’s  latest  book.  Be  True  to  Your 
School:  A  Diary  of  1964,  has  been 
published  by  Atheneum. 


Rawls  (with  hat)  and  Mike  Flaurnoy, 
snake  handler  far  the  Reptile  Institute 
of  Silver  Springs,  Ocala,  Fla. 

Invitation  rattles  him 

“Pops  Place”  cartoonist  S.C. 
Rawls  of  King  Features  Syndicate  says 
he’s  now  going  to  “be  more  careful 
about  putting  my  characters  into  any 
situation  I  wouldn’t  want  to  be  in 
myself.” 

It  seems  Rawls  recently  did  a 
weeklong  episode  in  which  Pops  was 
invited  to  be  guest  of  honor  at  the 
“Annual  Rattlesnake  Roundup”  in 
Whigham.  Ga.  Then,  officials  at  the 
real  roundup  invited  Rawls. 

“Pops  spent  all  week  in  the  strip 
trying  to  wiggle  his  way  out  of  the 
invitation,  and  now  1  was  in  the  same 
predicament,”  said  Rawls.  But  the 
cartoonist  did  decide  to  attend. 


Mohr  receives  prize 

MaJ.  Gen.  Henry  Mohr,  who  writes 
the  weekly  “Mohr  on  National 
Defense”  column  for  the  Washing¬ 
ton,  D.C. -based  Heritage  Features 
Syndicate,  has  been  presented  with 
the  Meritorious  Service  Award  by  the 
director  of  the  Selective  Service  Sys¬ 
tem  for  reports  exposing  serious 
problems  in  the  U.S.  military’s 
emergency  medical  system. 
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Promotion  winners 

(Continued  from  page  14) 


Judges  in  the  circulation/carriers, 
NIE  and  direct  mail  classifications 
were:  Rikie  McDaniels,  advertising 
promotion  manager  for  the  Baltimore 
Sun',  Howard  E.  Paine,  art  director  of 
National  Geographic  magazine;  and 
Donald  McCarten,  art  director  of 
U.S.  News  &  World  Report  maga¬ 
zine. 

Those  who  judged  entries  in  the 
employee  newsletter  and  radio 
categories  were:  Paul  M.  Rothen- 
burg,  vice  president/general  manager 
of  the  Washington  (D.C.)  Times',  Pat 
Ryan,  promotion  director  for 
WMAL-AM  in  Washington,  D.C.; 
and  Cate  Cowan,  director  of  public 
information  at  National  Public  Radio, 
also  in  Washington,  D.C. 

The  television  and  outdoor/poster 
judges  were:  Candace  Medd,  creative 
services  manager  for  the  Washington 
Post;  Christopher  Rogers,  president 
of  CDR  Consulting  &  Productions  of 
Woodbridge,  Va.;  Carmen  Marshall, 
executive  director  of  the  National 
Black  Media  Association  in  Washing¬ 
ton,  D.C. ;  and  Susan  King  (television 
only)  of  WRC-TV,  also  in  Washing¬ 
ton,  D.C. 

Judges  in  the  public  relations/com- 


Postal  Service  seeks 
higher  mail  rates 

The  U.S.  Postal  Service  Board  of 
Governors  has  proposed  new  rates 
raising  the  cost  of  postage  in  every 
mail  category. 

By  a  5  to  1  vote,  the  governors 
approved  increases  averaging  16%  for 
all  classes  of  mail. 

The  cost  of  first-class  mail  would 
rise  30  to  250  for  the  first  ounce  and 
from  170  to  200  for  each  additional 
ounce. 

Second-class  in-county  rates,  the 
mail  category  used  frequently  by 
smaller  newspapers  to  reach  sub¬ 
scribers,  would  see  the  per  pound  rate 
rise  from  9.10  to  100.  The  per  piece 
rate,  which  currently  ranges  from 
3.10  to  4.90,  would  range  under  the 
proposal  from  3.30  to  5.50. 

Regular  second-class  mail  would 
decrease  in  its  per  pound  rate  from  the 
current  1 1 .80  to  28.90  range  to  a  range 
from  10.30  to  23.70. 

The  regular  second-class  mail  per 
piece  rates  will  increase  from  the  cur¬ 
rent  range  of  3.80  to  12.30  to  a  range 
from  5.70  to  15.10. 

In  the  third-class  mail  category, 
which  is  used  by  many  newspapers  to 


Cos  Angeles  S^itnes  Classifi'c&Ai!!! 


FOR  PEOPLE  WHO  IK  GOMB  FUCES 


im, 

nf 


Los  Angeles  Times,  First  Place — Outdoor 


munity  service  and  advertising  pro¬ 
motion  classifications  were:  John  C. 
Williams,  marketing  director  of  the 
Atlanta  Journal  and  Constitution; 
Henry  A.  Simons,  vice  president/ 
creative  director  of  the  Newspaper 
Advertising  Bureau  in  New  York;  and 
Judy  Hines,  vice  president  and  direc¬ 
tor  of  the  American  Newspaper 
Publishers  Association  Foundation  in 


deliver  total  market  coverage  prod¬ 
ucts  and  by  competing  direct  mailers, 
the  rates  would  increase  at  the  pre- 
sort-by-carrier  route  level  to  10. 10  per 
piece  from  8.30  per  piece  and  to  450 
per  pound  from  380  per  pound. 

The  proposed  rates  must  be  consid¬ 
ered  by  the  Postal  Rate  Commission 
in  a  hearing  that  probably  will  take 
close  to  a  year  to  complete. 

The  PRC  can  either  endorse  the 
rates  proposed  by  the  governors  or 
propose  its  own  rates.  If  the  PRC  puts 
forth  its  own  rate  proposal,  the  gover¬ 
nors  can  then  accept  it,  file  new  rate 
proposals  of  their  own,  or  by  unani¬ 
mous  vote  institute  their  original  rate 
proposals. 

Both  the  National  Newspaper 
Association  and  the  American  fjews- 
paper  Publishers  Association  will  be 
active  at  the  hearing. 

NNA  has  usually  involved  itself  in 
second-class  mail  issues,  seeking 
rates  that  it  deems  to  be  fair  to  news¬ 
papers. 

ANPA  has  long  championed  higher 
third-class  rates  and  asserts  its  third- 
class  proposals  would  enable  the 
Postal  Service  to  lower  first-class 
mail  rates.  The  association  contends 
that  first-class  rates  in  the  past  have 
been  set  too  high  and  are  used  to 


Reston,  Va. 

The  trade  press  and  multimedia 
judges  were:  Vince  Spezzano, 
publisher  of  the  Gannett  Rochester 
(N.Y.)  Newspapers;  Daniel  Russ, 
senior  copywriter  at  the  Martin 
Agency  in  Richmond,  Va.;  and  Jan 
Drews,  art  director  of  the  Washingto¬ 
nian  magazine  in  the  District  of 
Columbia. 


subsidize  third-class  rates. 

In  a  related  development,  the  U.S. 
Circuit  Court  of  Appeals  for  the  Dis¬ 
trict  of  Columbia  dismissed  as  moot  a 
suit  filed  by  the  NNA  which  charged 
the  Postal  Service  acted  improperly  in 
March  1986  when  it  raised  newspa¬ 
pers’  second-class  postage  rates. 

After  NNA  filed  its  case.  Congress 
appropriated  funds  to  be  used  for 
maintaining  mail  rates  “at  their  cur¬ 
rent  levels.” 

The  court  interpreted  Congress’s 
words  to  mean  the  Postal  Service 
would  not  be  able  to  raise  rates  even  if 
told  to  by  the  court. 

Globe  and  Mail  now 
publications’  ad  rep 

The  Toronto  Globe  and  Mail  has 
announced  the  formation  of  a  new 
division  called  Globe  Media  Interna¬ 
tional  to  represent  a  select  group  of 
international  publications  in  Canada. 

Globe  Media  International  will 
serve  as  their  Canadian  advertising 
representative  and  undertake  mar¬ 
keting  programs  aimed  at  positioning 
each  publication  as  a  leading  news 
and  advertising  publication. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


EYE  ON  REAL  ESTATE  weekly  or 
monthly  covering  RE  news  &  trends. 
National  focus,  currently  carried  in  LA, 
Chicago,  others.  Samples,  4911 
Doman,  Tarzana,  CA  91356. 


"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC".  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((3&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


SINGLES  HOTLINE  is  a  weekly  Q  &  A 
column  addressing  more  than  60  milion 
single  adults  in  America.  Radio  person¬ 
ality  Dick  Syatt  writes  with  insight  and 
wit  about  dating,  single  parenting  and 
the  single  life.  Advertisers  love  this 
column  in  The  Boston  Herald,  Tucson 
Citizen,  Sun  Bulletin,  Palm  Beacher 
and  others.  Free  four  week  trial  and 
rates  available  upon  request.  Dick 
Syatt,  PO  Box  302,  Sudbury,  MA 
01776.  (617)  443-3956. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 


Call  212  875-4380 

EdNor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 


BUSINESS  OPPORTUNITIES 


EITHER  SECTION  1244  investment  or 
printing  equipment  for  sale,  currently 
leased  at  good  return.  Call  (803) 
237-2282. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 _ 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation-Appraisa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SAlE 


25  YEAR  OLD  weekly  newspaper  in 
prime  South  Florida  area.  One  of  largest 
in  Florida.  Gross  1.8  million  in  sales. 
Opportunity  won't  last.  Inquiries:  N. 
Deyo,  217  N.  31  Ave.,  Hollywood,  FL 
33021. 


EMERGENCY  SALE-Northern  California 
black  beauty  journal.  1  year  old.  Circu¬ 
lation  25K.  Monthly.  $25,000.  (415) 
533-3605. _ 

3  WEEKLIES  dominating  2  county  area 
and  south  central  Georgia.  Convenient 
to  coast.  $225,000.  Owner  will  accept 
reasonable  down  payment  and  finance 
the  remainder  for  qualified  buyer. 
Some  debt  assumption  available.  Call 
or  write:  Jim  Hall  Media  Services,  PO 
Box  1088,  Troy,  AL  36081.  (205) 
566-7198. 


NEWSPAPERS  FOR  SALE 


SENIOR  ORIENTED  monthly.  West 
Coast  Florida.  Well  established. 
Publisher  retiring.  Sell  for  average 
gross,  reasonable  offer.  Write  Box 
2021,  Editor  &  Publisher. 


SHOPPER,  TENNESSEE,  gross 
$169,0000,  cash  flow  $40,0(10.  laser 
typesetter,  total  price  of  $125,  000, 
including  worth  building  $45,000. 
$35,000  cash  down,  terms. 

SHOPPER.  MOUNTAIN  STATE,  gross 
$355,000,  cash  flow  $60,000.  Carrier 
system,  total  price  $350,000. 
$100,000  cash  down,  terms. 

CRIBB  MEDIA  SERVICE.  INC. 

John  T.  Cribb  (406)  266-4223 
Box  1220,  Townsend,  MT  59644 


SMALL  80  year  old  weekly  in  Zone  4; 
want  igross  with  10%  down.  Call  (404) 
554-2111.  Absentee  owner. 


ZONE  2  Two  Small  weeklies  &  job  shop, 
profitable,  self  contained,  $90,000, 
firm,  cash.  Good  starter.  Box  2024, 
Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE:  Group  of 
four  publications,  covering  four  towns 
in  one  county  in  western  Illinois,  with 
central  plant,  3  buildings;  gross 
$729,000  in  1986  whole  package 
$850,000. 

Other  new  listings:  Southwest  Minneso¬ 
ta,  $110,000  gross,  good  building, 
$95,000; 

Central  Iowa,  $90,000  gross. 
$80,000; 

South  Dakota  county  seat,  $112,000 
gross,  with  good  building,  $90,000; 
^veral  other  excellent  newspaper  prop¬ 
erties,  Iowa,  Minnesota,  and  Nebraska, 
gross  from  $40,000  to  $300,000. 
What  do  you  want? 

John  van  der  Linden,  broker,  PO  Box 
275,  Spirit  Lake,  Iowa  51360. 


NORTHERN  WISCONSIN 
NEWSPAPER-REASONABLE 
Do  you  like  outdoor  living?  Like  to  fish  & 
hunt?  Combine  a  career  with  life  in  the 
Northwoods.  Good  gross  and  expansion 
possibilities.  CALL  SCHMIDT-HAUS 
REALITY  (715)  543-2300  or  (715) 
543-2544  (evenings). 
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To  answer  a  BOX  NUMBER 
when  responding  to  an 
advertisement,  be  sure  to 
address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


CENTRAL  TEXAS  twice  weekly  with  web 
operation.  $500K. 

SMALL  north  central  Texas  weekly, 
rural  but  not  isolated.  $10K  down. 
PROFITABLE  New  Mexico  shopper, 
$135K.  Almost  $200K  gross  for  1986. 
SMALL  central  Texas  weekly,  asking 
$70K.  Owner  financing.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


2  ASPIRING  FAMILY  men  would  like  to 
purchase  a  dally  newspaper.  Both 
would  like  a  fresh  challenge  In  a  good 
market.  Community  minded,  people 
oriented.  Experienced  in  sales,  circula¬ 
tion,  production  and  accounting.  Reply 
to  Box  2006,  Editor  &  Publisher. 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PRIVATE  BUYERS  seeking  10-20,000 
daily.  Any  area.  We  are  experienced 
managers  and  executives.  Box  2017, 
Editor  &  Publisher. 


WANTED  San  Francisco  Bay  area  week¬ 
ly  grossing  at  least  $400,000.  Solid 
buyer  interested  in  publishing  top  qual¬ 
ity  newspaper.  Current  management  to 
remain  if  preferred.  Write  in  complete 
confidence  to  Box  1990, Editor  & 
Publisher. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


NEWSPAPER  PRINTING  plant  equip¬ 
ment  for  sale.  Latest  state-of-the-art.  2 
Compugraphic  8600  typesetters.  30 
terminal  Crossfield  Hastech  front  end 
system.  Complete  composing  photo 
business  and  art  department  equip¬ 
ment.  Contact  Donald  Briggs  (813) 
923-3635. 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


PERSONALS 


PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT’s  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you’d  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you'd 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editor  &  Publisher. 


PUBLISHER  who  built  newspaper  from 
scratch  in  jeopardy  of  losing  part  to  wife 
seeking  divorce  and  profits.  Help  appre¬ 
ciated  from  anyone  who  went  through 
similar  circumstance  and  kept  sani¬ 
ty. ..and  money.  Richard  (213) 
374-4040  call  collect  while  I  still  have 
it. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 
Toll  Free  1-800  (247)-2338 


PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s.’’  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  Y()UR 
CIRCIJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


CONSULTANTS 


Associated  Web  Technology  Inc. 
Web  press  installation  and  repair,  train¬ 
ing  and  start-ups.  Specializing  in  Harris 
and  Goss  presses,  guaranteed  work. 
Larry  Welch,  Rte.  3  Box  153,  Tuttle, 
OK  73089,  (405)  381-2022. 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact;  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


INCREASE  4  COLOR  IMPACT 


MAKE  COLOR  PRINTS 
TO  SIZE  IN  6  MINUTES 


GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmasler  74023 


EQUIPMENT  &  SUPPLIES 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


CHESHIRE  labeler  Model  523-C  built 
for  newspapers.  Bargain.  (703) 
521-1089.  Curtis,  Box  2387,  Arling¬ 
ton,  VA  22202. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


INSERTER  McCain  660  4  heads  with 
auto  loader  and  conveyor.  Excellent 
condition.  George  Willard  (313) 
469-4510. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MULLER  MARTINI 


MULLER  MARTINI 


ITM  A  492R  Quarter 
Folding  Machine 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


1  CG  unified  terminal  system  with  8 
terminals  under  CG  maintenance 
agreement.  1  video  setter  2414  with 
grids  and  spares.  1  7200  with  film 
strips.  $9,000.  Used  in  mass  commu¬ 
nication  instructions  at  St.  Bonaventure 
University.  Available  immediately. 
Contact  Joe  Errera  at  (814)  368-3173. 


AUTOLOGIC  APS-5S.  One  APS-5C  with 
20  megabyte  drive;  one  APS-5u  with  80 
meg  drive  and  mag  tape  unit.  Call  Paul 
Panitz  at  Unicorn  (Graphics;  (202) 
529-5655. 


AUTOLOGIC  APS  5U,  57  PICA, 
$35,000; 

APS  MICRO  5,  70  Pica,  10  Meg  Hard 
Drive,  2  Extra  Cassettes,  2  yrs., 
$32,500. 

BOB  WEBER  (216)  831-0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


HS  52  by  Crosfield/Hastech,  5  Array 
Area  Comp.  Terms.,  22  Magician 
Editorial  Terms.,  3  CPU’s  with  300  Meg 
Drives  &  Remote  Interface  for  (4)  Tandy 
lOOO’s,  Tops  5  S/W  &  8600  Driver,  5 
mos,  $198,000. 

BOB  WEBER  (216)  831-0480. 


MCS  8600,  45  Pica,  Ser./Par.  Inter¬ 
face,  $18,000;  2  AVAILABLE; 

MCS  10/8400,  512K,  1  TERMINAL, 
Dual  Floppy  Module,  Preview,  MCO, 
Ruling,  25  fonts,  $21,500. 

BOB  WEBER  (216)  831-0480. 


MICROCOMPUTER/INNERFACES/ 
TYPESETTERS.  Systems  intergration 
between  new  and  used  equipment  to 
produce  optimum  results  in  typeset¬ 
ting.  D/C  prices  on  parts  and  boards  for 
most  CG  equipment.  Call  Graph-X  (215) 
439-1942. 


MYCRO-TEK  Front  end  system:  (3)  MC 
4010  advanced  class  ad  terminals;  1 
MC  4003  editing  terminal;  controller; 
mirror  20  Mega  Byte  fixed  hard  discs; 
software;  interfaces;  line  printer;  spares 
and  linoscreen  composer.  Available 
June  10.  $37,000.  Call  Roger 
Stephenson,  The  Ad-Pak,  Raleigh,  NC 
(919)  832-9658. 


ONE  COMPUGRAPHIC  Trendsetter 
812,  7  film  strips,  excellent  spare  parts 
kit;  4  -MDT-350S,  one  with  counting 
option,  $8,999.95  package  or  sell 
separately.  Contact  Ron  Lytle,  or 
Richard  Bowler,  Hardin  Herald,  Hardin, 
MT  59034,  (406)  665-1008. 


MISCELLANEOUS 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
2  AUTO  LOGIC  APS  Mircro  5’s,  serial  manufacturers.  Call  for  a  free  catalogue 
numbers  720,  721.  2  LOGE  LD24AQ’s  tailored  to  your  needs.  Over  1000 
with  blenders.  1  Berky  color  seperating  boards  in  stock, 
enlarger  with  console.  1  Chemco  Spar-  BOB  WEBER  (216)  831-0480. 
tan  2  roll  camera.  1  Robertson  580-24 
process  camera  with  theimer  light 
system.  1  LOGE  line  17  processor. 

Equipment  can  be  seen  in  operation. 

Contact  Mark  Leist,  (201)  254-7002. 


COMPUTER  SOFTWARE 


CG  UTS  N1210  8VDTS  $12,000 

CG  UTS  (4)  22  VDTs  7,000  ea 

CT  UTS  (2)  7  VDTs  10,000 

CG  Unisetters  (6)  4,000  ea 

Contact:  Gary  Porter 
E-Z  Electronics  (603)  424-4161 

_ PLATEMAKING _ 

PYROFAX  platemaking  system  model 
403  by  3M.  Imager  and  plate  processor 
can  be  seen  in  operation.  Call  Rick 
Wagoner  (517)  548-2000. 


CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


MISCELLANEOUS  MARK  I  press  parts. 
(2)  257  Stay  Hi  stackers.  Make  offer. 
Pete  Baker  (219)  233-6161. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PRESSES 


COLOR  KING  4  units.  2  Enkel  splicers 


i  parts.  3id  infeed,  KJ-6  folder  and  quarter 
!  offer,  fold-  40  hp.  drive.  Good  condition. 
$30,000  spent  last  12  months  on 
units,  splicer  and  folder.  Presently  in 
£  operation  and  can  be  seen  running  in 

,,  T"  our  plant.  Press  available  mid-July. 

II  sizes  Total  price:  $150,000.  Will  sell  press 

separately  for  $110,000.  Splicer  and 
P  infeed  $45,000.  Contact  Doug  Brown, 

50  Triple  D  Publishing,  Inc.  (704) 

'5  482-9673. 
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EQUIPMENT  &  SUPPLIES 
_ JESSES 


CLASSIFIED  ADVERTISING 
Order  Blank 


(Tnmpany 

ArkirA<» 

City 

fvtatA 

7ip 

Phone 

Classification. 


Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1987 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  iine,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  sen/ice. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  tlme-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  Insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


eHARRIS  1420  terminals,  5  keyboards 
and  tubes  in  excellent  working  order, 
with  cables,  $8,975  for  all  or  $1,995 
each. 

eHARRIS  double  sided  MIcroStor, 
upgraded  model  1250  In  perfect  condi¬ 
tion,  $3,495.  May  be  seen  working  on 
our  floor.  Herman  Baumann,  (312) 
824-1111. 


WEBENDORF  PRESS,  old  but  good.  3 
unit  web  fed.  Complete  shop.  $20,000 
or  best  offer.  Call  (617)  245-7107  or 
(617)  729-0578. 


UAPPK 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units.  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard".  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4” 
-Metrollner,  6  units,  3  half  decks,  22”, 
2:1  folder.  1980 
-Urbanite,  9  units.  1972 
-Urbanite  add-on  units  and  folders 
-8  (Dary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesorles. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


HARRIS 

Harris  V15-A.  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

1  Martin  splicer  1984 

5  unit  community  SSC  21  1/2  inch 
cutoff 

2  Amgraph  splicers  1979 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

2  Goss  community  units  as  add  ons, 
as  Is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  Imprinter 
Goss/Harris  parts  In  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  Immediately  In 
our  warehouse.  Delivery,  Installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES.  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  19/1 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  with  KJ6  folder. 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

1  Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC  located  in  small 
daily  paper 

6  Unit  SSC,  1983  21  1/2",  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
CommuniW  units 

1  Urbanite  Tri-color  unit  -  U-731 

1  Harris  V-15A  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1978  vintage 

2  Unit  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

Baldwin  Count-O-Veyors,  Imprinter, 
Amal  Splicers,  3-knife  trimmer 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


DIDDE  GRAPHICS  4  color  web  11  x  17. 
Hamada  660  2  color  8  1/2  x  11.  Call 
David  Raether,  Wayne  Greeen  Enter¬ 
prises,  Peterborough,  NH,  (603) 
525-4201. 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press. 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt.  1/4  fold  tape 
delivery.  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


TKS  GEMINI  single  width  8  units,  2 
folders  (Urbanite  style),  high  speed  and 
plenty  of  color,  flexibility  with  1  4-color 
unit  and  2  color  decks.  Both  folders 
have  upper  formers  and  skip  slitters,  22 
3/4"  cutoff  are  available  now.  Trained 
personnel  available  for  start  up.  Exclu¬ 
sive  agent  for  sale  out  of  USA. 

1500  series  Suburban  4  units,  double 
parallel  folder,  75HP  upper  former. 
Marathon  20  x  24  SST  Nuarc,  $3,250. 
Chemco  Marathom  20  x  24  roll  film 
ascro  lights  $2,000. 

5  unit  Suburban,  double  parallel,  cross 
perf  folder.  Model  1000,  6  position  roll 
stand,  electric  hoist. 

ATF  36”  3  unit,  double  parallel  and 
cross  perf.  folder,  2  position  roll  stands. 
1981  News  King  2  unit  KJG  folder, 
double  parallel,  40  HP,  electric  hoist, 
air  comp,  call  for  installed  price. 
Baldwin  Web  guides,  2  web  3  years  old 
in  storage  1  1/2  years.  Sell  new 
$18,000  asking  $12,000. 

2  unit  Suburban,  sub  add  on  units. 
WESCO  GRAPHICS 

(408)  289-1400  Telex  172644 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


V15D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  Va"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 

makes  available  immediately  the  follow¬ 

ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  ‘1000’  series  folder  with 

upper  former,  4  splicers,  Quipp  stacker 

and  conveyor. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Journalism 
to  teach  print  reporting  and  editing 
courses,  advise  weekly  student  news¬ 
paper  and  serve  as  coordinator  of  jour¬ 
nalism  course  work.  Position  available 
8/17/87.  MA  and  professional  experi¬ 
ence  required.  Salary  negotiable.  Send 
letter,  resume  and  list  of  3  references 
with  telephone  numbers  tO:  Dr. 
Malcolm  0.  Magaw,  Chairman,  Dept,  of 
English,  University  of  New  Orleans, 
New  Orleans,  LA  70148.  Screening  will 
begin  June  1.  UNO  is  an  equal  employ¬ 
ment  opportunity  employer  and  a 
member  of  the  Louisiana  State  Univer¬ 
sity  System. 

COMMUNICATIONS-PUBLIC  RELA- 
TIONS.  Tenure-track  position  beginning 
August  1987.  Instructor/Assistant 
Professor.  Teach  undergraudate  public 
relations  courses  in  combination  with 
journalism,  advertising,  or  other  area  of 
specialization.  Advise  PRSSA  and 
provide  strong  leadership  in  growing 
public  relations  program.  Requires 
Master’s  degree;  Ph.D  or  ABD  preferred 
in  communication,  journalism,  or 
related  field.  Teaching  and  professional 
experience  highly  desirable.  Send  letter 
of  application,  current  resume  and 
three  letters  of  reference  by  June  10  to 
Bob  Hays,  Chairperson,  Dept,  of  Mass 
Communications,  Southeast  Missouri 
State  University,  Cape  Girardieu,  MO 
63701.  Southeast  State  University  is 
an  Equal  Opportunity/M-F/Affirmative 
Action  Employer. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3, ’4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

INLAND  will  pay  "top  dollar"  for  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 


COMPUTER  TERMINALS 

DIGITAL  TERMINALS-17  VT61t/AM,s 
1  VT72/t,  2  Visual  55  Terminals,  $150 
each  plus  shipping.  All  in  good  condi¬ 
tion  and  44  RLOIK-DC  Data  Cartridge, 
$50  each  plus  shipping. 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 

year  old.  Can  be  seen  running.  Must 

make  room  for  new  equipment.  Best 

offer.  (312)  640-1119. 


ACADEMIC 


FULL-TIME  faculty  appointment  in 
journalism  to  teach  courses  in  news- 
editorial  sequence.  Masters  degree 
required,  Ph.D  preferred.  Competitive 
salary.  Send  letter,  resume,  transcripts, 
and  3  letters  of  reference  to  Tom  White- 
head,  Journalism  Coordinator,  North¬ 
western  State  University,  Natchitoches, 
LA  71497  by  June  1,  1987.  EEO/AA. 


JOURNALISM/PUBLIC  RELATIONS 
Assistant  Professor  of  Communication- 
Journalism  (tenure-track)  to  teach  in 
broad  based  department  offering  majors 
in  mass  communication,  public  rela¬ 
tions,  and  speech  communication. 
Teach  courses  in  print  journalism  and 
public  relations  (e.g.  newswriting  and 
reporting,  editing,  community  and 
press  relations,  introduction  to  PR, 
introduction  to  mass  media),  and  serve 
as  advisor  to  university-student  news¬ 
paper.  Minimum  Master’s  degree  in 
journalism  or  the  terminal  degree  in  a 
related  field,  with  professional  experi¬ 
ence  in  journalism/PR.  College  level 
teaching  experience  is  highly  desirable. 
Sala^:  Competitive.  Begin:  September, 
1987.  Submit  letter  of  application, 
vitae  and  names  and  phone  numbers  of 
three  references  by  June  17,  1987,  to 
Alan  Taylor,  Search  Committee,  Depart¬ 
ment  of  (Communication,  Central 
Washington  University,  Ellensburg,  WA 
98926.  An  AA/EEO/Title  IX  institution. 


HELP  WANTED 


ADMINISTRATIVE 


DIRECTOR  OF  MARKETING 
The  Northwest  Herald,  Illinois'  fastest 
growing  daily  newspaper,  seeks  a  highly 
motivated,  creative  executive  to 
increase  market  dominance  in  the 
affluent  northwest  suburbs  of  Chicago. 
Join  an  aggressive  community  minded 
management  team.  Successful!  candi¬ 
date  will  have  10  years  of  strong  sales 
and  leadership  skills  and  hold  a  similar 
position,  perhaps  in  a  suburban  envi¬ 
ronment.  Excellent  compensation  pack¬ 
age.  Send  resume  in  complete  confi¬ 
dence  to: 

Robert  A.  Shaw 
Northwest  Herald 
PO  Box  250 
Crystal  Lake,  IL  60014. 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine,  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Norway, 
ME  04268. 


ADVERTISING 


EXCITING  OPPORTUNITY  with  estab¬ 
lished  direct  mail  organization.  Adver¬ 
tising  Sales  Reps  needed  to  sell  L.A. 
Times’  total  market  coverage  program. 
Looking  for  "Go-Getters."  Offices  in 
Orange,  Van  Nuys,  and  Glendora. 
Salary,  commission,  auto  allowance 
and  benefits.  For  consideration,  send 
resume  to  V.P.  Of  Sales  &  Marketing, 
TCI,  3200  A  Pomona  Blvd.  Pomona,  CA 
91768.  EOE. 


GOLDEN  OPPORTUNITY 
Telemarketing  ad  sales  person  needed 
for  classified  department  of  booming 
New  Jersey  weekly.  This  job  is  a  gold 
mine  for  the  right  person.  Advancement 
potential  chain  of  legal  newspaper 
across  the  country.  Send  resume  and 
salary  requirements  to  Box  2005, 
Editor  &  Publisher. 


RETAIL  AD  MANAGER  daily  newspaper 
management  experience  required.  Abil¬ 
ity  to  relate  well  to  customers  and  staff. 
Career  minded  professionals.  Direct 
applications  tO:  Jack  Wyss,  Advertising 
Director,  The  Pueblo  Chieftain,  PO  Box 
4040,  Pueblo,  CO  81003.  Phone  (303) 
544-3520. 


ADVERTISING  MANAGER 
The  Daily  Record,  Wooster,  Ohio  seeks 
degreed  individual  with  outstanding 
sales  and  leadership  ability  to  head  its 
display  advertising  staff.  The  26,000 
circulation  daily  located  in  northeastern 
Ohio  needs  an  individual  who  is  willing 
to  go  the  extra  mile  in  reorganizing  our 
sales  forces.  The  flagship  newspaper  of 
Dix  Communications,  The  Daily  Record, 
offers  competitive  salary,  incentives, 
and  excellent  benefits.  Send  resume, 
salary  history,  and  expectations  to: 
Frank  L.  Beeson,  Marketing  Director, 
The  Daily  Record,  PO  Drawer  D,  Woos¬ 
ter,  OH  44691.  Please,  no  telephone 
calls.  Position  available  July  1,  1987. 
Application  deadline  June  6,  1987. 


AGGRESSIVE  NEWSPAPER  salesper¬ 
son  needed.  Do  you  pride  yourself  in 
being  able  to  sell  competitively  against 
print  and  electronic  media?  Strong 
weekly  newspaper  in  Charlotte,  NC  is 
seeking  a  few  good  experienced  sales¬ 
people  (in  Zone  3).  Earn  $20,000  and 
up  rirst  year.  Call  Fran  Hoover  at  (704) 
331-4842  or  mail  resume  to-.  Charlotte 
Leader  Newspaper,  Inc.,  PO  Box 
30486,  Charlotte,  NC  28230. 


HELP  WANTED 


ADVERTISING 


WE  NEED  a  creative  competitor  with 
strong  people  skills  to  serve  as  Advertis¬ 
ing  Director  for  our  15,000-circulation 
daily.  Our  market  is  highly  competitive 
with  great  growth  potential.  If  you  are 
an  innovator  and  a  leader,  we  have  an 
opportunity  we  want  to  discuss  with 
you.  Send  resume  and  cover  letter  tO: 
General  Manager,  The  Daily  Journal, 
Box  699,  Franklin,  IN  46131.  No 
phone  calls  please. _ 

ADVERTISING  DIRECTOR 
Times  Graphics,  a  Gannett  subsidiary  is 
seeking  an  advertising  director.  Proven 
track  record  in  sales  and  supervision 
required.  College  degree  in  related  field 
helpful.  Management  experience  in 
newspaper  ad  sales  required.  Salary 
commensurate  with  experience  plus 
excellent  company  benefits.  Send 
resume,  salary  history/requirements  to 
Ronald  A.  Ortiz,  Publisher,  891  E.  Oak 
Road,  Vineland,  NJ  08360.  EOE. 

ADVERTISING 

SALES  MANAGER 

For  a  suburban  newspaper  group  our 
choice  will  be  a  proven  producer  whose 
expectations  for  growth  match  ours. 
Must  have  experience  in  newspaper 
sales,  some  management  preferred,  be 
knowledgeable  about  market,  display 
and  co-op  opportunities  for  group  sales, 
and  be  able  to  impart  that  knowledge  to 
staff.  Ability  to  communicate  with 
database  and  other  departments  will 
sen/e  you  well.  Your  compensation  will 
be  salary  commensurate  with  experi¬ 
ence,  earn  bonus  and  good  company 
benefits.  It’s  a  competitive  market  so 
SELL  US  FIRST 

Complete  resume  and  earnings  to 
Human  Resources,  Pioneer  Press, 
1232  Central  Ave.,  Wilmette,  IL 
60091.  EOE/M/F. 


RETAIL  ADVERTISING  MANAGER 
Looking  for  aggressive,  result  oriented 
ram  to  supervise  and  motivate  a  staff  of 
11  sales  people  and  a  sales  manager. 
Responsibilities  include  formulating 
and  implementing  sales  strategies  and 
rate  structures,  managing  and  motivat¬ 
ing  staff,  providing  ongoing  training, 
account  development,  administer 
special  products,  reach  department 
revenue  goals,  budgeting  and  reporting. 
Candidate  should  have; 

•Proven  track  record  in  sales 
•Newspaper  management  experience 
•Solid  supervisory  experience 
•Proven  knowledge  of  newspaper  and 
competitive  media 

•Strong  organizational  and  analytical 
skills 

•Strong  written/oral  communication 
skills 

•Strong  leadership  skills 
Ability  to  interact  effectively  with  indivi¬ 
duals  at  all  levels  in  the  organization 
College  degree  and  knowledge  of  finan¬ 
cial  aspects  of  advertising  desirable. 
Write  Box  2008,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  a  talented,  energetic 
sales  professional  to  manage  retail 
advertising  staff  of  a  30,000  PM  New 
England  daily.  Candidate  must  have 
strong  leadership  qualities  and  be  able 
to  successfully  motivate  and  train  sales 
force.  Highly  competitive  market  north 
of  Boston.  Excellent  salary,  benefits 
and  incentive  plan.  Send  current 
resume  and  salary  requirements  to  Box 
2()19,  Editor  &  Publisher. 


TELEMARKETING  MANAGER  growing 
suburban  New  York  weekly  newspaper 
group  is  looking  for  an  experienced 
phone  room  supervisor.  Our  energetic 
staff  is  waiting  for  the  right  person  to 
help  them  grow  even  more.  Exciting 
opportunity  with  a  young,  aggressive 
company.  Send  resume  with  cover  letter 
to  Scott  Swanson,  Advertising  Director, 
Tucker  Communications,  272  N. 
Beford  Road,  Mt.  Kisco,  NY  10549. 


HELP 

WANTED... 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON  imme¬ 
diate  opening  for  intelligent,  aggressive 
salesperson.  Small  weekly  with  60,000 
circulation  in  Zone  5.  Send  salary 
history  clips  and  resume  to  W.B.C. 
Publishing  Co.,  Clawson,  Ml  48017. 


ADVERTISING  DIRECTOR 
The  morning  News  Tribune  seeks 
degreed  individual  with  outstanding 
sales  and  leadership  experience  to  head 
department.  The  News  Tribune  is  the 
fastest  growing  daily  in  the  Pacific 
Northwest  with  112,000  daily  and 
125,000  Sunday  subscribers.  It  is  a 
memeber  of  the  McClatchy  group. 
Excellent  salary,  incentive  and  benefits 
package.  Send  resume,  salary  history 
and  expectations  to  Human  Resources 
Dept.,  The  News  Tribune,  PO  Box 
11000,  Tacoma,  WA  98411-0008.  No 
telephone  calls  please. 


ADVERTISING/MANAGEMENT.  Excel¬ 
lent  opportunity  for  person  with  daily  or 
weekly  newspaper  sales  experience. 
Competitive  pay,  commission  and 
benefits  including  paid  retirement 
plan.  Northern  Zone  5.  Box  2020,  Editor 
&  Publisher. 


DATA  PROCESSING 


SYSTEMS  ANALYST/PROGRAMMER 
for  150,000  daily  AM  publication. 
Successful  applicant  will  have  a  mini¬ 
mum  of  3  years  experience  with  IBM 
System  38,  CPF,  COBOL,  RPG  III,  Digi¬ 
tal  VAX  Systems,  VMS  and  Datatrieve 
experience  a  plus.  Send  resume, 
including  salary  requirements  to:  Judith 
C.  Fraser,  Human  Resources  Director, 
New  Haven  Register,  40  Sarget  Dr., 
New  Haven,  CT  06511. 


ART/GRAPHICS 


ARTIST-CAMERA  PERSON 
Full  time  staff  position  with  major 
metro.  Stat  camera-darkroom  experi¬ 
ence  necessary.  Creative  individual  will 
also  design  maps,  charts,  layouts. 
Competitive  salary  and  benefits.  Reply 
to  Arthur  Lenehan,  Picture  Editor,  Star- 
Ledger,  Star-Ledger  Plaza,  Newark,  NJ 
07101. 


HALF  DAY  position  (which  may  develop 
into  full  day,  depending  on  your  skills 
and  abilities)  for  a  young,  aspiring 
graphic/cartoonist  talent.  Work  location 
on  5th  Ave,  Manhattan.  Call  Susan  Brit¬ 
ton  (212)  980-0855. 


CIRCULATION 


CIRCULATION 

MANAGER 

For  Chicago  suburban  newspaper 
group.  Individual  should  have  minimum 
two  years  experience  in  newspaper 
circulation  sales,  some  management 
preferred:  ability  to  work,  with  other 
departments  m  total  marketing 
concepts.  Some  knowledge  of  postal 
regulations,  database  systems  and  tele¬ 
marketing  needed.  Growth  oriented 
company  offers  salary  commensurate 
with  experience.  Earn  bonuses  and 
solid  benefits  package.  If  you  thrive  on  jhE  CA 
competition,  tell  us  why  and  send  jng’s  lari 
complete  resume  and  salary  history  to  an  aggrc 
Pioneer  Press  Inc.,  1232  Central  Ave.,  al  for  tl 
Wilmette,  IL  60091,  EOE/M/F.  manage 

CIRCULATION  MANAGER  10,000 
circulation  California  daily  in  growing  ^ 

area  seeks  self-starting  circulation 
manager.  Successful  applicant  will  E 

have  sound  people  and  organizational 
skills.  Send  resume  to  Box  2032,  Editor 

DISTRIBUTOR  WANTED  for  Northern  as  a  teai 
California  paper  (AM).  Must  have  exper-  Salary  : 
ience  &  knowledge  of  city  home  deliv-  experie 
ery.  Contact  Don  Bacher,  Circulation  forward 
Director,  301  Capitol  Mall,  Sacramen-  Director 

to,  CA  95812.  80,  Cas 

EDITOR  &  PUBLISHER  for  May  16,  1987 


HELP  WANTED 


CIRCULATION 


BOY  CREW 

The  Santa  Barbara  News-Press  has  an 
opening  for  a  boy  crew  operation  to 
handle  all  outside  door  to  door  sales 
activities.  The  News-Press  converted  to 
AM  delivery  7  days  a  week  on  March  2. 
For  more  information,  call  LeeAnn 
Mitchell  (805)  564-5287. 


CIRCULATION  MANAGER 
Aggressive  daily  and  Sunday  in  Zone  2 
is  looking  for  an  experienced  person 
with  a  proven  track  record.  This  indivi¬ 
dual  will  be  the  number  2  person  and 
report  to  the  circulation  director.  Must 
be  strong  in  sales  and  leadership  skills. 
Will  have  responsibilities  of  the  district 
manager’s  staff.  Send  resume  along 
with  salary  history  to  Box  1995,  Editor 
&  Publisher. 


CIRCULATION  MANAGER  needed  tor 
6,00(1  circulation  Iowa  daily.  Perfect 
opportunity  for  a  number  2  person  to 
move  up.  Must  be  promotion  oriented. 
Competitive  salary,  bonus  program  and 
generous  benefits.  Opportunity  for 
advancement  within  multi-division 
company.  Send  resume,  references 
salary  expectations  to  General  Manager, 
Shaw  Newspapers,  PO  Box  409,  Dixon, 
IL  61021. 


CIRCULATION/SALES  & 
MARKETING  MANAGER 
The  Orange  County  Register,  314,000 
daily  and  360,000  Sunday,  has  a  great 
opportunity  for  a  manager  who  is  highly 
motivated  and  possesses  strong  people 
skills.  Should  possess  an  imagination 
capable  of  providing  a  variety  of  sales 
incentive  programs  for  both  carriers  and 
district  managers.  Excellent  working 
enviroment  in  Sunny  California. 

Send  resume  to  Tom  M.  Peterson, 
Circulation  Director,  The  Orange  County 
Register,  625  N.  Grand  Avenue,  Santa 
Ana,  CA  92701. 


DISTRICT  SALES  MANAGER 
50,000  AM  daily  on  California's  central 
coast  needs  results  oriented  individuals 
to  join  our  news  circulation  team.  Excel¬ 
lent  opportunity  with  good  potential  for 
personal  growth.  Send  resume  to  Erik 
Gets,  Santa  Barbara  News  Press,  Santa 
Barbara,  CA  93102. 


HOME  DELIVERY  Circulation  Manager 
for  large  TMC  weekly  shopper.  TMC 
experience  a  must.  Send  resume  to 
Publisher,  Dollar  Saver  Publications, 
37365  Centralmont  Place,  Fremont, 
CA  94536. 


REGIONAL  DISTRIBUTION  MANAGER 
Three  positions  now  open  for  aggres¬ 
sive,  results  oriented  manager:  two  in 
California  and  one  in  Houston.  Must 
have  3-5  years'  experience  in 
circulation/distribution  sales  and  opera¬ 
tions.  Supervisory  background  required. 
50%-60%  travel.  Full  company  bene¬ 
fits.  Send  resume  including  salary 
history  to  Tom  Scardino 
National  Circulation  Director 
Haas  Publishing  Co. 

3119  Campus  Drive 
Norcross,  GA  3007 1 . 

EOE 


THE  CASPER  STAR-TRIBUNE  Wyom¬ 
ing’s  largest  daily  newspaper  is  seeking 
an  aggressive,  career  oriented  individu¬ 
al  for  the  position  of  city  circulation 
manager.  Computer  knowledge  and 
supervisory  experience  is  essential. 
Proven  management  experience  in 
home  delivery,  single  copy  sales, 
subscription  sales  and  promotion  is  a 
must.  The  ideal  candidate  must  be 
creative  and  have  good  follow  through 
and  communicative  skills.  This  job 
holds  good  potential  for  personal  groi^h 
as  a  team  player. 

Salary  and  other  benefits  based  on 
experience  and  education.  Please 
forward  your  resume  to  Circulation 
Director,  Casper  Star-Tribune,  PO  Box 
80,  Casper,  WY  82602. 


HELP  WANTED 


CIRCULATION 


ZONE  SALES  Manager  Position 
requires  thorough  knowledge  of  home 
delivery.  Northern  California  AM  paper. 
Contact  Don  Bacher,  Circulation  Direc¬ 
tor,  301  Capitol  Mall,  Sacramento,  CA 
95812. 


COMPUTER  TECHNOLOGY 


PROGRAMMER  ANALYST-  with  Pascal 
or  C  experience  to  work  on  pagination 
products  for  the  nev/spaper  industry. 
Experience  with  PC,  data  base  routine 
(like  Btrive)  required.  Prior  experience 
with  editorial  or  ad  systems  a  plus. 
Salary  plus  bonus  keyed  to  product 
success. 

PRODUCT  AND  APPLICATIONS  MANA¬ 
GER  or  PC  based  newspaper  layout  and 
pagination  products.  Some  prior 
computer  experience  required.  Should 
be  a  knowledgeable  PC  user,  some  prior 
programming  or  applications  develop¬ 
ment  (Dbase,  Xywrite,  formats,  etc.) 
Experience  or  college  training  would  be 
very  helpful.  Salary  plus  sales  related 
bonus. 

SYSTEM  MANAGER/TECHNICAL 
SUPPORT  maintain  in  house  PC 
network  and  customer  systems.  Ad  and 
modified  software  applications 
(Xywrite,  Kman,  etc.).  Assist  with 
preparation  of  customer  systems. 
Experience  with  assembly,  removal  of 
PC  boards  and  components  and  some 
programming  experience  or  college 
training  required. 

Some  part  time  and  summmer  openings 
available.  We  also  need  systems 
assemblers  for  afternoon  and  weekend 
work  now  and  during  the  summer.  Send 
resume  tO: 

Information  Engineering 
7  Railroad  Ave. 

Bedford,  MA  01730. 


PRODUCT 

DEMONSTRATOR 

{Computerized  TypeseWrtg) 
Cros^d  Electronics,  Inc., 

having  recently  expand^  into 
the  typesetting  market,  requires 
the  addition  of  a  Product  Dem¬ 
onstrator  for  our  Hastech  CSI 
product  lines  (System  2300/ 
2400). 

Specific  responsibilities  include: 

•  Conducting  equipment 
demonstrations 

•  Technical  sales  support 
The  successful  candidate  must 
have  a  strong  knowledge  of 
both  hardware/software  appli¬ 
cations  within  a  systems  envi¬ 
ronment.  Excellent  presentation 
skills  are  a  must.  Should  you  be 
interested,  please  forward  your 
resume,  in  strict  confidence,  to: 
Personnel  Dmt.,  65  Harrls- 
town  Road,  Glen  Rock,  NJ 
07452  or  call: 

Mr.  Bill  Chrlstlson 
201-447-5800 

Equal  Opportunity  Employer  M/F 

Crosfield  hW 
Electronics] 


ASSISTANT  CITY  EDITOR:  Copy  edit¬ 
ing,  layout,  some  supeniisory  duties  at  a 
25,000  PM.  Send  resume,  work 
samples  and  salary  requirements  to 
Managing  Editor,  The  Post-Register,  PO 
Box  1800,  Idaho  Falls,  ID  83401. 


HELP  WANTED 


ASSISTANT  FEATURES  EDITOR 
We're  looking  for  a  creative,  exper¬ 
ienced  Assistant  Features  Editor  to 
design  and  edit  show-stopping,  innova¬ 
tive  daily  and  Sunday  features  pages, 
assist  features  editor  in  supervising 
seven-person  staff,  help  plan  stories 
and  coach  writers,  and  run  section  in 
features  editor's  absence.  Strong 
design  and  editing  skills  essential; 
supervisory  experience  preferred.  A 
Gannett  newspaper.  Send  sections,  own 
writing  clips,  resume,  cover  letter  to 
John  Gibson,  Editor,  (>reen  Bay  Press- 
Gazette,  PO  Box  19430,  Green  Bay,  Wl 
54307-9430.  An  equal  opportunity 
employer. 


CLASSIFIED 

ADVERTISING 

For  rates  and  info:  (212)675-4380 


ASSSITANT  EDITOR  Maryland  Gazette, 
one  of  the  largest  twice  weekly,  ABC 
paid  newspapers  in  U.S.  Key  position  in 
Glen  Burnie,  Maryland,  adjacent  to 
Baltimore.  Heavy  editing,  layout  and 
take-charge  responsibilities.  Write  Ed 
Casey,  Executive  Editor,  Capital  Gazet¬ 
te  Newspapers,  Box  911,  Annapolis, 
MD  21404. 


ASSISTANT/ASSOCIATE  EDITORS 
FIELD  PUBLICATIONS 

Field  Publications  is  one  of  the  nation’s 
leading  publishers  and  marketers  of 
supplemental  educational  material, 
including  renowned  classroom  periodi¬ 
cals  (such  as  Weekly  Reader)  and  a  vast 
array  of  major  children's  book  clubs  and 
continuities. 

We  currently  have  open  two  editorial 
positions  at  the  Assistant/Associate 
Editor  level  in  our  Weekly  Reader  divi¬ 
sion,  grades  two  and  five  editions. 
Responsibilities  will  include  the 
research,  selection  and  writing  of  news, 
features  and  learning  materials  for 
these  publications.  The  Assistant  or 
Associate  Editors  will  also  prepare  and 
write  materials  for  a  Teacher’s  Guide 
which  accompanies  each  weekly 
edition. 

We  are  looking  for  dynamic,  creative 
and  career  oriented  individuals  with 
experience  writing  for  children.  Experi¬ 
ence  teaching  elementary  school  a 
major  plus. 

We  have  an  attractive  and  friendly  work- 
ing  environment  in  the  college 
community  of  Middletown,  Conn,  (with¬ 
in  100  miles  of  Boston  and  NYC).  We 
offer  a  competitive  salary  program 
commensurate  with  experience  and  an 
outstanding  benefits  package.  Send 
resume,  writing  samples  and  salary 
requirements  to  John  L.  Callaway  III, 
Employment  Manager,  Field  Publica¬ 
tions,  245  Long  Hills  Road,  Middle- 
town.  CT  06457.  Minority  applicants 
are  encouraged  to  apply. 


BUSINESS  REPORTER 
San  Juan,  Puerto  Rico  45,000  weekly 
largest  circulation  English  language 
business  newspaper  in  the  Carribean 
with  computerized  editorial  department 
seeks  2  experienced  business  reporters 
to  join  our  12  person  editorial  depart¬ 
ment.  This  reporter  must  read  and 
speak  Spanish  and  have  good  business 
appearance  and  interview  skills  coupled 
with  ability  to  work  under  deadline 
pressure. 

Send  copies  of  articles  with  resume  and 
letter  describing  a  good  business  repor¬ 
ter.  Include  salary  requirement  to: 

Editor 

Carribean  Business 
1700  Fernandez  Juncos  Ave. 

San  Juan,  Puerto  Rico  00909 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ASSISTANT  CITY  EDITOR 
Aggressive  newsperson  needed  as  assis¬ 
tant  city  editor  to  help  direct  a  news 
staff  of  15  at  40,000  PM  daily  in 
Southeastern  Minnesota.  Daily  news¬ 
paper  reporting  experience  required, 
management  experience  preferred. 
Editor  will  work  with  city  editor  in  deve¬ 
loping  and  assigning  story  ideas,  editing 
stories  for  content  and  managing  repor¬ 
ters.  Good  pay,  benefits.  Send  resume 
to  Bob  Retzlaff,  Managing  Editor,  Post 
Bulletin  Company,  PO  Box  6118, 
Rochester,  MN  55903. 


ASSOCIATE  EDITOR  to  write  about 
trends  in  farm  business,  and  the  people 
behind  the  trends.  Our  audience  is 
180,000  commercial  farmers,  many  of 
them  family  operations  in  the  Midwest. 
We  concentrate  on  management, 
finance  and  marketing  issues,  not 
production  how-to's.  This  is  a  chance  to 
write  ‘or  a  national  monthly  magazine 
about  an  industry  undergoing  swift  and 
enormous  change.  Send  resume  and 
examples  of  your  writing  to:  Claudia 
Waterloo,  FarmFutures,  330  E. 
Kilbourn  Ave.,  Milwaukee,  Wl  53202. 


Managing 

Editor 


The  New  Milford  Times,  one  of  New  England’s  outstanding 
weekly  newspapers,  is  searching  for  a  tmented  journalist  to 


weekly  newspapers,  is  searching  for  a  tmented  journalist  to 
manage  its  news  content  The  person  we  seek  currently  is 
workmg  for  a  lack-luster  management  which  fails  to 
understand  how  to  achieve  excellence.  We  offer  an 
energetic,  enlightened  support  system  which  encourages 
experimentation  and  calculated  nsk-taking. 

You  will  start  at  *24,000.  We  have  a  suostantial  benefits 
package.  And  you’ll  be  in  charge  of  a  dwamic  team  of 
reporters  and  photographers  who  want  to  achieve  excellence 
each  week. 


Please  send  your  r^sum^  immediately  to  Art  Cummings, 
Executive  Editor,  The  New  Milford  Times,  PO  Box  1139, 
New  Milford,  CT  06776. 


Associate  Editor 

Midwest  Living  Magaxine 


Meredith  Corporation’s  newest  magazine,  MIDWEST  LIV¬ 
ING,  seeks  outstanding  journalist  to  produce  main  edito¬ 
rial  and  short  subject  features  covering  a  wide  range  of 
subjects  including  travel,  personalities,  home  and  garden 
subjects,  food  and  other  features. 

Successful  candidate  will  have  college  degree  and  mini¬ 
mum  3  years’  solid  writing/editing  experience  which  could 
have  been  gained  with  magazines,  books,  newspapers, 
public  relations  and/or  advertising  agencies.  Must  pos¬ 
sess  excellent  communication,  creative,  conceptual  and 
organizational  skills  as  well  as  knowledge  of  the  Midwest 
region,  lifestyle  and  its  people.  Photographic  background 
helpful. 

Excellent  opportunity  to  work  with  highly  professional  edi¬ 
torial  group.  Some  travel. 

Location;  Des  Moines,  Iowa. 


Send  resume,  writing  samples,  and  cover  letter  with  salary 
history  and  requirements  in  confidence  to: 

Miss  Draper 

Corporate  Director 

Executive  Placement 

Meredith  Corporation 

Box  702A 

Locust  at  17th 

Des  Moines,  lA  50336 


An  equal  opportunity  employer 

Only  responses  from  candidates  will  be  considered. 


^Meredith 

I  CORPORATION 


HELP  WANTED 


2  REPORTERS  wanted  for  small 
Connecticut  daily.  1  experienced,  1 
entry  level.  Send  resume  and  3  clips  to 
Editor,  Manchester  Herald,  PO  Box 
591,  Manchester,  CT  06040. 


A  COPY  EDITOR  is  needed  by  the  Las 
Vegas  Review-Journal.  The  Review- 
Journal,  a  newspaper  with  circulation  of 
1 12,500  is  looking  for  someone  with  at 
least  2  years  of  experience  on  a  daily 
newspaper.  Send  resume  to  Joseph 
Kirby,  News  Editor,  PO  Box  70,  Las 
Vegas,  NV  89125.  An  equal  opportunity 
employer. 


CHRISTIAN  RELEASE  and  develop¬ 
ment  agency  seeking  experienced  writer 
with  magazine/book  editing  experience. 
Desire  mature  individual  with  a  mini¬ 
mum  of  5  years  experience.  College 
degreed  or  equivalent  preferred.  Send 
resume  and  samples  to  PO  Box  718, 
Oklahoma  City,  OK  73101-0718. 


BUSINESS  WRITER:  Illinois’s  largest 
paper  outside  Chicago  seeks  writer  that 
can  handle  breaking  news  and  backg¬ 
rounder  pieces.  Two  years  experience 
required.  Sala™  based  on  experience. 
Preference  to  ^jne  5  applicants.  Send 
resume  and  clips  to  Jerry  D.  McDowell, 
Business  Editor,  Journal  Star,  1  News 
Plaza,  Peoria,  IL  61643. 


COPY  EDITOR  NEEDED  for  top  small 
AM  in  Arkansas.  Layout,  headline  writ¬ 
ing,  editing.  Good  news  judgment 
essential.  Send  resume,  samples  of 
best  work  to  George  Arnold,  Managing 
Editor,  El  Dorado  News-Times,  PO  Box 
912,  El  Dorado,  Ark.  71730. 


EAGLE  EYE,  deadline  minded  perfec¬ 
tionist  needed  for  job  as  evening  repor¬ 
ter.  In  addition  to  general  assignment, 
duties  entail  some  layout,  page  check¬ 
ing  and  copy  editing.  Please  send 
resume  and  clips  to  Byron  Gray,  Vero 
Beach  Press  Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 


CITY  DESK:  Experienced  editor  with 
hard  news  bent  needed  to  help  direct 
coverage  on  60,000  AM  in  competitive 
market.  Applicants  should  have  at  least 
five  years  total  experience,  and  be  able 
to  direct  overnight  coverage  and  enter¬ 
prise  reporting,  supervise  reporters,  and 
edit  local  copy  with  enthusiasm  and 
care.  Send  letter,  resume  and  clips  that 
show  your  hand  as  an  editor  to  Bill 
Donnellon,  Executive  Editor,  Daily 
Record,  55  Park  Place,  Morristown,  NJ 
07960. 


EDITOR 

Aggressive  40,000  Southwest  AM 
seeKS  mature,  experienced  executive  to 
administer  news  operation.  State-of- 
the-art  newsroom.  Must  be  well- 
rounded,  innovative,  local  news- 
oriented  with  award  winning  track 
record  and  top  references.  Competitive 
salary  and  benefits  with  incentives. 
Send  resume  with  salary  history  to  Box 
1971,  Editor  &  Publisher. 


CITY  EDITOR  for  20,000  circulation 
Midwest  daily.  Good  leadership/people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
La  Salle,  IL  61301. 


CITY  EDITOR 

Maine’s  capital  city  newspaper  seeks 
city  editor  to  lead  local  writing  staff. 
Successful  candidate  will  have  proven 
ability  to  produce  imaginative  and  thor¬ 
ough  local  news  report.  Solid  writing, 
editing  and  people  skills  a  must.  Vl/e 
stress  team  work  and  high  quality  news 
writing.  Direct  resumes  to  Scott  Gibson, 
Managing  Editor,  Kennebec  Journal, 
274  Vl/estern  Ave.,  Augusta,  ME 
04330.  No  phone  calls,  please. 


EDITOR  FOR  established  weekly  news¬ 
paper  in  northern  Maine.  Shirt-sleeve 
position  responsible  for  publication  that 
is  part  of  a  successful,  progressive 
regional  group.  Duties  are  to  report,  edit 
and  direct  staff.  Photo,  layout  and 
management  skills  required.  Communi¬ 
ty  involvement  encouraged  in  replace¬ 
ment  for  editor  retiring  after  21  years 
with  our  company.  Excellent  benefits. 
Send  cover  letter,  resume,  samples, 
references  and  salary  requirement  to: 
Executive  Editor,  Northeast  Publishing 
Co.,  PO  Box  510,  Presque  Isle,  ME 
04769. 


CITY  EDITOR  -  A  leader  with  a  hard- 
news  bent  will  be  the  next  Local  News 
Editor  of  our  36,000  PM  daily.  Direct  a 
staff  of  12  in  producing  a  quality  local 
and  area  news  report  from  one  of  the 
Midwest’s  fastest-growing  tourism 
regions.  Strong  management,  organiza¬ 
tional  and  "people”  skills  are  a  must. 
Five  years  of  supervisory  experience, 
with  copy  editing,  are  required.  Send 
letter  and  resume  detailing  work  history 
to  Susie  Wells,  Employment  Manager, 
Telegraph  Herald,  Division  of  Woodward 
Communications,  Inc.,  PO  Box  688, 
Dubuque,  lA  52001.  Resume  deadline 
May  29.  EOE. 


EDITORIAL  PAGE  EDITOR 
The  Owensboro  (KY)  Messenger- 
Inquirer,  a  33,000  circulation  daily 
newspaper,  wants  an  editorial  page 
editor  who  shares  its  commitment  to 
reader  involvement  and  good  writing, 
both  in  editorials  and  columns.  Clearly 
expressed  views  on  local  issues  are 
essential.  The  Messenger-Inquirer  is 
politically  independent. 
Responsibilities  include  letters, 
columns  and  editorials  for  six  daily 
editorial  pages  and  a  Sunday  Perspec¬ 
tive  section.  Clerical  assistance  avail¬ 
able.  Layout  handled  by  copy  desk. 
Candidates  should  send  a  resume  and 
letter  describing  interests,  editorial 
philosophy,  qualifications  and  career 
goals  to  Becky  Blincoe,  Personnel 
Office,  Messenger-Inquirer,  PO  Box 
1480,  Owensboro,  KY  42302.  Include 
samples  of  editorials  if  available. 


COMPETITIVE  JOURNALIST  with 
strong  reporting  and  writing  skills 
sought  for  metro  desk  of  aggressive, 
62,000-circulation  A.M.  Send  resume, 
samples  and  references  to  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


ENGLISH  JEWISH  WEEKLY  60  year 
publication  seeking  experienced  execu¬ 
tive  editor  .  Write  Joan,  c/o  PO  Box 
012941,  Miami,  FL  33101. 


COPY  DESK  opening  at  quality  40,000 
circulation  AM  dally  newspaper.  Duties 
include  editing  local  and  wire  copy, 
headlines,  page  design,  story  and  photo 
selection.  Send  resume  and  clips  to  Kay 
Gause,  Personnel  Director,  The  Yakima 
Herald  Republic,  PO  Box  9668,  Yaki¬ 
ma,  WA  98909.  EOE. 


EXPERIENCED  REPORTER 
Progressive  daily  on  central  California 
coast  needs  g/a  reporter  with  at  least  3 
years  of  daily  experience.  We  offer  good 
pay,  a  scenic  area  and  plenty  of  news. 
Send  resume,  clips  to  Box  2004,  Editor 
&  Publisher. 


COPY  EDITOR  with  city-editor  ambi¬ 
tions  needed  for  50,000  PM  in  Zone  2. 
Send  resume  and  your  thoughts  about 
local  news  coverage  to  Box  2003, 
Editor  &  Publisher. 


EXPERIENCED  lifestyle  and  feature 
writers  for  occasional  feature  assign¬ 
ment  in  national  progressive  home 
magazine.  We  need  dependable  people 
with  lively  writing,  strong  interviewing 
and  good  research  skills.  Pay  $750.00 
to  $1,000  per  feature  plus  expenses. 
Send  resume,  3  writing  samples,  refer¬ 
ences  to  Box  2023,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  16,  1987 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


NORTHEAST  DAILY  features  section 
desires  layout/copy  editor.  Two  years 
newspaper  experience  preferred. 
Should  be  facile  with  electronic  layout 
systems,  have  demonstrated  graphics/ 
headline  writing  ability,  and  strong  copy 
editing  background.  Box  2018,  Editor 
&  Publisher. 


RELIGIOUS  WRITER  for  award-winning 
Ohio  daily.  Experienced,  self- 
motivated,  able  to  handle  routine  news 
along  with  development  of  in-depth 
weekly  features.  Send  resume,  clips  tO: 
Jerry  Guy,  The  Tribune,  240  Franklin 
S.E.,  Warren,  Oh  44482. 


REPORTERS  The  Odessa  American,  a 
medium  sized  west  Texas  daily,  seeks 
several  aggressive  reporters  for  business 
education  and  sports  beats.  Require¬ 
ments  are  self  motivation,  writing  flair 
and  initiative  that  provide  bright  easily 
read  copy  for  business  and  education 
beats.  Contact  City  Editor,  Gail  Burke. 
For  sports  contact  Sports  Editor,  Tim 
Timmons,  at  PO  Box  2952,  Odessa,  TX 
79761.  Provide  a  resume  and  examples 
of  your  best  work.  No  phone  calls 
Dlease. 


SPORTS  JOB  WHERE 
MANAGING  EDITOR  for  national  trade  XHE  SUN  DOESNT  SHINE 
and  consumer  magazines  in  satellite  TV  Sports  minded  night  owl  to  edit  local 
industry.  Previous  experience  managing  3n(j  yy||,g  copy,  design  pages,  select 
editorial  department  of  trade  publica-  pictures  for  Knight-Ridder  PM  in  Fort 
tion  desirable.  Must  be  skilled  wayne,  Indiana.  Strong  editing  skills, 
interviewer/writer,  copy  editor  and  be  yyi^g  desk  experience  important.  Send 
able  to  manage  deadlines  and  guide  resume,  work  samples  to  Richard 
free  lancers.  Send  resume,  2  best  Battin,  Assistant  Manging  Editor,  The 
samples,  salary  history  to;  Triple  0  News-Sentinel,  600  West  Main  St., 
Publishing  Inc.,  Attn:  Doug  Brown,  port  Wayne,  IN  46802.  An  Equal 
Pres.,  PO  Box  2384,  Sheloy,  N.C.  Opportunity  Employer. 

28150.  (704)  482-9673.  -i-l- - i - — - 

SPORTS  WRITER  our  energetic  morn¬ 
ing  daily  is  heavily  local  but  gives  our 


FULL  CHARGE  EDITOR  position  avail¬ 
able  at  well  established  weekly  with 
TMC  product  in  upstate  New  York.  Must 
have  writing  skills,  leadership,  training 
ability,  page  layout  skills,  editing,  paste 
up  and  can  write  lively  headlines.  Send 
resume  and  cover  letter,  clips  and 
salary  requirements  to  Box  2013, 
Editor  &  Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(5.  Ext.  R-4261  for  current 
federal  list. 


GROWING  ARIZONA  HOME  OWNED 
DAILY-WEEKLY  GROUP 
We  are  looking  for  some  experienced 
personnel  for  our  growing  publishing 
company,  including,  but  not  limited  to: 
•Weekly  Newspaper  Publisher,  with 
either  news  or  advertising  emphasis, 
•Circulation  District  Manager. 
•Lifestyle-Features  Editor. 

Growth  opportunity.  Good  pay,  benefits. 
Please  send  resume,  references  and 
salary  requirements  to  Donovan  M. 
Krammer  Sr.,  Casa  Grande  Valley  News¬ 
papers,  PO  Box  639,  Casa  Grande,  AZ 
85222. 


writing  styl 
2031,  Edi 


MANAGING  EDITOR  gox  4747,  Houston,  TX  77210-4747. 

Managing  editor  for  a  small,  high  qua!-  _ 

several'  vea?s  nlwspaperexperie^ncf  THE  LEXINGTON  HERALD-LEADER,  a 
n  ;,nri  Knight-Ridder  paper  with  120,000 

eZin?  loprecS^f  ^ma^cU^  circulation  daily  and  147,000  Sunday, 
layout,  skill  in  handling  staff  members  job 

and  in  dealing  with  public.  Send  letter, 
resume,  amples  of  work  to  Box  2027,  L®?,® 


Editor  &  Publisher. 


EDITOR 

Small  Zone  3  daily  needs  working  editor 
with  zip.  Start  here,  then  move  up  in 
nationally  known  group.  Resume,  tear- 
sheets,  salary  history  to  Box  2022, 
Editor  &  Publisher. 


TRADE  PUBLICATION  serving  fresh 
fruit,  vegetable  and  floral  industries 
looking  for  an  energetic  business  writer 
to  work  from  own  home.  Will  be  paid  on 
freelance  basis  but  will  be  given  all  the 
work  necessary  to  earn  a  good  living. 
Any  location  okay,  but  helps  if  willing  to 
travel  regionally.  Candidate  must  take 
photographs  himself,  cover  retailers/ 
wholesalers/growers/p  ackers' 
transportation/other  facets  or  the  indus¬ 
try.  Send  resume  and  clips  tO:  Ken 
Whitacre,  Multipress  International,  PO 
Box  6679,  N.Y.,  NY  10128. 


WASHINGTON 

CORRESPONDENT 

Large  newspaper  group  has  opening  for 
regional  reporter  to  cover  congress, 
federal  agencies  in  its  Washington 
Bureau.  Minimum  3  years  hard  news 
experience  required.  Resume  and  clips 
to:  Editor,  PO  Box  7608,  Washington, 
DC  20044. 


WE  ARE  looking  for  an  experienced 
upbeat  assistant  lifes^le  editor  who  has 
great  story  ideas,  editing  skills  and  abil¬ 
ity  to  help  writers  develop  stories. 
Layout  design  and  creative  headline 
writing  helpful.  Reply  with  resume  and 
samples  to  Lori  Schaeffer,  Today 
Editor,  The  Houston  Post,  PO  Box 
4747,  Houston,  TX  77210-4747. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Wirte:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


WIRE  EDITOR  needed  for  fast  paced, 
award  winning  16,000  circulation 
daily.  Should  have  experience  in  layout, 
ability  to  select  top  stories  on  state, 
national  and  world  levels,  and  an  eye  for 

good  photo.  Contact  Fred  Bandy,  The 
'ally  Iberian,  New  Iberia,  LA  (318) 
365-6773. 


WRITER/INTERVIEWER  to  write  biogra¬ 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  published  writ¬ 
ing  tO: 

Jone  Meyer,  Editor,  Vocational  Biogra¬ 
phies  Inc.,  PO  Box  31,  Sauk  Centre, 
MN  56378. 


MANAGING  EDITOR  ing  daily  is  neavi  y  local  out  gives  our 

Do  you  believe  the  editorial  department  writers  frequent  taste  of  pros  and 
is  part  of  the  whole  paper?  Do  you  like  colleges  too.  Layout,  desk  duties 
communicating  with  the  management,  included.  Send  resume  and  clips  to 
sales  and  other  departments  at  the  Tai^f^y  Editor, 

paper?  Doyou  feel  that  editorial  is  part  of  News,  Box  737,  Dover, 

a  team  effort  in  the  success  of  the  E)E  19903. 

paper?  Do  you  feel  that  issues  should  TucucpAin  _ _ 

be  addressed  editorially  in  a  doctri- 

r);iirp  nr  inHix/idii^l  mpfit  basis^  Arp  vou  snds)  in  006  Of  tn6  CsrolinaS  flOBSt 
more  of  a  moderate  than  liberal  politi- 
cally  and  socially?  If  you  are  currently  in  J®'’’ 

an  editorial  position  where  the  atmo-  1°^®  h^®*°5^oTipnt*nMhif^^ 

QnhpfP  larkinp  for  thpsp  incre-  franchise,  excellent  public  schools, 

dfent^or  think  viu  are  ready  to  make  a  neighborhoods.  Tell  me  how  you 

fepin{o  :an'a°gVr^enLThisNo^ 

east  weekly  wants  to  here  from  you.  We  ^*80x^1 17§7  ®R^(xk  HiH  SC  2973l’ 
are  established  and  respected  at  a  ^ 

good  circulation  covering  a  large  I’d  cans. 

^®e  nei^'^tlam  player^to  compTe'meni  THE  HOUSTON  POST  is  looking  for  an 
thi  staff  here.  On'e  w'ho  is  not  Afraid  to  f;/[S®‘'^.  ^E^ernmenrand 

op^raton'  saTar?^^d‘'benlfi?  wlekenlrsSions.‘'we"!feed  a  go  getter 
oarkaer'Send  resume  and  copy  of  ®  '®‘  ®'  innagination,  clean  writing 
whtSstyle  with  salary  history  to'^^ox 
itor  &  Publisher. 


assignments  in  entertainment.  Send  re¬ 
sume,  and  samples  to  Mark  Hanna,  Arts 
&  Entertainment,  The  Houston  Post,  PO 
Box  4747,  Houston,  TX  77210-4747. 


sound  news  judgment  and  ability  to 
direct  work  of  a  staff  of  12.  Call  or  write 


uriMTui  V  ADTc  -‘'frY  Wokefield,  News  Editor,  Main  & 

^nrnJi^^riri^^IL  Midland,  Lexington,  KY  40507,  (606) 

journdl  100  pe^es,  looking  for  exper-  ooi  fh?  m/f 

ienced  managing  editor  and  writers  in  tuc  _ 

Southern  California.  10,000  circula-  d.H.  LAWRENCE  slept  here.  So  did 
tion.  Will  grow.  Reply  in  confidence,  Georgia  O'Keeffe,  Jessica  Lange  and 
include  salary  requirements  to  Sam  Sheppard.  The  Albuquerque’s 
Publisher,  PO  Box  2506,  La  Jolla,  CA  Tribune  1-person  Sante  Fe  Bureau 
92038.  seeks  a  news  soul.  If  your'e  the  kind  of 

-  reporter  who  enjoys  covering  state 

New  England  newspapers  need  repor-  government  1  day  in  the  hills  of  Wagon 
ters,  photographers,  managers.  Reach  Mount  the  next,  please  send  a  resume, 
them  thru  the  New  England  Press  Asso-  clips  and  references  to  John  Weed, 
ciation’s  low  cost  Placement  Service.  M.E.,  PO  Drawer  T,  Albuquerque,  NM 
For  information  call  (617)  437-5610.  87103. 

EDITOR  &  PUBLISHER  for  May  16,  1987 


Insight  MAGAZINE 

Only  20  months  old,  Insight  has  attained  criti¬ 
cal  acclaim  and  the  support  and  loyalty  of  1.1 
million  subscribers.  Surely,  we  feel  the  satisfac¬ 
tion  quotient  for  photo  professionals  and  desig¬ 
ners  is  high,  given  the  way  our  news  weekly 
looks  and  reads.  We  work  Monday-Friday  in 
Washington,  D.C.  Operations  has  three  open¬ 
ings: 

PHOTO  EDITOR-Directs  photo  research  opera¬ 
tion,  supervising  three  researchers  and  a  photo 
librarian;  reports  to  photo  director;  coordinates 
staff,  free-lance  assignments;  ensures  appropri¬ 
ate  photo  usage,  identification;  edits,  labels  film 
for  Insight  library.  Must  be  able  to  turn  the 
kernel  of  a  story  idea  into  a  vibrant,  viable  art 
package-working  cooperatively  with  but  para¬ 
llel  to  writers,  editors.  Anticipation,  resource¬ 
fulness,  literacy  a  must.  Candidates  should  be 
well-experienced  journalists-perhaps  an  assis¬ 
tant  news  editor  from  a  paper  that  uses  art  well- 
-and  need  not  be  photographers.  Salary  about 
$40K. 

DESIGNER— Creative  editorial  page  design, 
within  the  bounds  of  the  magazine’s  style  and 
format,  and  pasteup  are  the  chief  requirements. 
Speed,  thoroughness,  publication  experience 
mandatory.  Sophisticated  illustration  skill  in  a 
variety  of  full-color  media,  styles  would  be  a 
plus.  Salary  negotiable,  about  $25-35K. 
PHOTO  LIBRARIAN— A  new  position,  part 
creative,  part  clerical.  Assist  photographer  and 
photo  editor  in  captioning,  editing  and  other¬ 
wise  labeling  film;  help  photo  researchers, 
outside  buyers  locate  images.  Completely  accu¬ 
rate  spelling  and  photo  identification  a  must. 
Salary  negotiable,  no  less  than  $19K. 

TO  APPLY:  Send  resume  to  Executive  Editor/ 
Operations,  Insight  Magazine,  3600  New  York 
Ave.  NE,  Washington,  DC  20002.  No  calls. 


I 


HELP  WANTED 


EDITORIAL 


EDITOR:  Unusual  and  challenging 
experience  is  yours  as  the  Navajo  Times 
resumes  as  weekly  in  190,000  popula¬ 
tion  Nation.  Publisher,  Box  310, 
Window  Rock,  AZ  86515  or  (602) 
871-6641. 


HELP  WANTED 


EDITORIAL 


NEWSHOUND  needed  to  run  4-person 
desk  covering  insurance,  probably  the 
most  controversial  industry  of  all.  Send 
daily  news  clips  to:  Stanford  Erickson, 
Editor,  The  Journal  of  Commerce,  110 
Wall  St.,  New  York,  NY  10005. 


HELP  WANTED 


MAILROOM 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  Inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  QMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems-the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  tO: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


MARKETING  RESEARCH 

SENIOR  MARKETING 
RESEARCH  ANALYST 
THE  HOUSTON  CHRONICLE 
Outstanding  opportunity  for  a  senior 
research  analyst.  The  successful  candi¬ 
date  will  assume  an  active  role  in 
analyzing  data  to  identify  marketing  and 
advertising  trends,  designing  creative 
and  actionable  sales  presentations  and 
initiating  advertising  recommendations. 


The  ideal  candidate  must  be  degreed; 
have  at  least  three  years  experience  in 
advertising  sales,  media  planning/ 
buying  or  media  research;  and  must 
possess  strong  analytical,  verbal  and 
communication  skills. 


This  is  a  highly  visibility  position  which 
works  with  all  sales  and  marketing 
departments  in  the  Chronicle.  The 
Chronicle  offers  excellent  compensa¬ 
tion  benefits  and  opportunities  for 
advancement.  Qualified  applicants  may 
send  a  resume  and  salary  history  to  PO 
Box  4260,  Houston,  Texas  77002.  An 
Equal  Opportunity  Employer. 


_ PRESSROOM _ 

DAILY  NEWSPAPER  in  Vail,  Colorado 
needs  quality  concious  pressroom 
manager  to  operate  4  unit  news  King. 
Salary  up  to  30K.  (303)  476-0555. 

GOSS  URBANITE  FOREMAN.  News- 
paper  desires  working  foreman  with 
4-color  experience.  Zone  5.  Reply  to 
Box  1988,  Editor  &  Publisher. 


HELP  WANTED 


_ ACCOUNTING _ 

SENIOR  INTERNAL  AUDITOR 
A  recent  promotion  into  management 
has  created  an  immediate  opening  for  a 
Sacramento  based  internal  auditor 
responsible  for  performing  comprehen¬ 
sive  financial  and  operational  audits. 
Qualified  applicants  must  have  3  plus 
years  public  and/or  private  audit  experi¬ 
ence.  This  position  requires  excellent 
oral  and  written  communication  skills 
and  proven  ability  to  establish  and 
maintain  working  relationship  with  all 
levels  of  management.  Excellent  oppor¬ 
tunity  for  personal  and  professional 
growth.  Approximatley  40  percent 
travel.  Please  send  resume  with  salary 
history  in  confidence  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  and  Q  Streets 
Sacramento,  CA  95816 
An  equal  opportunity  employer 


The  Classified  Pages  of 
EDITOR  &  PUBLISHER 
move  mountains. ..of 
equipment,  supplies, 
services...for  the  news¬ 
paper  trade.  Call  us, 
when  you  need  Class 
ified. 

(212)  675-4380 


_ PRODUCTION _ 

COMPOSING  ROOM 
ASSISTANT  SHIFT  SUPERVISORS 
DAY  SHIFT/EVENING  SHIFT 
Day  shift:  This  perosn  will  be  responsi¬ 
ble  for  all  editorial  paste-up  during  the 
day  shift,  including  daily  pages  and 
special  editorial  section.  Candidate 
must  have  good  working  knowledge  of 
page  make-up,  including  4-color  repro¬ 
duction,  and  must  be  able  to  work 
closely  with  staff  and  section  editors. 
Days:  Monday  thru  Friday,  Hours:  9:00 
am  to  5:30  pm. 

Evening  shift:  This  individual  will  be 
responsible  for  overseeing  paste-up  for 
the  news  and  classified  pages.  Candi¬ 
date  must  be  oraganized,  have  good 
people  skills,  be  dependable  and  nave 
good  working  knowledge  of  page  make¬ 
up.  Previous  supervisory  experience 
necessary.  Days:  Tuesday  thru  Sat, 
Hours:  6:30  pm  to  2:30  am. 

Interested  candidates  should  submit 
resume  to  Personnel  Director,  The 
Times  Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940. 

Equal  opportunity  employer.  M/F/H/V. 


PRODUCTION  MANAGER 
Mid-western  afternoon  daily  newspaper. 
Zone  5,  140,000  circulation  has  an 
opening  for  a  production  manager  who 
cares  deeply  about  producing  a  quality 
product.  Experience  in  letter-press, 
printing  and  detailed  knowledge  of 
camera  and  plate-making  essential. 
Familiarity  with  front-end  systems, 
typesetters  and  paste-up  operations 
expected.  College  degree  and/or  techni¬ 
cal  education  helpful.  Experience  in 
establishing  efficient  work  flow  through 
all  departments  required.  Communica¬ 
tion  skills,  people-oriented  manage¬ 
ment  style  and  the  ability  to  work  with 
all  levels  of  employees  particularly 
important.  Excellent  salary  and  benefits 
program.  An  equal  opportunity  employ¬ 
er.  Please  send  resume  and  salary 
requirments  to  Box  2007,  Editor  & 
Publisher. 


PC  Week,  the  number  one  computer  publication,  has  the  follow¬ 
ing  immediate  expansion  openings  available: 

SENIOR  WRITER/NEWS 

PC  Week  is  looking  for  the  best  news  reporters  in  the  PC  industry. 
The  individual  must  be  able  to  dig  out  scoops  and  report  the  news 
for  the  corporate  PC  decision  maker.  Finding  and  maintaining  key 
inside  contacts  essential.  Individual  should  have  3-5  years’  ex¬ 
perience.  Business  reporting  and  knowledge  of  PCs  a  plus. 

SENIOR  WRITER/CONNECTIVITY 

PCs  are  increasingly  talking  to  other  computers  and  sharing  each 
others’  resources.  As  a  result,  the  need  for  news  and  information 
on  this  subject  is  greater  than  ever.  PC  Week  needs  accomplish¬ 
ed  news  reporters  with  an  understanding  of  how  computers  con¬ 
nect  to  each  other  and  why  corporations  are  putting  such  a  big 
emphasis  on  connectivity.  Minimum  requirements  include  3-5 
years'  news  reporting  experience  and  knowledge  of  LANs,  com¬ 
munications  software,  mainframe  computers  and  other  connec¬ 
tivity  elements. 

SENIOR  WRITER/BUSINESS 

Computer  industry  executives  rely  on  PC  Week’s  Business  pages 
every  week  for  news  in  the  computer  industry.  As  a  result,  we  need 
to  bolster  our  growing  Business  staff  with  a  proven  business 
reporter  with  3-5  years’  experience  and  a  strong  desire  to  write 
about  computer  companies.  Understanding  of  business  concepts, 
annual  reports  and  financial  reportl.ig  a  definite  plus. 

EDITORIAL  PAGE 
EDITOR  AND  WRITER 

Every  week,  the  editorial  page  editor  is  responsible  for  stating  PC 
Week’s  opinion.  Must  be  a  well-rounded  thinker  with  an  ability 
to  reason  beyond  the  obvious  and  express  it  on  paper.  Proven 
newspaper  editorial  experience  as  well  as  insight  into  how  PCs 
fit  into  corporate  strategies  are  a  must.  Also  must  have  a  grasp 
of  business  ethics  and  how  corporations  work. 

ASSISTANT  FEATURES  EDITOR 

The  assistant  features  editor  will  handle  the  day  to  day  operations 
of  the  growing  PC  Week  features  department.  Must  coordinate 
and  traffic  artwork  and  stories  between  Art  Department  and 
copydesk.  The  candidate  must  have  3-5  years’  experience  as  an 
editor  and  a  grasp  of  high  technology  and  business  reporting. 

STAFF  WRITER/FEATURES 

Must  have  demonstrated  ability  to  identify  complex  ideas  and 
issues  affecting  micro  managers  and  turn  them  into  well-organized 
and  well-wri'ten  stories.  The  staff  writer/features  will  work  closely 
with  the  assistant  features  editor  and  other  senior  members  of 
the  features  staff.  Must  have  1-2  years’  newspaper  experience. 
PC  Week  offers  competitive  salaries  and  a  generous  fringe 
benefits  program. 

Please  submit  resume  and  salary  history  indicating  which 
position  you  are  applying  for.  Ail  replies  will  be  held  in 
confidence. 


y^WEEK 


Caroiyn  Seranelia 
Director  of  Personnel 
PC  Week 

800  Boylston  Street 
Boston,  MA  02199 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  DIRECTOR 
Excellent  opportunity  for  experienced 
composition  department  rranager  to 
become  part  of  the  growth  and  expan¬ 
sion  taking  place  at  our  larger  well 
established  weekly  community  news¬ 
paper.  A  working  knowledge  of  compu¬ 
ter  technology  and  ad  concept  is  essen¬ 
tial  along  with  good  communication 
skills.  We  are  located  in  Zone  2  and 
offer  a  comprehensive  salary  and  bene¬ 
fit  package.  Send  resume  to  Box  2026, 
Editor  &  Publisher. 


PRODUCTION  OPPORTUNITIES.  PNI, 
publishers  of  The  Philadelphia  Inquirer 
and  the  Philadelphia  Daily  News  has 
immediate  openings  for  several  produc¬ 
tion  supervisors,  material  handling 
supervisors  and  production  planners. 
We're  looking  for  people  with  prior 
experience  in  union  supervision;  people 
with  a  leadership  presence  who  are 
used  to  meeting  astrigent  deadlines. 
Applicant  should  be  available  for  possi¬ 
ble  evening  and  weekend  work.  A 
college  degreee  is  preferred.  Interested 
candidates  should  send  resume  to  Box 
2028,  Editor  &  Publisher. 


WANTED:  PRODUCTION  MANAGER  for 
old  established,  progressive,  indepen¬ 
dently  owned  daily  located  in  beautiful 
Southeast  city.  Circulation  40,000  and 
growing.  Newly  renovated  buildings  and 
first-class  mechanical  equipment. 
Congenial  working  conditions,  non¬ 
union,  excellent  employee  benefits. 
Must  be  thoroughly  experienced  in 
composing/camera/plate/press  opera¬ 
tions,  and  have  good  computer  back¬ 
ground.  Prime  motivation;  quality 
control  with  attention  to  reducing  costs 
and  waste.  Ability  to  work  weTl  with 
foremen  but  exercise  firm  supervision  is 
essential.  Report  directly  to  manage¬ 
ment.  Send  resume  including  10  years' 
employment  experience,  references, 
and  salary  expectations  to  Box  2030, 
Editor  &  Publisher. 


_ SALES _ 

Dewar  Information  Systems  Corporation 
currently  has  a  sales  position  open  in  a 
Midwest  Territory.  Must  be  well  versed 
in  newspaper  operations.  Salary 
commensurate  with  experience.  Send 
resume  to  R.  Shields,  Regional  Sales 
Manager,  DISC,  9901  Derby  Lane, 
Westchester,  I L  60153. 


POSITIONS 


WANTED 


_ ACADEMIC _ 

STRONG  TEACHING/RESEARCH, 
service  credentials,  excellent  refer¬ 
ences  and  scholastic  record,  MA  jour¬ 
nalism,  former  foreign  correspondent, 
newspaper  editor,  public  relations 
executive,  broadcaster  with  national/ 
international  reputation  seeks  fall  1987 
continuing  or  visiting  appointment.  Tel: 
(618)  536-3361  ext.  40,  or  529-5335 
or  write:  813  S.  University,  Apt.  K, 
Carbondale,  IL  62901. 


ADMINISTRATIVE 

15  YEARS  EXPERIENCE  ranging  from 
office  manager/circulation  manager  of 
5,000  weekly  to  business  manager  of 
60,0000  daily.  Strong  in  management, 
computers,  union  negotiations,  and 
receivable/payable  controls.  Write 
Michael  Richards,  2510  B.  Laurelwood 


POSITONS  WANTED 


ADMINISTRATIVE 


CREATIVE  AND  aggressive  sales  rep 
looking  for  a  new  challenge  in  manage¬ 
ment  position  with  daily  or  weekly  news¬ 
paper  in  Houston  D/FW  or  San  Antonio, 
Austin  area.  Reply  to  Box  2014,  Editor 
&  Publisher. 


PUB/GM  with  15  years  experience  in 
advertising,  marketing,  circulation, 
news,  production,  contract  negotia¬ 
tions,  quality  and  profit  oriented  seeks 
new  challenge.  (619)  268-4865. 

PUBLISHER/GENERAL  MANAGER  20 
years  of  newspaper  management  experi¬ 
ence,  including  general  manager  of 
50,000  circulation  daily,  plus  heavy 
financial  management  and  labor  rela¬ 
tions  experience.  Solid  record  of  operat¬ 
ing  improvements  and  profit  perfor¬ 
mance.  Advanced  degree.  Now  employ¬ 
ed,  but  seeking,  challenging 
assignment.  Box  1997,  Editor  £ 
Publisher. 


PUBLISHER/GENERAL  Manager,  24 
years  experience.  Proven  record  in 
single  and  group  management  as 
C.O.O..  Known  leader  in  sales,  market¬ 
ing,  TMC,  shoppers.  Long  History  in 
competitive  market.  Strong  on  motiva¬ 
tion,  community  involvement.  Excellent 
industry  references.  Box  2016,  Editor  & 
Publisher. 


WEEKLY  PUBLISHER/AD  DIRECTOR. 
15  years  of  broad  exposure  to  all 
aspects  of  newspaper  publishing.  Heavy 
sales/marketing  orientation.  Proven 
sales  builder  and  effective  cost  cutter  in 
highly  competitive  markets.  Zones  1,  2, 
3.  Box  1998,  Editor  &  Publisher. 


_ ADVERTISING _ 

In  my  30+  years  of  newspapering  I've 
accumulated  lots  of  titles:  Retail  Ad 
Mgr.,  Class  Ad  Mgr.,  General  Mgr., 
Publisher  --  but  the  title  I'm  proudest  of 
is  "ADMAN"  call  me  -  Jay  O'Connell 
(314)  385-4482  or  (314)  867-6631. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR,  41,  seeks 
challenging  position.  Offers  20  years 
experience  (9  as  DC),  50,000  AM/PM 
combinations,  mailroom,  ABC,  compu¬ 
ter  and  TMC.  Telephone,  direct  mail, 
carrier  and  crew  sales.  Union  experi¬ 
ence.  Directed  AM/PM  merger.  Believes 
in  holding  people  accountable  to 
achieve  sales,  good  service  and  collec¬ 
tions.  Box  2010,  Editor  &  Publisher. 


DEPARTMENT  HEAD  can  do  it  all 
because  he's  done  it  all.  Strong  director 
that  motivates  by  leadership  and  know 
how  not  intimidation.  For  more  call 
(216)  964-2455. 


PROBLEMS?  If  you  have  serious 
concerns  with  balances,  sen/ice,  start 
production  and  retention,  and  need  an 
experienced  director  to  straighten  out 
your  mess  this  one  is  available.  Expert 
at  up  to  60M  circulation.  Box  2009, 
Editor  &  Publisher. 


YOUNG,  AGGRESSIVE,  analytical 
number  2  person  seeks  challenges  of 
Directors  position.  Forte  in  marketing 
and  motivation.  Diversified  experience, 
proven  leadership,  and  excellent  refer¬ 
ences.  Relocate  at  own  expense.  Box 
2025,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD-WINNING  financial  writer 
seeks  similar  sjx)t  with  daily  or  maga¬ 
zine  in  Zone  2.  Box  1982,  Editor  & 
Publisher. 


AWARD  WINNING  editor/publisher  with 
seven  years  experience  seeks  step  up  in 
career.  Skilled  in  all  facets  of  newspap¬ 
ering.  Send  for  resume,  clips,  refer¬ 
ences  to  PO  Box  204,  Greybull,  WY 


Dr.,  Clearwater,  FL  33575.  Call  (813) 
799-6181. 


82426. 
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POSITIONS  WANTED 


EDITORIAL 


BUSINESS  REPORTER  with  daily 
experience  ready  to  add  lively  and 
insightful  writing  to  your  business 
section.  Zones  1,  2  and  5.  Ted  Knut¬ 
son,  2629  N.  Hampden  Ct.,  #305, 
Chicago,  IL  60614.  (312)  348-7594. 


COPY  EDITOR,  three  years  experience. 
Solid  editing,  snappy  headlines  and 
attractive  layout.  Veteran  paginator. 
D-11,  Harrison  Heights  Apartments, 
Sunnyside,  WA  98944 


EDITOR  WITH  proven  track  record  edit¬ 
ing  small  but  competitive  dailies  for 
past  9  years  seeks  editing  job  in  Zones 
7,  8,  or  9.  Outstanding  people  manager 
and  community  news  hound.  Write  to 
Box  1965,  Editor  &  Publisher. 


EXPERIENCED  CORRESPONDENT 
available  for  news,  feature,  trade  publi¬ 
cation  assignments  in  Eastern  Virginia. 
PO  Box  15074,  Chesapeake,  VA 
23320. 


INNOVATIVE,  ORGANIZED  EDITOR 
wants  to  use  extensive  copy  desk  skills 
to  help  manage  newsroom,  run  copy 
desk  or  direct  special  projects  team. 
Call  (812)  336-6002. 


LOOK  HERE!  Do  you  need  a  sportswri- 
ter  or  features  writer  who  can  take  good 
photos  and  run  the  darkroom  too?  I  can. 
An  August  1986  graduate  from  Univer¬ 
sity  of  Florida  with  a  degree  in  news 
editing.  Newspaper  and  magazine 
experience  since  1980  in  sports, 
features,  city,  police  and  schools.  Inter¬ 
ested  in  Zones  1,  2,  4  or  5.  For  resume 
and  clips  call  Jeff  Roslow  at  (813) 
526-0076  or  (813)  526-0019. 


NEIGHBORHOOD  NEWS 
That's  what  ties  readers  to  their 
commumities.  I  created  one  of  the  best 
hard  news  neighborhood  weeklies.  You 
may  have  read  about  it  in  the  March  28 
E&P.  Now  I  would  like  to  produce  a 
weekly  community  section  for  a  metro 
daily.  Call  or  write  Doug  Rossi,  1515  N. 
49th  St..  Milwaukee,  Wl  53208.  (414) 
774-6451. 


SPORTS  WRITER,  five  years  daily 
experience,  seeks  position  with  daily 
that  has  serious  commitment  to  sports, 
preferably  Zones  1.  2,  or  3.  Big  on  local 
sports,  with  copy  editing  and  layout 
experience.  Enthusiastic  and  hard 
working.  Box  2002,  Editor  &  Publisher. 


SPORTSWRITER  AT  15,000  Indiana 
daily  ready  for  move  to  larger  paper. 
Prefer  area  where  basketbaTl  is  king. 
Good  clips  and  references.  No  photo¬ 
graphy.  Call  Russ  Lemmon  at  (812) 
882-5462  after  3  PM  est. 


POSITIONS  WANTED 


EDITORIAL 


VETERAN  HORSE  RACING 
handicapper/reporter  seeks  relocation. 
Anywhere,  USA.  10  years  of  expert 
picks,  flats  and  harness,  scoops,  enter¬ 
prise,  total  coverge.  Available  immedi¬ 
ately.  Call  Chuck  (914)  428-6111. 


VETERAN  JOURNALIST  with 
newspaper-magazine  experience  seeks 
new  challenge.  Strong  editorial  skills. 
Write  Box  2012,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


FREELANCE  PHOTOJOURNALIST:  will 
travel  for  news/feature;  business/ 
industry  profiles.  IOWA  CAUCUS. 
Magazine/newspaper.  Clips  and 
resume:  Bob  Lawrence,  #11  McCook 
Lake,  Jefferson,  SD  57038.  (605) 
232-4053. 


PRESSROOM 


TIME  SERVED  PRESSMAN,  25  years 
Goss  Headliner  experience.  Looking  for 
opportunity  with  metropolitan  newspap¬ 
er;  willing  to  relocate.  Excellent  refer¬ 
ences  available.  Box  2029,  Editor  & 
Publisher. 


VETERAN  WEB  OFFSET  PRESSMAN, 
EXPERIENCED  on  Goss,  Metros,  Urba¬ 
nite,  Community.  Rotogravure  presses. 
25  years  newspaper,  magazine  produc¬ 
tion,  knowledge  of  newsprint,  circula¬ 
tion  sales.  Excellent  references.  Edward 
Nolte:  (618)  475-2804.  Available  now. 


PRODUCTION 


PRESSROOM  FOREMAN  Proven  ability 
with  strong  leadership  qualities.  Highly 
skilled  in  all  phases  of  offset  newspaper 
production  (multi  unit  Goss  Metro, 
Urbanite  and  Headliner  offset  opera¬ 
tion.)  Young,  energetic,  hardworking 
honest,  quality  and  waste  conscious. 
Innovative  and  very  strong  on  preventive 
press  maintenance.  Seeking  a  challeng¬ 
ing  position  as  a  pressroom  foreman  or 
superintendent.  Box  1815,  Editor  & 
Publisher. 


PHOTOGRAPHER 


NEWS  PHOTOGRAPHER  with 
comprehensive  journalism  degree  seek¬ 
ing  staff  position  on  small  to  medium 
paper.  Any  Zone  except  Zones  1  and  2. 
Please  Contact  Joan  Carson,  2109 
Norris  Ave.,  McCook,  NE  69001.  (308) 
345-4577.  Resumes,  photo  and  arti¬ 
cles  are  available. 


PHOTO  ASSIGNMENTS  EDITOR  for 
250,000  circulation  metro  daily  is  look¬ 
ing  for  a  new  challenge.  I  am  a  proven 
motivator  with  strong  managerial  and 
shooting  skills.  My  staffers  won  top 
awards  in  National  Headliners,  Pictures 
of  the  Year  and  other  major  contests  in 
1986.  Box  1966,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY  - 

Good  luck  with  those  contests! 


By  Robert  Chipkin 

Once  again  Editor  &  Publisher  has 
listed  its  directory  of  awards  and 
prizes  and  once  again  I  and  thousands 
of  other  dedicated  journalists  across 
the  country  join  in  that  noble  First 
Amendment  calling  seeing  how  to 
best  cash  in  on  the  stories  we  have 
written  during  the  past  year. 

Now  there  is  nothing  particularly 
wrong  with  this.  In  a  business  which 
most  people  enter  for  the  recognition, 
there  is  little  enough  to  go  around.  If 
someone  treats  you  to  dinner  once  a 
year,  pats  you  on  the  head,  and 
announces  in  front  of  your  boss  that 
you  have  been  doing  a  fine  job,  then  1 
figure  that  sort  of  makes  up  for  all  the 
skipped  dinners,  unjustified  criticism, 
and  general  grief  that  most  journalists 
endure  in  silence  the  rest  of  the  year. 

Still,  we  all  know  that  prize  mania 
can  go  too  far  and,  like  everything 
that  we  suspect  of  going  to  far,  we  are 
quickest  to  spot  it  in  others.  For 
example,  I  first  noticed  it  when  a 
reporter  1  know  came  to  work 
recently  with  his  awards  directory 
issue  tucked  neatly  under  his  arm. 

“Awards  time  again,  I  see,”  I  said. 
“As  I  recall,  you  didn't  fare  too  well 
last  year." 

“That’s  true,”  he  acknowledged, 
“but  only  because  1  was  working 
backward.” 

“I’m  not  sure  how  one  works  back- 


(Chipkin  is  state  editor  at  the 
Springfield  [Mass.]  Morning  Union.) 


DON’T  MISS  THE  NEWS 
DOWNUNDER! 


Get  your  copy  of 

AdNews 

—  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  In¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
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ward  in  our  business,”  I  said,  curi¬ 
ous.  “You  mean  you  were  talking  into 
the  wrong  end  of  the  telephone 
receiver?” 

“No.  1  mean  last  year  I  tried  to 
match  the  awards  to  the  work  I’d 
done.  That  was  obviously  backward. 
This  year  I’m  going  to  match  the  work 
to  the  awards.” 

“What?” 


"...  last  year  I  tried  to 
match  the  awards  to  the 
work  I’d  done.  That  was 
obviously  backward. 

This  year  Tm  going  to 
match  the  work  to  the 
awards.” 


“I  figure  that  way  I’ll  start  with  a 
natural  advantage  over  everyone 
else,  and  I  won’t  be  wasting  my  time 
writing  stories  that  keep  finishing  out 
of  the  money.  Right  now  I’m  looking 
for  someone  with  diabetes  who  had  to 
go  through  experimental  radiology 
treatment  that  made  him  lose  his  teeth 
and  raised  his  blood  pressure.  Sound 
like  anyone  you  know?” 

“No,  but  just  thinking  about  it 
gives  me  goose  bumps.” 

“Goose  bumps  do  me  no  good 
unless  you  happen  to  know  of  a 
National  Goose  Bump  Association 
that  gives  an  award  for  best  writing  on 
the  subject  of  goose  bumps.” 

“I’m  afraid  I  still  don’t  under¬ 
stand.” 

“It’s  simple  really.  Once  I  find  this 
walking  medical  disaster  I  can  write 
up  his  story  and  enter  it  in  the  radiol¬ 
ogy  awards,  the  diabetes  awards,  the 
dentistry  awards  and  the  hyperten¬ 
sion  awards.  It’s  like  boxing  your  bets 
on  a  racehorse.  1  should  be  able  to  hit 
on  one  of  them.” 

“1  see.  And  just  what  are  going  to 
do  until  you  find  this  fellow?” 

“Oh,  there’s  plenty  of  work  to  do  in 
the  meantime.  Right  now,  I’m  trying 
to  interest  my  boss  in  a  hard-hitting 
piece  about  the  peaceful  uses  of 
nuclear  energy.” 

“Was  he  interested?” 

“Only  vaguely.  He  kept  insisting 
that  I  need  some  quotes  from  the 
other  side.” 

“That  sounds  reasonable,”  1 
allowed. 

“Yes  and  no.  I  told  him  I  certainly 


didn’t  mind  writing  a  story  about  the 
wonderful  things  the  gas  and  oil 
industries  are  doing,  since  they  spon¬ 
sor  contests  too.  But,  I  say,  if  people 
from  the  other  side  of  the  nuclear 
power  story  were  so  interested  in  fair¬ 
ness,  they’d  sponsor  a  contest  them¬ 
selves.” 

“I  suppose,”  I  responded.  “It 
doesn’t  sound  like  journalism,  but  I 
wish  you  luck.” 

“Thanks,  and  if  all  else  fails,  I 
always  have  my  ace  in  the  hole.” 

“And  what’s  that?”  I  asked. 

“I  can  blow  the  whistle  on  myself 
and  enter  that  story  for  the  Carol  Bur¬ 
nett  Prize  in  Journalism  Ethics. 


Letters 

(Continued  from  page  7) 


believe  that  by  giving  Afghans  the 
tools  and  skills  needed  to  tell  their 
own  story  in  their  own  words  there 
will  be  a  greater  opportunity  for  infor¬ 
mation  to  be  “one  great,  free  com¬ 
modity.” 

Joseph  O’Connell 
(O’Connell  is  acting  director,  Office  of 
Public  Liaison,  U.S.  Information 
Agency.) 

(Editors  note:  In  another  speech 
before  the  American  Society  of  News¬ 
paper  Editors  [E&P,  April  18,  page 
14]  Gartner  acknowledged  reporters 
could  view  USIA  material  but  he 
charged  the  Smith-Mundt  restriction 
on  disseminating  or  publishing  that 
information  in  the  U.S.  is  “prior 
restraint.”) 

Akron  daily  will 
shift  to  mornings 

The  Akron  (Ohio)  Beacon  Journal 
will  switch  from  evening  to  morning 
publication  beginning  July  13, 
according  to  publisher  John  McMil- 
lion. 

“This  has  not  been  an  easy  or  hasty 
decision,”  McMillion  said  in  a  state¬ 
ment  released  by  the  paper.  The 
newspaper  has  studied  the  possibility 
several  times  over  the  last  six  or 
seven  years,  and  finally  decided  that 
the  conversion  would  be  in  the  best 
interests  of  the  newspaper,  its  readers 
and  advertisers  and  the  community  at 
large,  he  said. 
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In  1837  Arunah  Shepherdson  Abell  printed  the  very  first  edition  of  The  Baltimore  Sun, 
ushering  in  a  new  era  in  newspaper  publishing. 

Since  then,  we’ve  earned  12  Pulitzer  Prizes,  hundreds  of  local,national  and  international 
awards  and  been  home  to  journalists  like  H.L  Mencken  and  A.  Aubrey  Bodine. 

Obviously,  we’ve  come  a  long  way  in  the  past  one  hundred  and  fifty  years.  And  it  is  our 
commitment  to  the  people  of  Maryland  to  continue  to  grow  and  get  even  better 
in  the  future.  In  essence,  to  be  the  very  best  newspaper  we  know  how  to  be. 

Here’s  to  another  150  years  of  histoiy  in  the  making.  TIIK  lULTlMOliK  si  N 
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SPELLING 


Last  years  National  Spelling  Bee  Champion  Jon  Pennington  with  William  Burleigh.  Sciipps  Howard  senior  vice  president 


Learning  to  read  Learning  to  spell.  These 
are  the  victories  that  open  doors  to  the  world 
of  ideas  and  concepts.  For  the  more  than 
eight  million  youngsters  who  participate  in 
contests  leading  up  to  the  Scripps  Howard 
National  Spelling  Bee,  these  victories  carry 
lifetime  rewards. 

The  185  boys  and  girls  who  are  competing 
in  the  60th  Annual  National  Spelling  Bee  in 
Washington  May  27-28  already  know  that  a 
champion  speller  succeeds  on  more  than  rote 
memory.  These  youngsters  are  literate  in  the 
fullest  sense,  aware  of  concepts  understood 
only  through  the  mastery  of  language. 


Through  sponsorship  of  local  Bees,  more 
than  180  newspapers  are  encouraging  the 
development  of  broadly  educated,  literate 
young  people. 

That's  cause  for  celebration. 

Fbr  information  about  having youi  news¬ 
paper  sponsor  a  local  bee  contact  Scripps 
Howard  at  (513)  977-3027 or  write  Scripps 
Howard  National  Spelling  Bee  BO  Box  5380, 
Cincinnati,  OH 45201. 

SCRIPPS  HOWARD 
i!l  NEWSPAPERS 
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